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ie Mr. Alvin M, Mendle, President 
KorrectewWay Division 

American Fixture and Mfg. Co. 
2300 Locust Street 

St. Louis 3, Mo. 





































Dear Mr. Mendle: 





Je are pleased to advise you that the Ameri- 
can Fixture and Mfg. Co. has been named to re- 
ceive the Fashion Academy Gold Medal Award for 
1953 because of the excellent design and dis- 
tinctive fashion styling reflected in its Beau 
Monde Mannequins, 











Created with master craftsmanship and superb 
artistry to typify American womanhood at her 
loveliest, moulded with keen awareness of the 
new important natural look, and accented with 
deliehtful coloring and flattering hairdo, Beau 
Monde Mannequins contribute charm and beauty to 
smart apparel, allure and glamour to fashion- 
right clothes. 























Embodying grace and elegance, with figures 
slim yet softly rounded, and faces delicately 
tinted for the fresh wholesome look, these Beau 
Monde models pgive a new and vital interpretation 
to fashion display, more vibrant meaning to the 
clothes they show off. They are indeed a tribute 
to their live counterparts - America's best 
dressed women, 


Our sincere congratulations to you. 


ordially,yours, 


i a 





MRS. EMIL ALVIN HARTMAN i 
AHH:b FASHION ACADEMY......e- . 
Call or Write your saan cM eee Ra he SS ce 





KORRECT-WAY DISTRIBUTOR FOR COMPLETE BROCHURE ON BEAU MONDE FASHION ACADEMY AWARD MANIKINS 


beau monde's are created by Rorrect-Ways Displays Division American Fixture & Manufacturing Company ° 2300 Locust Street ° Saint Louis, Missouri 









America’s Finest Stores use Show Mans, Ai D d Sf lay J 


FOR MORE SALES! 
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FOR ARROW SHIRTS—''Like Magic'’ Display 
os seen at The Kleinhans Company, Buffalo. 


Yes, America’s finest stores from coast 


to coast give these displays their most 
important window space. They are loaned 
to the store for one week's showing on 
predetermined schedule. Only cost in- 
coming transportation. 

These displays incorporate the latest 
design and art... the finest craftsman- 
ship and materials... plus mechanical 
action and illumination . . . All designed 
to create more readership, interest 
and sales. 





FOR HICKOK Gift Show Display 





FOR INTERWOVEN FOR VAN RAALTE — New Fiextoe Display as seen at Schuneman's 
Newest Interwoven Socks Display St. Paul. Minn 
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NADI Plans Aggressive, Expanded Program For 1953 
By John F. Bowman . 


Chicago Displays Lose No Time Swinging Into 1953 
By Shirley Ware 
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Holiday Displays In The City Of Angels By Eleanor Taylor 
Wire... Rattan... Papier Mache . . . Novelties : ; 
Promotions Coming Up! By Louis Gehring 
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Using White And Colored Light By C. N. Clark... As Told 
To Bob Gasker . ' 
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Papers And Fabrics ; 
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The Display Parade By Jim Tupper 
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PUBLISHED BY 


THE DISPLAY PUBLISHING COMPANY 


407 EAST EIGHTH STREET, GARFIELD 2050-2051, CINCINNATI 1, 


NUMBER | 


OUR NEXT ISSUE 


How Bates Fabrics, Inc., uses display 
for increased impulse buying and self- 
selection is told in an article in the 
February issue . . . Another describes 
the beautiful new store of Hutzler Bro- 
thers at Towson, Md. The proper 
display of fine glassware is the subject 
of another feature . . . There will be 
the regular covcrage of current display 
in New York City, Los Angeles, and 
Chicago . . . and a number of other 
articles of much interest . . . In the 
mail February 15. 


THE COVER 


This striking display for linens, towels, 
and related merchandise is by William 
C. Lambert, Barker Brothers, Los Angeles 
. . . (Photograph by courtesy of Retail 
Reporting Bureau, New York City) 


EASTERN OFFICE 


47 West 57th Street, New York City 
Phone Plaza 3-5989. 


SUBSCRIPTION RATES 


Published monthly at 4.00 a year for the United 
States, Canada, Pan-American Countries. 
Philippine Islands and Spain; all others $5.00 
a year. Canadian and foreign orders payable 
in U. S. funds by International money order 
or New York bank draft. Single copies 4° 
cents. Send all subscription orders direct to 
the publication office at Cincinnati. Changes 
of address must be reported at least two 
weeks in advance of effective date: other 
wise missed copies cannot be supplied 
Entered as second class matter September 20 
1922, at postoffice at Cincinnati. Ohio. under 
act of March 3. 1879 


National 
Bureau of Association of 
Circulation Display Industries 


Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others 
See that it reaches other executives of 
your organization and the members of 
your department. 


DISPLAY WORLD 






















You already know about 
Mary Brosnan’s conquest of 
the Stores of America. Her 
mannequins beam from the 
windows all along Fifth Avenue, 
and from Seattle, Los Angeles, 
Dallas, Miami and Quebec. 
But have you heard that now 

and have come over 
to order Mary Brosnan Mannequins 
for distinguished stores abroad ’ 


hpi 
i ie 
igh ‘>.3 


That's the crowning touch! 


) p Ask about our collection of props 
for Coronation Promotions. 


See our great new show 


498 Seventh Avenue, New York - Dot Willams, president 
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durable prefi vis h P iat con 
BAKED ENAMEL COLORS 
as plain color tones or 


fascinating mother-of-pearl colors 





a @the only panels of their 


kind in the field. 





Mirapeg 
"je 1. @ amazingly easy to keep 
clean...just wipe surface 


with a damp cloth. 


®@ colors stay fresh and clear 
... not affected by sun. 


Will not fade. 


@ will not crack, chip or 
peel. 
Mirapeg 
Boked Enamel ) an ’ 
Piain Tone . . el @ not a painted surface but 
Color Panels “ ——— te . 
a baked-on resin enamel 
. a durable permanent 
surface finish applied 
over 'y” tempered hard- 
board paneling. 





COLORS a : @ wide choice of sheet sizes 

" ‘ : _* 

Plain Tone Panels... Valk 50a Se 10 SRO. 1 SR 
spring green, pearl ’ ker ...and 4x 8, 


— ad : Mirapeg 
pray, pow de I blue . Baked Enamel 


rose, Ww h ite, for est = Mother-of-Pear! 
green, peach and Color Panels 


canary. 
Mother-of-Pearl Pan- 
els... spring green, Now you can have perforated display 
gh genre = . | boards exactly as you want them w ith Mirapeg. 
es Full choice of sheet sizes in (1) Standard Unfinished panels 
(2) Prefinished baked enamel plain color tones... and (3) 
Prefinished mother-of-pearl finishes. Wide choice of beautiful pastel 
colors. Mirapeg also offers a complete line of hanging fixtures to meet 
lili i any display need. See these fabulous new products that are soon to become 
enuuatie na the sensation of the field. You are invited to write for Mirapeg samples and prices. 
franchise territories fot 


the exclusive Mirapeg 
line now being offered 


: ato a . : Mi RATILE 
formation 
MANUFACTURING CO., INC. 8201S. WALLACE « CHICAGO 20, ILLINOIS 


Mirapeg is a product of the MIRATILE MANUFACTURING CO., INC., designers and manufacturers of Miratile 
Deluxe Tileboard, Miratile Marbleized Tileboaord, Miralum Aluminum Panels, Miratop Counter Top Panels and 
Miratile Panel Hardware. 
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5 YEARS EXPERIENCE WITH 
tne-O-Scube SIGN MACHINES 
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The three mod- 


= “s els of Line-O- 
: 4 Scribe illus. & Sec us in Snace 69-70, Hotel Statler, 
: é trated here are New York City, during the N.R.D.G.A. 


, those used 0 ie 
MK1422C M2228 Y Convention, January |2 to January 15, 


Capacity 14x22 inches Capacity 22 x 28 inches the Leonards or write for Catalog M53 describing and 








Department Store, Fort pricing all models of the Line-O-Scribe 

Worth, Texas. machines. 
ot THE MORGAN CO 
Capacity . 
14x 11 inches 3984 Avondale, Chicago 41, Ill. 
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One mein vpright stand incorporates 
seven basic parts: shirt board supporter; 
platform; shoe displayer platform; shoe 
displayer lift; one small horizontal arm 
vnit; twe long horizontal arm units. 


DISPLAY 
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Patented dowel lock- 
action holds the Trim- 
rite unit solidly in any 
position. Pre-drilled pin 
holes eliminate possibili- 
ty of marring finish. 


928 NORTH NINTH STREET 


JANUARY, 1953 


Y~ 


Trim-rite 
for elec- 
trical ap- 


This functional, all-purpose display unit, 
with its endless combinations, adapts to 30- 
odd display jobs! Precision balanced, it 
will hold approximately 20 pounds of weight 
on the upright arm with no counter-balance. 
You'll want Trim-rite fixtures for both 
window and interior use . . . and at this 
low price, you can buy them by the dozens. 


| $8.75 per unit 


f.o.b. San Jose 


Available in ‘ 


maple, oak 
oe 
wood, and 
can be made 
up on spec- 
ial order in 


other types. 


of wood. 


TRIM-RITE DISPLAY CORPORATION 
928 North Ninth Street, San Jose, California 


Please ship me Trim-rite fixtures @ $8.75 each [f.0.b. 
San Jose) in maple [], oak [], redwood! }. 


| would like to examine the Trim-rite fixture before placing an order. 
Please send me one fixture on a 10-day free trial 


NAME TITLE 
FIRM 
STREET 


CITY STATE 


RITE DISPLAY CORPORATION 


SAN JOSE, CALIFORNIA 





how to 


attract m. | REX. 


customers 


and imcredse 


AMERIC A‘s 


... our new illustrated catalog 


All over America... and thru-out the world, in the 

show windows and interiors of leading stores 

everywhere, you'll find Red Wing Products skillfully at 
work, boosting sales thru better, more beautiful display. 

Our Catalog for ‘53 contains information you should know 
about — it illustrates the complete 

Red Wing Line of Plastic Display Equipment designed 

for every type and style wear apparel sold. Units for mass 
display — for elite, dramatic display. Luxurious 

in appearance, the ultimate in design, but 

down-to-earth priced for everyone to afford...and enjoy. 
Be our guest! We'll be happy to mail a complete 

Catalog free upon request. 


RED WING PRODUCTS ¢ BELLEROSE, NEW YORK 
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EATON “Velvety” GRASS MATS 


: Green as Grass and 
Just as Natural 


See your Jobber or Write 


EATON BROTHERS CORP. 
ite EL > 


DISPLAY 
MATERIALS 


PLAN Now / 
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THE REYBURN MFG. CO., INC. 
ROYERSFORD, PA. 


MAIL YOUR 1952 FALL AND CHRISTMAS CATALOG TO: 


GET YOUR 
7 We Vhele 


NAME 
MAIL THIS 





ADDRESS 





CITY STATE __ 




















JANUARY, 1 





ee 
5 ‘ +) 2 


ac j 
, 

‘ 

- 

* 





Hard-Working 
Beaver Board 
Can Cut Your 
Display Costs! 


An old stand-by can do new tricks in giving 
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you effective, salesmaking displays. Beaver 
Board, the original fiberboard, can be tacked, 
stapled, painted or printed. It’s light as a 


feather—cuts clean as a whistle into any 





shape you wish. It’s flexible, easy to bend. 
And it's the most economical display board 


vou can buy today. 


Send for VOouT free sample of Beaver Board now, 
See for vourself the many ways this versatile mate- 


rial can work for you! 


\l/ 


& } / 
Certain teed / 


Cortain-teed errs CERTAIN-TEED PRODUCTS CORPORATION 


PRODUCTS ARDMORE. PENNSYLVANIA e@ Export Department: 100 East 42nd St., New York 17, N.Y 





*Beaver Board is a registered trade name of CERTAIN-TEED PRODUCTS CORPORATION. it is o brand 
name and should not be mistaken for a type of fiberboard. Beaver Board is available in “is, Ys, and 


Quality made Certain . .. Satisfaction Guaranteed % inch thicknesses 
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Before you invest... 





Most display men are aware of this fact — that sign 
printing machines are a ‘‘must’’ in today’s 
merchandising picture. 

Our suggestion above has to do with getting the 
right machine for your needs. Before you buy, 
make it a point to get all the facts on all the differ- 
ent makes available. Compare them in terms of 
original cost, simplicity, speed and ease of opera- 
tion, flexibility, durability, lasting economy. 

Our motive in this is simple. When a complete 








INVESTIGATE 


See the one and only 
Showcard Machine 
before you buy 
sign-making equipment 


























analysis is made, we're satisfied you'll want 
Showcard Machine. 

Here are just a few Showcard Machine advan- 
tages — low first cost; complete flexibility of type, 
layout and colors; performance assured by the 
only guarantee of its kind in the field. Let us give 
you the facts and we'll rest our case. 

A letter or a post card is all it takes. Why not 
write today — before you buy any sign printing 
machine. 


iy 
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Showcard Machine Model A, 
one of several models which 


onswer all requirements. 


























Your Display Will Look Better With 
NATURALIKE” GRASS MATS 


Whatever your display may be it will look 
better and “sell” better with “NATURALIKE” 
Grass Mats. Newly improved, with lines of 
stitching |” apart closely trimmed, and dyed 
a verdant green, these ultra high quality mats 
will enhance your every display. 














Fireproofed and mildewproofed made of the 
finest raffia~ multistitched to a durable burlap 
base, and made in the various sizes, also TUFF- 
TURE SPRINKLINGS the new economical 
“fill-in” material for odd shaped spots difficult 
to fill with regular mats. available in 3. Ib. 
cartons—-grass green to match your “Naturalike™ 
vrass mats. 


Order your “NATURALIKE”™ grass mats and 
TUFF-TURE  sprinklings from your display 
jobber today NOW! 


“NATURALIKE” are the finest 

GRASS MATS you can buy. 

Ask for "“NATURALIKE" when 
ordering. 


MEMORIAL GRASS CO. 


UHRICHSVILLE OHIO 


TACK UP YOUR 











HOLIDAY DISPLAYS 
ath the yn 


Saves TIME — STEPS — MATERIALS 


IN tacking up backgrounds. covering for floors and 
shelves, etc. for your HHOLIDAY DISPLAYS, you can save 
time, steps, materials — instoll your displays quicker — 
make them moro attractive. effective — with HANSEN’ 


HANSEN VEST-KIT Siops Back!racking 


Holds |,000 stoples per Kit 5 Kits per box of 5,000 
staples. Keeps staples handy, ready for 

: instant, continual use. Speeds up display REQUEST 
RSs | and sign tacking. BOOKLET 


r A N S q N Mi itn C0. 5041 RAVENSWOOD AVE. 
ej iey\clem cen | mm le) h- 
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NEW, ENLARGED 


Display World 











The newly enlarged, cloth bound binder 
for your copies of DISPLAY WORLD is 


now available. Maroon, with title in gold, 


the binder opens flat as illustrated for 
easy reference to the pages of any issue. 


Copies can easily be inserted and -emoved. 


naar, Es 


MAKES YOUR COPIES OF 
DISPLAY WORLD MANY 
TIMES MORE VALUABLE 
@ Easily holds 12 copies 

@ Keeps copies clean 


@ Handy for reference 


, 


Exchange regulations permit the acceptance 


of orders for the UNITED STATES ONLY 


DISPLAY WORLD 


CINCINNATI 1, OHIO 














DISPLAY WORLD 


8 Unit Portable 


Co 
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The Rollo-Color principle. which 
Was developed over the past 20 
vears has been built into this new 
compact portable. The ingenious 
electrical circuit is) so designed 
that the robot brain controls a 
white 


beautiful panorama of 


light. subtle hues and deep colors. 


Synchronous motor drive creates 
color changes at approximately 
\ cycle of 


38 colors is completed in 21, 


Lt second intervals. 


minutes. 


You ean stop or start this pano- 
rama or hold anv color by means 


of the remote control switch. 


ROLLO-COLOR © 





ROLLO-COLOR : 


\ 
S 


Rollo-Color portable units are designed and intended for 
use with your regular lighting system. 
units enable you to add motion, subtle hues, and hundreds 


of color combinations. Be years ahead—add Rollo-Color. 











by Color Lighting Corp. is distributed 
exclusively to the display trade by 


ALLIED DISPLAY MATERIALS, 


65 MADISON AVENUE 


JANUARY, 





1953 


LISTED BY 


(UY) 


e For dramatic displays, use Rollo-Color in 


motion. 


For static background lighting, allow the 
Rollo-Color to cycle to the color of your 
choice; then capture it by the flick of a 
switch. 


Rollo-Color minimizes bothersome chang- 
ing of filters. The remote control switch 


does it for you. 


Rollo-Color adds to your lighting in win- 
dow. Also ideal for use in interior, where 
special lighting effects are desired — ie. 
fashion shows. 


NEW YORK 16, N. Y. 


These “plug in" 
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- Allied Display Materials. Ine. 

: 65 Madison Avenue. New York 16. N.Y. 
° 
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5 Pease send intormation on Rollo-Color 
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PLASTIC 
MANNEQUINS 


In—B. ALTMAN - LORD & TAYLOR- 
L. BAMBERGER - ARNOLD CONSTABLE 
J. WANAMAKER - RUSSEKS - ETC. 


EXxcettent Repcacement WIGS ror Oto Ficures! 
ONE OF AMERICA'S LARGEST MFRS. OF PLASTIC MANNEQUINS: 


~  &§ Ul Li Ure... ej er 
lacr NC 
-1@) 300), Fee 
15 W. 18 ST., N.Y.C.— CHelsea 3-3626 
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Upson EKasy-Curve Board opens new vistas 
to your creative imagination . . . frees it from 
the dulling dictates of pre-formed shapes. The 
almost limitless opportunities of this light 


and yet exceptionally durable fibre board 


actually stimulates numerous fresh and original 
display ideas. You'll find, too, that Upson 
Easy-Curve Board has the same thirstless 





EASY-CURVE 
BOARD 





1933 


; 1k: UPSON Easy-Curve Board gives you the opportunity 
— to create columns, curves, abstract or stylized 












a i shapes of almost any size or radius! 


that 
Strong-Bilt Panels: one coat of oil, tempra or 
What's 


Upson Easy-Curve Board is more reasonable 


painting quality distinguishes Upson 


lacquer covers beautifully. more, 


in cost than ordinary pre-formed shapes. 
Other Upson panels are available in 3%", !4”" 
and approximately *,” thicknesses. The coupon 


will bring you more detailed information. 





THE UPSON COMPANY 


711 Upson Point, Lockport, New York 





Send me detailed information on Upson 
Kasy-Curve Board. 


NAME 
NAME OF FIRM 
STREET 


aie STATE 
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another Reeder 


DISPLAY FIRST 


A Complete Line of 
Display Papers for 


Raised Textures e Dimensional Designs 
on a complete range of Spring shades 


_.. all on sturdy seamless 
50 inches wide in 24 foot rolls 


OTHER POPULAR RUBNER ITEMS 


e Lusterlawn Paper and Cloth e Corkette @ Snow Paper 
e Superlawn Paper and Cloth e Ice Cloth e Foamtex 
e Gravel Paper and Cloth Imperial Pearl Paper e Foil Cloth 


RUBNE Rox. 


There’s Always Something New 
5925 Broadway, New York 63, N. Y. 





witless 


For WOMEN’S & 
CHILDREN’S APPAREL 
Dresses, Skirts and 
| Coats beautifully 


displayed with a 
minimum of effort 


Quickly and easily FLARE puts grace into ye 
displays — shows bouffants to full 
advantage, gives body, contourand3 

dimensional appeal to everything from 
dresses to wool pleated skirts. 





? 


3 FLARE is completely adjustable, can be used | 


Mannequins, Wall Displays, Floor and Counter Dis, | 
“_- Designed by display men for display men 


gre 
» © 
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FLARE showing dress to ad- 
vantage on Bust Form. May 
also be used on Hip Forms. 


‘not have FLARE, have him 


yes 
stig 
, 


FASHION FORM for | 


» 


si 
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“Whdu be- Type 7 Deca P oles 


Gimbel Brothers, Milwaukee, Wisconsin, exhibits the 
prize winning entries in the store's art collection at the 
Milwaukee County Fair each year. E. J. Larsen, display 
director of the store, attempts to show the paintings force- 
fully and dramatically, in a setting free from distractions. 
In order to do this and to do it quickly, easily and 
economically, Mr. Larsen used “Module Type” Steel Deca 
Poles the past two years. 


Shown on this page are illustrations of parts of the 1952 
show. Paintings are mounted on Deca Poles and are held 


at eve-level with Deea Pole Accessories. 


The result is a dynamic, impressive setting with the 
poles adding vertical lines and blending into the overall 
setting without distracting from the paintings themselves. 
Notice how in one group Mr. Larsen erected the Deea 
Poles on an angle to further dramatize the paintings. 


“Module Type” Deca Poles are ideally suited for an 
exhibit such as this one. The paintings were secured to 
the poles and the complete displays were erected quickly 
and easily. When the exhibit was over and the displays 
dismantled, the poles left no unsightly marks on floor 


- ceiling 
or Celine, 
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Poles 
can easily accommodate the exceedingly high ceiling in 
this exhibit hall. Deea Poles accommodate any ceiling 
height from 31 in. to 25 ft. Furthermore, the poles 
used in this exhibit were used again and again in subse- 
quent displays. Thus each pole pays for itself many times 
over in terms of material and labor cost saved. 


Because of their modular construction, Deea 


In addition to using them here, Mr. Larsen uses Deca 
With Deea 
Poles, striking and impressive free-standing displays and 
post trims can be erected right on the selling floor, in 
“difhieult™ corners, or facing a bank of elevators. Evye- 
catching window and ledge displays are simple and easy 
to erect with Deca Poles. 


Poles in his window and interior displays. 


Deca Poles are economical too. Viany users claim that 
every pole they have pays for itself in terms of costly 
carpenter, painter and material costs saved the first time 
it is used. No other display prop offers such economy. 
variety of application or durability as “Module Type” 
Steel Deca Poles. 


Give Deea Poles a trial in your display department. 
kor complete information and prices, write for pieture- 


packed Broadside No. 34-D. 


Garrison-Wagner Co. 


2018 WASHINGTON AVE. ST. LOUIS 3, MO. 
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The success of the 1952 contest is best indi- 




























cated by the 3,104 entries which were re- 
the world. We are 
confident that the recognition of the world's 
finest display skill afforded by this contest will 


ceived from all over 


have a definite influence in directing more 
attention to the importance of display in 
retail merchandising. This Fourth International 
Display Contest — with 306 awards — will 
continue to prove an incentive to still better 
display throughout the world and to reward 
outstanding displaymen with tangible evi- 
It is our belief that 
this recognition of meritorious work will bene- 


dence of their ability. 


fit the entire profession, and we view it as 
one of our obligations to the field we serve. 
All displaymen are invited to participate. 


There are no restrictions. 












































|. Women's and Misses’ eve 35. °Yard goods 


ning wear 36. Notions 
2. Women's dresses 37. Linens, bedding 
3. Women's sportswear 38. Furniture | 
4. Women's coats suits 39 House furnishings 
& €Eurs 40. Paints, Wallpaper 
6. Bridal display 41. China, glassware 
7. Lingerie 42. Silverware 
8. Millinery 43. Toys 
9. Women's footwear 44 Luggage 
10. Women's hosiery 45. Sporting Goods 

46. Musical instruments 


11. Handbags, umbrellas 47. Radios. television sets 


“ a gloves 48. Gift novelties 
ewerry. 49. Books 
14. Women's handkerchiefs 50. Stationery 
15. Corsets, surgical garments 51. Greeting cards 
16. Women's bathing suits 52. Drugs 
17. Cosmetics, perfumes, et< 53. Tobacco, smoking 
18. Children's apparel! equipment 
19. Children's footwear 54 Groceries 
20. Children's hosiery 55. Candy 
21. Infant's wear 56. Liquor, other bottied goods 
22. Men's clothing 57. Refrigerators 
23. Men's shirts 58. Ranges 
24. Men's neckwear 59. Laundry equipment 
25. Men's hats 60. Lamps 
26. Men's shoes 61. Electric and gas appliances 
27. Men's socks 62. Vacuum cieaners 
28. Men's underwear 63. Kitchen equipment 
29. Men's swim suits 64. Garden tools and 
30. Men's sportswear equipment 
31. Men's toiletries 65. Hardware 
32. Men's robes 66. Automobile showrooms 
33. Men's evening wear 67. Automobile accessories 
44. Men's gloves and equipment 
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68 


96 
97 


98 


CLASSIFICATIONS 


Fiorist display 
Photographic equipment 
Optical goods 

Exhibit booth 

Exhibit display 
Institutional display 
Civic display 
Christmas interior 
Christmas facade and 
marquee 

Christmas window display 
Floats 


Showcards, pen-lettered 
Showcards, machine-lettered 
Showcards, hand-lettered 


Banks and other service 
institution display 

Travel display 

Animated display, interior 
Animated display, window 
Anniversary display 
Valentine Day display 
Easter display 

Mother's Day display 
Cotton Week display 
Father's Day display 
independence Day display 
Thanksgiving Day display 
Style show setting 


Interior ‘shops’, such as 
“Town & Country” “Bud 
get, etc 


National advertiser's display 
Nationa! advertiser's display 
unit 

Miscellaneous 


Mail Your Entries to Contest Editor 


DISPLAY WORLD, cincinnat!1, on10 


NOW IN ITS FOURTH YEAR! 


We announce our ever-growing FOURTH ANNUAL 
DISPLAY WORLD INTERNATIONAL 


PLAY CONTEST 








Top awards will be beautiful gold, silver and 


bronze plaques, and there will be gold, silver 


and bronze medals presented in each of 98 


classifications covering every type of mer- 


chandise. 


In addition, a gold medal will be 


awarded each month for the best display 


entered in the contest during that month. 
Thus there will be a total of 306 awards. 


Every displayman, no matter where, is invited 


to participate in this contest. 


There are no 


strings attached, no entry blanks, no slogan- 


writing; nothing is required but good displays. 


Read the rules carefully and get your entries 


started today 


and keep them coming. 


The more entries submitted, the better your 


chances for international recognition. 


ow 


~ 


wo 


os 
— 


12. 


. Entries may be submitted at any time. 


. Any displayman in the world may enter this contest; 


it is not necessary to be a subscriber to DISPLAY 
WORLD. 


. All entries must be of displays installed during the 


year 1953. 


. Entry is by means of one or more unmounted black 


and-white glossy photographs, preferably 8 x 10 
inches in size. As many entries may be made as 
desired. No entries will be returned. 


. Each photograph must be clearly marked on the 


back with the name of the entrant, store, city, and 
contest classification. Example: ‘John Jones, Dexter 
& Sons, Kansas City, Mo. Classification No. 74’. 


. All entries become the property of DISPLAY WORLD. 
. All entries must be sent to Contest Editor, DISPLAY 


WORLD, Cincinnati 1. 

All entries 
received during a given month will be judged for 
the monthly gold medal award for the ‘Display of 
the Month’. The contest ends December 1, 1953. 


. The entry judged best in its classification will re 


ceive 3 points and a gold medal; second best, 2 
points and a silver medal; third best, 1 point and a 
bronze medal. The entrant who receives the great 
est total number of points will be awarded a gold 
plaque, suitably engraved; the one receiving the 
second greatest total number of points will receive 
a gold plaque; the third greatest total number of 
points a silver plaque, and fourth a bronze plaque. 


. Each photograph entered will be eligible for only 


one classification. 


. Judging for the annual awards will be done by an 


outstanding board of well-known display authori- 
ties. Their decisions will be final. 


. Judging for the monthly “Display of the Month” gold 


medal award will be done by the editorial staff of 
DISPLAY WORLD. Their decision will be final. 


In case of a tie, duplicate awards will be made. 


DISPLAY WORLD 
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Flooring 25" x 19" 
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36-38 WEST 37TH STREET 
NEW YORK 18, N. Y. 
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: Our Complete Spring and Easter Line 
Is Now On Display In Our New, 
JA . | Enlarged, Redecorated Showroom 
b5 ay 


We Cordially Invite Your Inspection 


of Our Largest Spring Line 





321 431 WIRE SELLING CART 


6' 3" high x 39° long x 22" wide 


OUR THIRTY-THIRD YEAR SERVING DISPLAY 





tHe L.J. CHARROT COMPANY, INC. 


ARTIFICIAL FLOWERS 
DISPLAY DECORATIONS 
ART DISPLAY STUDIOS 
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Profession or trade? How would you classify the occupation of 
displayman? The words are used so loosely by many in display that we 
ought to decide once and for all which is right and then stick to it. 


A great deal of esthetic, specialized knowledge is required for 
the job, which would certainly seem to argue in favor of the term 
profession; and yet much of the work is manual, which would indicate 
that trade is the right term. But to state it about as positively as 
can be done: the displayman is a member of a profession -=- and if you 
want unbiased and final authority for that statement you can refer to 
a decision made by the United States Supreme Court almost 40 years ago! 
The question arose at that time because John Wanamaker wanted to hire 
two foreign displaymen and through some quirk of the current labor laws 
his right to do so depended on whether display was a profession or a 
trade. He insisted that displaymen are professional people, while the 
opposition contended just the reverse. The argument finally got to the 
Supreme Court and that revered body eventually reported the decision 
that designated display a profession and not a trade. 


(Il seem to recall hearing that this same question arose during 
Blue Eagle days, which was a couple of years before I joined DISPLAY 
WORLD as editor, and that one branch of the government flatly refused 
to regard displaymen as anything but members of a trade. Apparently no 
one remembered the high court's ruling two decades or so before.) 


Anyway, just for the record, when we speak of "the display trade" 
we really mean the display business as engaged in by the manufacturers 
and suppliers of display materials and equipment. , "The display pro- 
fession" refers to practicing displaymen, and "the display field" 
includes both trade and profession.... 


While discussing display terminology I might as well go on 
record: of all the terms heard in this field the one that irritates me 
most is "window trimmer." It is a name that was descriptive and 
appropriate when Charlie Morton, Jim Berg, Herman Frankenthal, Charlie 
Wendel and Arthur Fraser were guiding the wobbly steps of the new 
profession, but it should have been discarded 50 years ago. Personally, 
I think the phrase has done more than any other single factor to hamper 
display's progress over the years. That is one reason why you will 
never find it in the editorial columns of DISPLAY WORLD unless it is 
set off in quotation marks. True, it does appear frequently in the 
Opportunity Exchange pages of the magazine, but again there is a 
reason: we believe the store which wants to advertise for a "window 
trimmer" has a right to do so -= and that in so doing it gives a dis- 
playman a pretty good clue as to how display is regarded by that 
store's management. 


Fortunately the use of the phrase is disappearing among display- 
men themselves except for a few old-timers. An exception is Jim 
Buckley, one of the best of the modern displaymen, who refers to him- 
self as a “window trimmer," but I rather suspect that it is strictly 
tongue-in-cheek when he does so; Jim has reached a point in his pro- 
fession where he can afford to be self-derogatory in a humorous way. 
But there are plenty of others who feel that (Continued on page 80) 
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Shitty TALENT AT WORK 


» + +e. On an idea of yours 


and on our own sales making creations. No matter 
whose traffic-stopping brain child it may be—good 
ideas become a reality at Silvestri’s...and exactly as 
wanted. Whether it’s for a dramatic presentation of 
merchandise or to create a sought-after impression— 
you'll find the answer at Silvestri’s. 

eo 


© © © «© «© « « « ART MANUFACTURING COMPANY 


SALES AND HOME OFFICE © 1147 WEST OHIO STREET © CHICAGO 22, ILLINOIS 
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Display World Contest Won By Harold 


. . « Third International Display Contest attracts 3,104 entries . . . Additional 
plaque presented . . . Other top awards go to Hermann Schlipphacke, Westdeutsch 
Kaufhof, Cologne; Walter Spiro, Gimbels, Philadelphia, and George W. Browne, Public 
Service Electric & Gas Company, Newark . . . Contest to be repeated this year. . . 


the third Internats te I resentatiot yt oct | he list otf awards, and this has 
play ( ontest ponsored by merchandise, and to (reorgee \\ Browne. displays 
AY WORLD has been awards \ lavsS were carned « re Public Service Electriu 
Harold McLaren, display : lo Walter A miro, display | L ot : pany, Newark, for compiling 


ly 


¢? 
] 
' 


Bon Marche. att] . hels, Philadelphia, goes a bronze plaque and points tor tourth place; 
cutive place | his total of 21 points 111 thre classifications, 
| ind third in one 
rs who tared well in the cont were 
1 er wr Hoogerhvde, Ohio Edison ompany, 
_ 14 points ; fom Comet ord, Lat Bro 
Philadelphia, 13; Lee W. Court. Wn 
—Typical prize winners are shown here and on nes Sv Company, Boston, 10; John 
the next several pages ... Upper left, by oley, 's, New York City 
Henry Callahan, Lord & Taylor, New York City phen Scottish Cooperative 
| first prize in classification No. 8 . . . Upper val ak el ei |S 
i ct Raetteatin, Ontaliand " Col iat right, by Jim Stewart The May Company- , citi: sill 
Wilshire, Los Angeles, third prize, No. 10... | 
” Lower left, by Stephen Green, SCWS, Ltd.., a ae ee “an eaeean _ - 
Glasgow, second prize, No. 22 . . . Lower right ne atin a: | award 
i by Lee W. Court, Filene's, Boston, third prize ONSISTIN OF a § bal ATi | prize 
displavs, his tresh ach No. 2i— ! We years will not 
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—Upper left, by Harold McLaren, The Bon 
Marche, Seattle, first prize, No. 2... Upper 
right, by R. D. Ebenezer, Bentall's, Kings!on-on 
Thames, England, second prize, No. 54 

Lower left, by Harold McLaren, first prize, No 
9 . . . Lower right, by Donald Simon and 
Samuel Zirlin, Arrow Display Service, Elizabeth 

N. J., first prize, No. 72 








atin oe 


« 2a5 


MAT 














Lower left, Harold McLaren, The Bon Marche, Seattle 
Lower right, Frank Musmanno, Sears, Roebuck & Co.., 
(first, No. 64) The 1952 contest was marked by the 


excellence of the entries— 


(first, No. 50)... 
(first, No. 85) 
Quincy, Mass 


—Upper left, Stanley Thompson, The May Company, Los Angeles (first 
Alline, Maison Blanche, New Orleans 
Boston (second, 


San Francisco 


No. 38) . . . Upper right, Emile 
(first, No. 94) . . . Left center, Lee W. Court, Filene’s, 
No. 89) Right center, Marion Canfield, H. Liebes, 
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W. E. Ten Eyck, 


Inc., Bridgeport, Conn. (second, No. 96) . . . Lower left, 
Lower right 


L. §. Donaldson Company, Minneapolis (first, No. 78) 
Harold McLaren (third, No. 41) Additional contest winners will be 
published from time to time (Continued on page 93) 


—Upper left, J. W. Hoogerhyde, Ohio Edison Company, Akron (first, 
No. 58) . . . Upper right, Walter A. Spiro, Gimbels, Philadelphia (first, 
No. 74) . . . Left center, Harold Hokanson, Stewart Motor Company, 
Phoenix (first, No. 66) . . . Right center, Arthur Burke, Remington Rand. 
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Seen next is an “All-Purpose Torso 


made by kKed \\ ny Products. Bellerose. 


This display umt has its own plastic 
or the unit wall fit any standard stand 
—Upper left, Madisonia Mannequins 


Upper right, Korrect-Way Displays 
left, Decorative Displays Lower 


‘| hey 


Form’ 
N. } 
stand, 

It as 


ower 


right, 


Thall Plastic Engineering Company— 


LG 109 
LG 12 
LG 14 


used tor showme bathing suits. dresses port 
wear. and the like 

\n attractive tace, grace and Poise are tn 
portant elements im the new HWiisses Tipwiuyre 
produced by Mileo Mannequins, New Yor! 
City, as exemplified in the one example shows 
he xt 

Six new misses and jyumors millinery head 
with “close cut moulded hair styles tor ar 
excellent tit tor all mullinery (size 21) are 
pictured at the lower lett on the sane page 
lheyv are by | \. Darling Company, Bron 
sOn, Mich New tacial decor treatment com 
plements the mullinery, while adequate shoul 
ders are provided tor displaying jewelry and 


1ic’¢ k Weal 


struction 


’ 
i 


stands 


and 


i¢ 


il¢ 

























head are Of COMpostition Con 
elf standing ‘) C All bye tise 
hidd f ii Pilefe 
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What dere 


liet ACCOMpPAaAHnViliv hye l cre rica =) pPapie! 


lhe earnest irl tial bh ( hristmas balls 
for eves; a pecan shell for nose and a single 
leaf formed her mouth. The rueful penitent 
was given the expressive facial appearance 
through the added use of bits of coal for Cyes, 
a little Irish potato for nose, two. stragegly 
twigs, spraved im gray-blue, tor hair and also 
a leaf for mouth He wore a evreen and 
black fabric swatch for scart and m= MhI|is 
white work gloves he held a red bandana 


Ira thre adjomung windows the familar figures 


associated wath thy holiday season, such as 
the newsboy, Santa Claus, the late reveler, and 
thre 
all 
(gene Moore and used most imaginative bits for 
the \s blonde 


shavings, or bits of sponge or shredded cello 


blac k 


gentleman overladen with packages were 


realistically depicted by Display Director 


features for hat wood 


plane thin plumes tor evebrows: 




























Christmas In Manhattan 


ieee 


prove a how 


avenue windows durme December 


versatile display directors can 


he am making witmite variations on a 

wig le ihren 

lhe spirit of Clristmas dominated display 
ometime loghhyhting rift merchandise 
ometimes omitting sales appeal i favor. oft 
traditional themes treated whimsically or rey 
erently or payly 

(Once agam Nal lafth Avenue challenged 
tii plendor at Kade Cty ACTOs the wav by 
Paestniv i! chow «> Pape miaciy ( irolers 1! 
pai m each of) thr x Vinay ove! hye 
berciack \earst tal topped ( liristimma ree 
the chow sang via recordings the old tamutias 
Carol at trequent miterval through the das 
and might of the holiday veel 

Down the avenue a huge wlute Clristma 
tree of wires and white helhts extended trom 
econd floor of lord & -Laylor to the root 
it the binlding, with some of ats) branches 
looped to flag poles o that the tre Vals visible 
Tao blocks 

Phe anment and dignitied ho outside t 
public library at 42nd street wore ther usual 
enviable and detached holiday CADPDPCss.Ol, Val 
landed as they were wait! ehnormou vreat 
around their nect tied with huge red bow 
and spaced With cluster «>t reel red helt 
bull 

ln all of this) testive elanee of displa 
bonwit Peller raowWihhal V anicto tod cytnoot 
tiv tore ( titut i wivert ic 
createe «> dyin excitement t thre ( 
eld over tor thre staal ct t up ft 
{ ii Pra hove Lin icCompa ! stluasts 
tia) Vi trie Wied of thee ‘ iiitwneril 

-Directly above, by Gene Moore, Bonwit 

Teller Upper right, by Louis Viella, B. 

Altman's . Center, by Edward von Castle 


Right, by 
. (All photographs 


berg, Bloomingdale's Henry 
Callahan, Lord & Taylor 
by courtesy of Virginia Roehl! Studio, New York 


City} 
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By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 
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DISPLAY 








—Right, by Robert Browning, McCutcheon's. 

. . « Center, by John Robert Cobb, Henri 

Bendel's . . . Below, by Winston Jones, Frank- 
lin Simon's— 


funnels for 


—- 


scouring pads tor ears; invertes 
mouth, marshmallows with blue hat pins tor 
eves — all whimsical and very appealing 

Lhe windows were framed im pine garlands 
spaced with white lights which twinkled oft 
and on, and the lighting was blue lhe cap 
tion, “There's a Special Glamour to a Bonwit 
Gaift’ was borne out in the distinguished group 
ot lamps, china and decorative accessor.es trom 
the Gift Shop 

B. Altman told with simplicity and reverence 
the story of the Christmas star in its series of 
six windows. The sixth window, shown here, 
repeated the moving words, “They found the 
Child with Mary his Mother they offered 
Him gifts of gold, frankincense and myrrh” 
lettered on an illuminated parchment scroll 

\ wood frame depicted the masonry and 
rafters in what seemed to be a time-softened 
green for the stable. Straw and earth were 
scattered on the floor of the manger, which 
was dramatically lighted in a deep midnight 





blue. Mary wore a pink robe with a) blu 
cape; the Wise Man on the left was robed im 
purple, the one on the right m dull) green 
“And there were shepherds” and little lambs 
nn othe) 6 6oftirst) window of the set; others 
progressed im each display” through then 
‘caretul inquiry” and the camels appearing on 
the horizon with the Wise Men hearing gifts 
lhe star itself was seen rising higher im 
each scene until the climax of the Nativity 
Display Director Louis Viella was responsibl 
for this impressive bank of window 

In Bloomingedal Window Display Dy 


rectoy lodward Vol ( astlebere harked hack to 


| 


the early 19th Century m dramatizing the cap 


tion, “Lhe spirit of Christmas right down to 
thr present mir liaclow nak reproduced i 
typical hopping Calie qo? tive period vith) if. 
elegant dolls copied trom authentic costumes 


i | 
Hi tiv Metropolita rrityNeuyy) 


lhe mmterior ot the munmiature formal dress 





tlon, with its charming bay window vias 
' j 
prcadtite ; iti it¢ t Jive Til bay i] atyle 
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N thus presentation ol floral units and 
decorative we find leading off an oun 


usual telephone hne and prove unit. / leet 


I) Mm tect made by General Display Cor 
poration, Cincinnati lhe twin poles are 

pct i ciameter. and CTOSS pieces 
mounted it yood hase ZZ by 1] miche - 
It has a paint finish resembling creosote 
or can be turnished in any color desired 
lhe wires are sturdy (green cloth philo 


While the 


unit. they can 


dendron foliage COVECTS the lyase 


birds are not included in the 


Ik ordered trom the same source: they in 


lude canary, wren, bluebird, sparrow, Bal 


onmole, robin, white dove. small and 


cardinals, parrakeets, and a 


L hye Cyoothiae 


parrot 
init 
stands 


and Rib 


and easter lily 
Moun . 


1th aL . 


VA mdaow 


| Treo biulsizer - Des and 


fie mech . neh | Ww) 


| 
tric ihe 


wi 
leave + 
\\ biate 


which Is 


deep Kealisty lan palm 


outhne the white pine window trame 


ire mesh is used to torm the Irly 





Flowers And S 


are mounted on 


24 inches m diametet Other tinishes are 
available on request 

Unusual in the materials used 1s the larg: 
daisy displayer seen in the third photo 
graph. To be had trom Garrison-Wagnet 
Company, St. Louis, the unit is 7 feet high 
by 4% teet in width, standing on a grass 


mat base “Dream Putt” flowers and leaves 


papier mache stems simu 


lating vucca. These displavers are sold on 


an exclusive basis only in each = cits 


—Top, left, by General Display Corporation, 
Cincinnati Upper left center, by Hul- 
sizer's, Des Moines . Top right center, by 
Garrison-Wagner Company, St. Louis : 
Upper right, by Nu-Art Displays, Jersey City 
; Below, left, by W. L. Stensgaard & 


Associates, Chicago Left center, by 
Garrison-Wagner Company Right center, 
by Barth's Decorative Studios, Colorado 


Springs, Colo. Right, by Gasthoff's Mfg. 


Company, Inc., Tampa— 








et Pieces 


from the line of Nu-Art Dts 
City, N. j., are 


Two items 


plays, Jersey seen in. the 


next illustration at the top of the same 
page. The spring unit with the violin moti! 
is of wood construction, sprayed in white 


and air-brushed in chartreuse. Silk roping, 


44-inch in size, in fuchsia is used tor the 
strings. The cut-out word “Spring” 1s im 
magenta, while the leaves and flowers are 
ot “FaciJ-Fab”. Overall size, 48 inches by 


36 inches In the same photograph 1s 


a wall frame displavyer of wood and wall 
board, sprayed in white and air-brushed in 
Inside dimensions of © thy 
are 39 by 19 inches 


“Facil-Fab” 


spring 


chartreuse. 
shadow -box with a 


depth ot 4 


flowers In 


inches. leaves and 


various colors complet 
thre piece 


\t the 


Theva a 


lower lett on the same page ar 
lilies-ot-the-valley 11) 
as supplied by W. L. Stens 


\ssociates, 


gracetul 
dramatic size. 
Stems are 


gaard & (hicago. 


DISPLAY WORLD 








finished 


wood base 


Cr mCaVy\ PAUL Witte 


mounted on a white 


are ot moulded texture tabric and. finished 


} ‘ 
hues Flowers are. ot 


in o6Cbrilliant ‘green 


sparking white 


as it is known in Stensgaard products. Siz 


Y? inches high. 80 inches wide. and 15 


Inches in depth 


Garrison-Wagner Company, St. Louts, ts 


the source tor the papier mache datsy tree 


pictured next. In size it is 86 inches high 


by 7&® inches wide lhe trunk ot the tree 


is of papier mache finished im lime, pink, 


blue or green. Satin and net make up the 


daisies, which have satin leaves lov the 


knot-hole of the tree is a bunny rabbit made 
Putt” and 
In the third picture at the bottom of the 
Barth s 


of “Dream Which is optional 


same page is a spring set piece by 


Decorative Studios, Colorado Springs, Colo 
hlossom tree and 


Toss Haye ke | 


base Six teet in heteht is the tree. 


It CONSISTS >t all apple 


assorted spring flowers on a 


whale 


thre tulips around thre base are 15 miches 


and delicately 1! brushed 11} assorted 


-_ 


colors T hie flowers Call bye had SCPpal ite] 


| 
| 


Concluding the tlustrations on the sam 
pave IS a truly unique set piece by Grast 
hoffs Mtg. Company, Inec., Tampa. Called 


stvrotoam, or ~ rvstatoam 


( miposition 





aA “novelty scaweed unit. it has bie ivi 
Hocked 


super-brilliant 


leaves in shell 
Hock aim 


pirik and shaded in 
Cerise lt ma by 


ied) = under 


black light tor a= particularl 
spectacular effect 

\ number ot items trom the spring line 
ot Adler Jones Company, Chicago make up 


the Chinese lantern spring garden setting 


pictured next L hie wood hax and evil 
torced composition board panel is in era 
and has a simulated brick effect Phe halt 
round tree is ot hand-cratted papier mach 


over a wood trame and with weather 


beaten colors (hinese lanterns seen rane: 


trom the small size, 14 by &'% inches. to the 
21 by 17 
the tolding 
the set 


plants and ivy 


large, mches; thev are well mad 
Decoration for 
appearing clot! 
are flat 


light 


paper type 


piece Is of natural 


vines lf lagstones 


board shapes tinished in 


and dark shaded white, 0 


VTAaAVS 


Ht) =A 


—Upper left, by Adler-Jones Company, Chi 
. Center, by Decorative Plant Cor 
. Right above and 
lower left, by Select Flower & Display Com. 
pany, by L. J. 


cago 
poration, New York City 
right, 


Brooklyn Lower 


Charrot Company, New York City— 
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ontintied (jn page ro4q) 


NADI Plans Agg 


Week: 


thas 


ecember 1952 Market 
down-to-earth look at 
National 
event 

result 1 bye first 


Tlicast T¢ 
Displays 
differing 


cen? Association of 


lidustric pomts up two 


Was thre stnalles at 
was the 


thrase 


tendanece experrenced ‘air second 


heavier volume ot buying done by 
who came into the 
plete check of 
the Hotel New 


around 


\n almost com 
both at 


tarket 
exhibiting members 


Yorker and in. the 
thr City 


VaTIOUus 


howroom definitely ads 


prliac ( a 


1948 


achieved im spite ot the 


Cate that bursane exceeded Al) \ 


mmilar event 


lhis result 


stlice 
Was 
about two and one-halt 
sulted 
and lLuesday saw good to excellent 


Llotel New Yorke but 


Vel { ity showrooms ] ¢ 


lact that ons 


buving day re Sunday atternoon 
Monday 
trathe at thre atte! 
was all 
with thr 


onal mntormation that Wednesday 


morted pood tray ot} thie ‘ day . 


At the speakers’ table, left to right: P. S 
Gray, Schack's, Inc., Chicago, director; Trow 
bridge H. Stanley, L. A. Darling Company, 
Mich.. director: |. T. Vierheller, Gar 
rison-Wagner Company, St. Louis, first vice 
Alvin M. Mendle, 
ture & Mfg. Company, St. Louis, director 
Richard J. Adler, Adler-Jones Company, Chi 
cago, George G. Silvestri, Silves 
tri Art Mfg. Company, Chicago, president; 
Earl W. Gasthoff, Earl W. Gasthoff Company, 
Danville, Ill., chairman of the board; Warren 
A. Gallagher, Coy, Disbrow & Co., New York 
City, secretary; Charles Waldman, Standard 
Company, Dallas, second vice 
John F Bowman, Jr., 

director— 


Bronson. 


president: American Fix 


treasurer: 


Fixture Inc.., 


president managing 


lhursday Were also good alth ugh mains 


concentrated trom local and 

\ spot 
that the 
trom the East 


South. 


daATCa SOUTCECS 


check otf registrations indicates 


largest percentage ot 


Came with good 
Southeast 
showed tor thi 
West, with very 
West Coast 


December 


represen.a 


tion trom the and South 
west Smaller 


Al West 


revistration 


mid 
little 


figures 
and the 
trom thre 


Market 


Coronation 


Presentations at. the 
Week 


them ” 


seemed to run mostly to 
wsed 
latte! 


\cceptance ()] 


merchandisers, and inereased 


cl mechanical Lis, Scontic (9) thr 


beme tluropean 
these 
bhere 


tronal 


Wiports 


lems was reported to be excellent 


was also a heavy treatment of tradi 


faster promotions with the trend 


towards larvet units with tewer trills 


Decoratives. novelties and ACCCSSOTIOS WOT ¢ 


hopped but no large orders were reported 


for items im these 
Houses 


quins, ete., did not 


Catevores 


specializing ain fixtures, manne 


present any heures to 


thre week but et check co] 


Compre hie sive 


then personnel lid Show hettey business 


than expect l. with condi hairds large ord 


placed Tal Li; £ store and excellent pu 


“ miacde hy Tha ana distribute 


ock and tor local customers 
se lines catering directlhs 

exce]] 
that 
apparent during the last two vears, th 


busimesses whicl 


and distributors Act reporte 


ults (ontimuime the trend 


' , 
Ate actually thre retall 


ers tor display items Came into the mat 


with definite plans and money to spend 


se jobbers and = distributors who = torm 


} 


mists lent tive production sclie lules 1c} 


attendance 


ressive, Expanded 


NADI 


a substantial 


Walls members are rapidly becoming 


factor in the distribution ot 

\long 
this 
upgrading of the 


display merchandise with the great 


er development ot distributive sources 


Is all type of men whe 


The 
declining. He 1s 


are doing this type of business “Suit 


> 
case salesman 1s losing 


place because of the aggressive selling be 


Wig done bv the reputable people This ts 
cnne ot the healthiest 
stabl mdustry 

\ summary of — the 
W ee k 
better 


inarket, 


factors 11) a lore 
display 
Mat 


lal 


December 
tollowing: less atten 
those 


excellent 


shows. the 


sales trom who came into 


and prospects 1a] bet 
through the tirst six 


\nd lhe 


than average business 


months of 1953 summary 1s con 


—In the left photograph below, starting left 
of center: Sam Glick, R-Tex Company, New 
York City; Joseph Pribil, Pribil Display, Cleve- 
land; Kurt fannhauser, Kaytee Fabric & Rib- 
bon Company, New York City; Werner S. 
Brunn and Bernard €. Foster, Brunn & 
Bertheim, New York City; Bernard Barondess 
and Gustave Rubner, Gustave Rubner, Inc., 
New York City; Harold Moses and Dave 
Stromberg, Mutual Display Mfg. Company, 
Cleveland . Right photograph, starting ex- 
treme left: John Labaschin, Plastic Fabri- 
cators, New York City; Irwin A. Rhodes, 
Madisonia Manikins, New York City; unidenti- 
fied: Norman Groffman. Madisonia Manikins: 
Monte Seewald and Percy Wisoff, Decorative 
Novelty Company, Inc., Brooklyn; Gordon 
Price, Kalmo Textiles, Inc., New York City; 
Joe Maher and Jack Campbell, Sherman 
Paper Products Corporation, Newton Upper 
Falls, Mass.; Boh Schmutzier. Revhurn Mfg. 
Company, Inc., Royersford, Pa.— 





without a mention ot the welcome 
(>t 
Callie 
}! mspects 
NADI 
these 


‘Thus 


thie 


1 
piete 


our Canadian neighbors 


to the 


representation 


who again market with plenty 
Wc re 


Wi 
thie 


of plans and tor asing pur 


ist 
thy 


trom members are 


to 


chases 


gratetul people ania stores 


represent representation is another 


factor mn expanding ont thre 


processes 
display industry. 
No 
Any 
different 
decision 1s tl 
Att 


mack here te cuit 


ay Cll 


thre ( 


that n 


attempt ts 


having good, bad (>| 1T} 


by 


lanve s ds 


Remarks WsStomers, whose 


\¢ Cote ARCS OFT breaks a 


line, mich that quality, design and 


}! 1a et 


—Left photograph above, starting left of 
center: H. V. Schaffer, Ankerum Mfg. Com- 
pany, Philadelphia; Harry J. Weinberger, 
Met-Wood Display Craft, Trenton, WN. J.; 
Ludwig Mussliner, Leo Prager, Inc., New 
York City; Eugene Eppler, New Style Studio, 
New York City; Edgar E. Moser, Allied Dis 


play Materials, Inc., New York City; Ben 
Wolberg, Bonafide Display & Decorative 
Company, New York City; Joe Librizzi, 
Radiant Glass Fibers Company, Inc., New 


York City; Bob Menchin and Jerry Eisenberg, 
Associated Displays, Brooklyn; Harry Cohen, 
Harry C. Cohen Company, Pittsburgh “7 
Right photograph, left of center: John Gast 
hoff, Gasthoff's Mfg. Company, Tampa; Alex 
Kassnar, American Import Company, San 
Francisco: Al Cook, Cook & Meier, Inc., Chi- 
cago; Fritz Oltmanns, Oltmanns Company 
Omaha; Ernie H. Meier, Cook & Meier, Inc.; 
Seymour Sloane, Standard Cellulose & Nov- 
elty Company, Inc., Richmond Hill, N. Y.; 
Ed Tubin, Formo Displays, Burbank, Callif.: 
Ben Allaun, Gencral Display Company, Los 


Angeles— 


WOT Muproved OVE} L hie Pro@eram of chtertamment tor Women ts 
also liked the treshness ot approa h that was Was also approved 
clearly demonstrated by nest exhibitors hye I annve Market Week will OCCU) thy 
\ll in all, the customers who attended thi following space at the Conrad Hilton thy 
December event seemed to teel that then exhibit hall. the exhibit hall fover and the 
time and money were well invested exhibit hall annex on the lower floor th 
NADI Meetings: lwo meetings were held hotel thy Norm; richie lounee on the na 
at the time of the Market Wee ait Hoor: the North Ballroom, the North ill 
hoard of directors met to discuss the overt ones ommen (Mass sscamiie -voaie>. ood 
all picture of NADI operations and to heat nities: Mtieleee wien: Wn 6 Cian ‘. 
the reports ol the ottteers and thr Manav on the third fons of thre heo'el and all 
Ing director \mong items considered wer necessary sample rooms on the fifth floo: 
the advertising program, June 1953) Market Additional space will be available th, 
Week plans general Operatmg activits above accommodation ar not ufficient 
smaller store clintes, membership statu However, the board specitied that every et 
and budget plans tor 1993-1994 fort should be made to bold down the num 
The advertising budget was iereased yo. yj floors used so that people at Bas 
shightly to accommodate an extra load tor the Market Week would not be too T 
pace and mechanical preparations uy ‘ 
gested by thie Managing director \\ I | “nates | 
cpyie rt thre media i] ea hy thy i moyati 
‘cide Midi eset Wo discontimun perasi —Lower lett photograph, starting left of cen 
the board telt that more aggressive presenta ter: C. G. Woelky, Bulkley, Dunton & Co.., 
tions should be ma mb COmmectto i Corry, Pa.; David Opperman, Columbia Dis 
some special programs choas the National play Material Company, Brooklyn; Michael 
Retail Drv Goods A clation. conventiot Sloan and David Sloan, Capital Merchandis 
supplement to Stores magazine, et ing Company, Brooklyn; Bill Hinson, Bulkley 
Pinte Sa dee. Sin Betas Week on 41 Dunton & Co.,: William Baer, William L. Baer 
cai Ni ae ee ’ Company, Inc., New York City; Al Lutz, A 
7 Lutz Company, New York City; Nathan Silver 
proved as tollows: Saturday, June <4 — blatt, DISPLAY WORLD; Michael Halpern 
through Wednesday June | iT rhe Lustra-Cite Industries, Inc., New York City 
tion with this event the board of director Right photograph, left of center: Robert Le 
approved a plan whereby the activitt vine and Charles Mileo, Mileo Mannequins 
ee Mseiios Weel Pee a ee New York City; Irving Pearl, Decorative Plant 
include a formal p im of display pron Corporation, New York City Richard Lind 
: : bloom, W. L. Stensgaard & Associates, Inc., 
“nae aes 4 a COCKTal part) - iden - Chicago; Irving Scheiber and Clemens 
heen held mm Conn mh with e fast two Schever. Scheuer Creations. Inc... New York 
lune Market Weeks \ continuation ot the City- 
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By JOHN F. BOWMAN, JR. 
Managing Director 
National Association of Display Industries 
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Fixtures And Displayers 


KOM Select Flower & Display Company lhe one at the lett has an overall height ot The same type unit in larger size is 41 inches 
Brooklyn, comes the miumature displayet ll'. inches, with a base &8 by 10 inches. The high by 30 inches by 13. Space is provided 
set for spring, pictured directly above second one is 12 inches im overall height, on the base of each for showing related met 

lt consists of three units, approximately 20 with a base & by 11 inches chandise 
mches overall, coustructed of wood and heavy \t the lower right on the same page ts \t the upper center of the page is a group 
board in three-dimensional detail and trimmed — seen a glass bin and over-shelf arrangement for of three wire tables from Harry ©. Cohen 
with wasteria, ivy leaves, and sedium tlowers the display of curtains, available from the line Company, Pittsburgh, described as “Triple 
the Crystalline Plastics Company, Los An of The Store Kraft Mfg. Company, Beatrice, leg artist's palette top tables,” 6, 12 and 1&8 
veles, will feature in 1953 a new and very at Neb. This unit, as well as many others, 1s inches high. The tops, which are removable, 
tractive line of plastic and metal display stands  deseribed im detail in the firm’s catalogue, range from 214% inches by 23 inches up to 
available im = several designs. These display “Displayers for Unit Counters,” which will be 30 inches by 41 inches 
tands have plasti bases and tops, While the sent on request (alled the “Flex-Q) Case’ 1s the unit seen 
uprights are of metal. The tops are imtet Designed especially to provide a suitable next, a handsome whited oak case containing 
changeable, and the stands can be had with atmosphere for the display of casual footwear 20 plastic drawers. It 1s available from Hecht 
several different attachments tor various types 1s the small bamboo shoe displaver which leads Fixture Company, Chicago. The case ts so 
of merchandise lhree of the firm's plasti off the second page of this article. It is by designed that merchandise can be viewed from 
and metal fixtures are seen in the second Doerr & Associates, Portsmouth, Ohio, and — any angle, front or back in every tray. Twen 
photograph is 21 inches Inigh by 24 inches by 13° inches tv piles of sizes, styles, colors, ete. are shown 
\t the lower left are pictured two plasti i) approximately 7 square feet of floor space 
fixtures by Plastic Fabricators, New York ; It is said that two of the cases will display 
(itv, which were particularly well received —Top left, by Select Flower & Display Com- : 


Boh as much merchandise as four standard tables 
during Display Market Week im December pany, Brooklyn . . Right, by Crystalline Plas- 


()verall height 38 inches, length 58 inches, 


according to John Labachin of the company tics Company, Los Angeles . . . Left, below, depth 16 mches The trays are 10% inche-; 


Phese units can be hung at ditterent hemlhts by Plastic Fabricators, New York City wide by 45. inches by 15 mches (they 


for the display of shoes, bags, cosmetics, Right, by Store Kraft Mfg. Company, Bea- size travs are available with “Flex-O” cases 


PATLY other LV pes at merchandise trice, Neb.— to match 
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The stand topper pictured next is by Red 


Wing Products, Bellerose, N.S 


for the display of many types of apparel such 


; and provide . 


as sweaters, blouses. shirts. dresses. hnovgerie, 
the like It is of 
stand 


and cleat plastic and fits 
AVIV 


\n 


Patterson. 


unusual tixture is the one bv R. | 


\lexandria, La. It consists of thre 
Yg-inch steel tubes which can be united as seen 
in the illustration, o1 
tops can be inserted at different levels between 
the tubes Tubes are 29, 32 and 36 


had 


Pubulayr 


long and Wlay\ bye with ‘oT Without 


muum plating rayon color covers 


any desired shade and in white or black slip 
on and oft the tubes with ease Smooth color 
bands fit around the edges of the table tops 
and bottoms; the tops are furnished in two 
SIZES fhe manufacturer says, “This stand is 
for anything a good displayman can think 
of especially nice for millinery heads and 


—Upper left, by Doerr & Associates, Ports- 
mouth, Ohio Upper center, by Harry C. 


Cohen Company, Pittsburgh Upper right, 


by Hecht Fixture Company, Chicago 
Upper right center, by Red Wing Products, 
Bellerose, N. Y. Lower right center, by 
R. J. Patterson, Alexandria, La. Below. 
left, by Mutual Display Mfg. Company, 
Cleveland Below, right, by W. L. Stens- 


goaord & Associates, Chicago— 
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small platforms or table 


accessories Phe uprights are hollow and 
will take any regular tixture top on a short 
mod.” 

L hie pedestal set which resembles a vy reo) 
of drums is by The Mutual Display Mfg 
Company, 4 leveland In the set of three. all 
the pieces have 10-inch diameters ands are 
6, 12 and 18 inches Ingh. In the group ot 
two the large piece is 16 inches Ingh with a 
diameter of 22 inches; the smaller is 10 imehes 
high by 16! . inches wide. Legs are of blacl 
Wire 

In keeping with today's emphasis on. tune 
t for display fixtures, \\ | Stens 


onalsm 

l & \ssociates, 
merchandise 
the first 


has 


displavers ech) WW 


Paar ( hicavo produce i 


1 
tive series of 


the tinal illustration on 


Iwo paves © 


this article (onstruction is of solid oak, with 


silver tox finish. The versatile 


<eEct~wons Nave 


muitred corners and can be used i unlimite 


combmations and tor a variety of purposes 


lhe series consists of two slabs $6 inches long 
by 1434 inches wide by 1 mches thick: two 
steps 24 inches Inigh, 24 mmches wide and Y 
mich ‘ deep: one display bax 2| michye lone 


12 inches wide and Y inches deep: one displa 

be 48 inches long bv 12 mele wide by Y 
, ‘ ) ' { 1 

miches deep: four glass rods 1& inches long |! 


diametes 
\ Oe ood 
ments is displayed up im view to 


rrcacte bys \ 


} 
WICH 


selection of hoxed candy al 


CUSTOTHer s Ve by this Liiit 
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Display Specialties... And 


bil removable Cente plattorm 


or hold as decorations tor the walls 
is by Arrow Display . ight pairs : . lf hands and with many display poss 
Phailacde lphia ‘ whited ‘ { bases lotal « C ati bye made to ordey trom 


whi I) 4M) pounds lhe truch an o© urs taken bv leadine camera 


papers r (of used to carry other. typ tom the displavmans own negative 


chanves Cente ; “il It 4 silver spras finished Al) ( had smaller than 2 
aced and attached with metal wing from Lothar EF. Dittmar Ic. in) lites” are on tran 
Plattorms are 48 by 26 inches, 3 lhe third photograp| hewest and white, sepia. 
Theat and Is \ 7, with the ! model MRI422 “Lain ‘ howeard Rocket express 
| hine produced \ | organ Com specialized im moneo-t trams used = a 


(Chicago lt Atul 1 posmlonime special attractions im retail stores, and 1 
tyy directly 


] 
' 


keeping with = tl 
} 


i¢ tithes Sten. has “Space 
oak eos } ! if 1s Treas ] ile Opel Ships” 


operating on the same principle 
displavman harried by @ ator, specding up ation t 1 ma Pictured is one an.suse S:: street 
1 


tratisporting mannequins about chine considerably store ot Sears, Roebuck & Co ( hicago 


, } ! 
the new mannequin tru iN poi ROS Studios, ARO), SpeclallZes Rocket expr s also provides planets, aste}! 
‘ ’ . ] ee 17 " 
lt is an all-metal carrer, 24 lranslites : Pou HeNT pilustt olds, and flying saucers which ; used 
wide, OO inches long, and 34 inches a “Stratosphere lunnel’ 
holdin ' ' ; t | iline 
Phaprehayaiky iX higures in lace With) syp™ . ‘ , wonded Irom the celine Store al 
| —Upper left, Arrow Display Associates, Phila- . 
swivel rods having both up and 


° . ‘ through which 1] Ds Ship) tis 

delphia . . . Upper right, Lothar Dittmar, sae ' ae? ‘- oun 
. _ a S a 4? i ()1) ‘ : te ‘ it i { S101 
ra | 1éi¢ WIlMillt otworu lt re | Fairfield, Conn. © eas Lower left. The Morgan Mit CT) : thre clime S10) 
tull-swivel ball bearing casters. best 


Company, Chicago . . Lower right RCS “Trakk” | ranging trom 44 to 


+ 


rubber, extension arm carrving I2 Studios, Chicago— inches, can now be applied easily to 
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BUICK 4 DOOR $1095 
BUICK 2 DOOR $/595 
DE SOTO $835 
meRcuRY CORT $/395 
Se sepan «=: $2875. 
52 CADILLAC CEILI ae 
52 | INCOLN CEILING 
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prarprurtal pertorated hardboards Witl thre ( completels varbed 111 pla suit 
of a new type wooden track designed b socks. Another baby produced by the firn 
Krank Mittet ca to Mattes Mspla es mn a ertb and turns and twist 
Lette vedlands, Calit Patent applica istically lhe figures can by ic 
tions ave been tiled, and = production 3 rental basis 
imneled te rola thi Migs of Vertical cago las announced a new. etficren kat 
standing lrakk letters, the new track 1 tor use with its models B and M-52 
grooved so that it can be hung trom. at making machines It is said to p de a2 
T\ ie | rixtture seq wath periorated il] complete, selt Contairrn SIYti shop { 

ard No othes attachments 7 adhesive 11h17 readuires ate special ska}] ‘ % 

nec sal \ It 1s removable and ad eres to Operate and Call Prwyit rom « t 2 

tustable and permits the use oft aCcompan vell as a wide VarietyV of type, Viti Ire 
mg text with merchandyise so) displa ed | ( ontimmucd on next Pade | 

\s the name implies, Mechanical Mai 


tie New York Cit produces animated —Upper left, Rocket Express Systems Chicago 
uman” figures of all types. One of th ... Top, center, Mittens Display Letters, Red. 


most popular is the sitting baby shown lands, Calif. . . . Upper right, Mechanical 
i lls ioe sail salina Man, Inc., New York City . . . Lower left 

cre STtsS Ol] a OCRTTNNY MOTs (> si] 7 F 

4 : oe a Showcard Machine Company, Chicago ) 

ar support, turns his head trom. let ) 

‘aud uile | siecle Lower center, Garrison-Wagner Company, St. 

right, raises and lowers his arms. alte 


| | Louis .. . Right center, Ben Walters, Inc., New 
nately, and kicks his legs Ihe figure ts York City .. . Immediate right, Die-Form Let 
the size of a two-yea ter Company, Los Angeles— 





d haby AIC) Coles 
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—Left, Silvestri Art Mfg. Company, Chicago. 

Left center, Masonite Corporation, Chicago 
Right center, Flare Fashion Form, Brook- 

lyn . . . Lower left and right, Allied Display 
Materials, Inc., New York City— 


dom 


{ 


tne work 
outward 
rolled | < against 
i) Use Storage drawers 
ard sto k spac 

ing shelf are mcluded 
wood. with a steel ty a 1d hy finish 
gray enamel. Th unit occuple 
hy 9 r space It 1s 
pictured in the lower lett illustration on. 

the same page 

Next seen is a group of tull-round Easte1 
eggs made of “Dream Putt” with assorted 
Hower trimmings, and available trom Gat 
rison-Wagner Company, St. Louis. Small 
size is 9 inches and the large 1s 18 inches 

Ben Walters. Inc... Ney York Catv, dis 
tributors in the display field tor “Celastic, 
has added two innovations to the “Scribble 
Sculpture) mannequin and torm technique 
which has been so. successtul “Filagree’ 
torms are made with circles adapted to any) 
line. “Leaf Sculpture” includes the simpl 
addition of “Celastic” leaves to the basi 
“Scribble” group. 

Mammoth three-dimensional letters 24 
mnches high and & inches in depth are to 
be had trom Die-Form Letter Company, 
los Angeles. Ruggedly constructed, vet 
weighing only 42 ounces each, they « 
installed quickly by either pinning the 


7 


thre background, used selt standing 

track, or suspending them h nylon 
thread They can also be or I8 
mnches im height with proportionate thicl 


Ness \ll letters and numerals can be 


supplied from stock in Futura Medium, but 


fe 
wen 


, thie COM Mpa alse ChOes ( Ie’ ] trace 
marks, monograms or display captions, 
with special finishes ain |) acticall unlim 

ited varicty lhe final alustration on. the 

second page ot this - tT] shows such 


monogram made up as; Lis] 





Wwree Unrre 


Ne (460 - Masse Roum 
‘Bi’ =a Wi" eee 
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Helena Rubenstein produ 
Leading ott the iHustrations 


u Vraoup 


rt Mig Company, 
Masonite { Orporation, § hicago. 
haces of *Presdwood over a pivwood core 
It comes In + by &-toot Palle) 1] hicknesses 
ol and 44-inch and in two iterioy 
and IWo exXxteriol orades 
face characteristics ! 
ness, smoothness 
abilitv. and = mozsstt 
qualities ‘) 


77) 
it 


display 
ranging trom simple cotton 
pleated skirts It « 
mannequins, torms 


plavers tor width 
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—Immediate right, Arrow Display Associates, 
Philadelphia . . . Upper right, Silvestri Art 
Mfg. Company, Chicago .. . Left center, 
Miratile Mfg. Company, Inc., Chicago 
Right center, Parallel Mfg. Corporation, New 
York City . . . Lower left, W. L. Stensgaard 
& Associates, Inc., Chicago . . . Lower right, 
Ben Walters, Inc., New York City— 


long styles The right, center photograph 
shows “Flare” attached to a torm = and 
ready tor use fhe manufacturer, Flare 
Fashion Form, Brooklyn, points out that its 
us@ enables the displayman to make his 
own bouftfant effect 

The wire figures at the lower left of the 
Same page are by Allied Display Materials, 
Inc.., New York City Kkach 1s 21 
inches and can be had either tull Ot 
round Phe, Aafl¢ selt standing and ATC 
combination of wire and wire mesh, avail 
able in ali\ colot 

\lso trom Allied are the Wirt cages at 
the lower right Chev are both 35 inches 
width, but one is 36 inches high with a tray 
IS inches in diameter, while the other 1s 
17 inches high with a 20-inch tray lhese 
units are tastened on top and bottom to 
lQ-inch diameter structural trames lhe 
Wires are threaded and placed through the 


trames and tastened with nuts. then covered 


with wooden balls. To be had in any color, 
the units can be suspended or are. self 
standing [he wires are movable and _ the 
entire unit can be stored flat without dis 
mantling 

“Arrowire Cubes” is the name for 
unusual device pictured at the upper lett 
the tourth page ot the article Lhe, are 
designed tor open, airv elevation and = can 
be pvramided, used to create tables with 
glass tops, or suspended with glass through 
the wire shapes Phe, ATé reated = ot 
whited oak centers and black wrought tron 
forms and come in & by 45-inch’ exterior 
wire size and 16 by 7-inch. Arrow Display 
\ssociates, Philadelphia, is the SOUTCE 

Items typical ot Americana find constant 
use in display departments and to meet this 
need Silvestri Art Mtg. Company, Chicago 
has designed and produced the group seen 
at the upper right ot the SAllie pace 
grenadier, pump, and similar items make 
the collection 

lo the boomirg pertorated display panel 

d has been introduced a new paneling 
called *Mirapeg,” oftering pre-finished, 
baked-on enamel finishes that are extremely 
durable and colortul, in a tull line of plain 
color tones and mother-ot y arl colors \lso 
ottered are standard untinished pertorated 
panels *Mirap g panels are oftered in } 
by 4. 4 by >. 4 by /. and + bv BS wiz 
Plain color tones include’ spring green, 
pe arl ‘ : powder blue. ros white. torest 
green, peach, and canar\ lhe mother-ot 
pearl tones are spring green, gray, ocean 
blue, vellow, dark green, and red. “Mira 
peg also ofters a tull line of fixtures 
is a product ot the Miratile Mig. Company 
Inc., Chicago, long established as a manu 
tacturer of pre-ftinished panels ot all kinds 
used in the trailer coach and home build 
ing fields 

Seen at the right, center is a display torm 
hedecked in silver mirror. pieces More 

[Continued on page 106] 
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Hk tamous Christmas parade 
Hollywood's Santa Claus Lane was not 
held this yvear for the first time in 
some 22 years. One hears many reasons 
tor the omission of the glamorous parade, 
which always drew thousands ot spectators 
ie spectacle and the luminaries ot 
motion picture, and television tame 
Probably the most widespread report was 


‘ 


the truth that the expense to the small 


a 
merchant on Hollywood boulevard was just 


too great 

However, the famous giant Christmas 
trees still held majestic sway over ‘the 
glittering street, and the strings ot red 


green lights still shone as brightly as 


all other wavs, there was not much 
change in the traditional celebration of the 
Yuletide season in this city ; tar as the 
stores were concerned 
\n old-tashioned Christmas was the theme 
used throughout the store by Stanley E. 
Thompson, display director of The May 


Company in downtown Los Angeles The 


Holiday Displays In The 


photograph shows the main floor, decorated 
with 22 Christmas trees, each 14 teet in 
height, chemically treated and fire-prooted 
\ctual trees were used, beautiiully decor 
ated with old-tashioned Christmas orna 
ments. Small white electric candles gave a 
pleasing lighting effect Krom the ceiling 
of the main atsle hung a huge old-tashioned 
chandelier, strung with = artificial cran 
berries, and decorated with hurricane lamps 
of old brass and milk-glass. Throughout 
the store, all ot the Christmas decoration 
was principally red, green, and white. The 
large columns on the main floor ‘were 
painted red and on each ledge there was 
placed a papier mache figure ot Santa 
(Claus, 36 inches in height, busily engaged 
in trimming the tree 

Fovland at The May Company was on 
the fourth floor. In this department all ot 
the posts were painted in combinations ot 


red and white Several halt-round = sus 





pended ( hristmas ornaments Ol papier 
mache gave a pleasing and distinctive touch 
to the area 
William KF. Meissner, display director ot 
Ohrbach’s on Wilshire boulevard in the 
Miracl Mile. had several excelle lit dis 
plavs this month 
ne featured a couturier promotion and 
Italian fashions. In the window shown, 
white quilted panels were silhouetted against 
a gray background and were tramed_ by 
gold and white fleurs-de-lis \ low padded 
tall displaved VaTIOUS ACCESSOT ies The 
floor was enameled gray \t the toot oft 
each ot the three mannequins was a copy 
( ard YIVINYG the designer s name and the 
garment \ll three figures 
were exotically gowned in a_ tatteta-tvpe 


material lwo ot the feures were wearing 


—Top, by Stanley E. Thompson, The May 
Company .. . Center and left, by William 
Meissner, Obhrbach's— 
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—Right, by T. W. Floers, W. & J. Sloane 

Center, the new Fashion Center at F. C. 

Nash & Co., Pasadena .. . Below, by Jim 
Buckley, Saks-Fifth Avenue, Beverly Hills— 


dark red while the center mannequin was 
gowned in black. The sign read, “Inspira 
tion by Great French and Italian Coutur- 
ion 9 

\ children’s apparel window at Ohrbach’s 
used paintings as props; these were done by 
children of the Los Angeles city schools, 
and made a colortul as well as an interest 
ing setting for the apparel. Meissner used 
lor a panel of this window a shade of rich 
deep blue, while the horizontal panel was 
covered with champagne colored crash cloth 
The walls and floor of this display were 
2ra\ 

\nother window by Meissner displayed 
women's coats. \ four panel screen with 
trefoil openings was the main prop tor this 
window, which utilized a predominantly 
gold and green setting. The screens, for 
instance, were dark green mottled with 


City Of A 


gold This color was used in the net draped 
from the screen to an abstract table which 
held an arrangement of thowers and leaves 
in a quaint hand-blown bottle, besides a 
small group of accessories Well lights 
Hooded the background with green Ight. 


(;srav winter coats, melon-colored hats and 
black accessories were worn bv the tour 


mannequins, 


In a front window, T. W. Floers, display 
director of W.& | Sloane in Beverly Hills, 
showed a two-story drawing room, hali ot 
which was sunken beneath street level. The 
large Christmas tree on the right of the 
window was flocked white, adorned with 
chartreuse and blue ornaments \ white 
shuttered door gave a pleasing contrast to 
the black and white paper on the rear wall 
\ point of considerable interest in the 
room was the bright turquoise love seat 
Other pieces of furniture included a table, 
desk and chairs. Chartreuse was used tot 
the seat covering of the chairs, tying in 
with the Christmas ornaments of the same 
color. A black and white tile floor blended 
well with the back wall of the same color 
combination. The end walls, however, were 
of a tangerine shade, matching the dish ot 
tangerines on the end table. This display 
is not pictured 

One of the photographs shows an interior 
scene as the main floor of W. & J. Sloane 
which might well he called ” hristmas ‘| ret 
lane.” \ll ot these trees were Hocked 
white, laden with Christmas ornaments 
which ranged in color trom dark purple to 
light rose \ high point ot the scene was 
a large cloud effect of spun glass in the 
center of the ceiling, while attached to each 
side ot this brilliant cloud was a lite-siz 
angel of pale pink papier mache. An addi 
tional center of interest was a flickering 
metal sunburst flocked white, which hung 
from the center of the cloud. 


[Continued on page S82] 
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Wire... 


Na 


opment f new 


held renowned for its constant devel 
ideas and materials, one ot 
the most prolific segments from this stand 
that 
Wire, 


amazingly during the 


pomt 1s covered by the inclusive title 


above in particular, has been developed 


past few years as a dis 


material capable of many forms. Simi 


play 
1 
i 


irly. stvrotoam has hecome standard lia 


terial which can be worked into practically 
any form needed 

lor example, the cute and appealing kastet 
bunmes are fabricated and formed in tull round 
of this light 


egg-shaped bodies and heads, with dimensional 


sparkling, material 


ears and paws. The charming Easter egg ef 


They have 


Rattan... 


tints ot chenille 
ribbons 1s 


fect decor in pastel wire, 
felt paillettes, and 
effective against the gleaming white body ma 
terial. The units are. self-standing. Mad 
by W. L. Stensgaard & Associates, Inc., Chi 


they are 26 inches high. 12 inches wide 


satin smartly 


caro, 
and 10 inches deep. The heads can be supplied 
separately if desired 

Next 18 a gray wire fountain millinery dis 
that 


arms are taken off the 


plaver (note when the removable wire 


millinery unit it be 


champagne glass with many 


either 
are furnished with the 


COMES a wire 


display uses ) pink Ot vellow roses 


unit. which is 7& inches 
made 


Yor k 


wide overall It 1s 


New 


high by 60 inches 
by L. J 
(ity 

In the third illustration is seen a full-round 


(Charrot Company, Ine 
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_.. Mache 


papier mache whart post unit with light brown, 


hand-rubbed, textured tinish and = simulated 


wrought iron banding and rings his 1s sup 


plied by Garrison-Wagner Company, St. Louts, 


and im the large size 1s 52 winches Ingh by 12 


inches diameter at the top; the small size 1s 


high by ll inches at the top In 


36 anches 


the same grouping is a full-round = papier 
mache chain with a simulated wrought iron 
finish Size of links. 12 inches diameter: the 


six-Lnk chain 1s approximately 5 feet long 
\t the lower left ot the 


group of unusual 


same page is a 
units which are also 
| 
\vaila 
York 
mace 


hye 


easter 
general summer. ust 
Williams. Ine New 


full round papier 


appropriate for 
ble trom D. G 


(itv, they are of 


coustruction with a= full-round base 











height varies from 36 to 48 inches 
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_.. Novelties 





appearance and adaptable to a 
lcittel 
Decorative 


( harming im 


multitude of display uses 1s. thr lowe! 
wire by Plant 
York ¢ ity It can be 


without the 


reproduced i) White 
New 


furnished with or 


Corporation, 
Horal and bird 
ornamentation 

\t the 


Upper left ot the second page Is al 


unusual utility unit displaver made by A. Lutz 
Company, New York City. It 1s of rattan 
construction, a material in which this” firm 


has specialized for many 
Moimes, has an 
spring and Paster units 


Molly Rabbit and. he 


haide A | 


years 
Hulsizer's, of Des nounced 
a bright new line of 
mcluded im which 1s 


| ( ontinued on 














by i, ehring 


Display Designer and Consultant 
New York 


Arrangement: /his women: isolay consists 


nits: mannegqu ang property. 


orroanaement ano ¢« ye-compellina. 


Properties: Paste orec paraso'k: NnyiOon iace 


sopendged | | (jj Ong eryve TQ C ’ t lay the 
r y toragetmenot: do? The 
Moanneauir seated at 


tlanked aaainst low 





ad 


f 


Arrangement: [his display ot blouses hails the ay 
proach of spring. Several elements are noted in 
the display and the arrangement is neat and we 


balanced. 


Properties: Swatches ot suiting material are pasted 
on cardboard squares and against the swatches 
. i , i j j . ; si — 
ore piaceaq nyion blouses. Mannequin Ss snown 
in complete outtit. A streamer above the display 

2 | j r¢ . 
bears the caption The Blouse Makes the Suit. 
Oversized roses add a decorative note to the di: 


play. Copy cara is shown on floor of window. 


made 


é . CO} ne ae sinale 


Properties: y a ) Y the coy 


+h 


y 
theme QO pti ture 
oq wearinad a 


i 
are snown on the 





BP - wepewnrr ~ 8 wee ee rr ee 





DISPLAY WORLD 

















Properties: The cer 


{ f 


pe : 
ey: ‘ ~~! 
wre bee 


me ae 







Arrangement: [his work glove display is made of 
" f° . . . " . 
three detinite units in pleasina arranaement. Neat 


ness is noted throuahout. 


Properties: This sketch gives work aloves the benetit 
of a special window display. Many varieties are 
displayed on ladder, rake, broom, and paint 
brush, each accompanied by a small taq which 


Oives the pric e. 


¢ 
Arrangement: everai elements are noted in fT 
men sorina nat ist ioy 1+ ‘ Opt eanina and f 


Tere TING r pOresenta;trion. 


Properties: rand elas Troe ? taorth WOVING NoTs 


f r 
‘s 4 / is 4 4 / y Tr) irry 
oIott CQ YOUNG moaider repre eantir ' oring. tuli 
+ , ‘ 
100 Oa ecorative not Dy ra mkea 
| vir > ? ré , ror ‘ 
4 * 4 
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instance, remained on display tor several 
days he yond the usual closing period In 
cidentally, this store used three windows tor 
a novel idea to extend holiday yreetings to 
its publi “Holiday Greetings Please 
excuse us while we usher in a new season” 
was the message, pre sented with props ot 
step ladde iS, a retuse receptacle, and | floor 
sweeper in black and white against a Christ- 
mas red backwall \ male mannequin on a 
ladder was seen busily removing holiday 
decorations whale a housewite swept up 
wrappings and deposited them in the re- 
ceptacle “We at Mandel’s thank you tor 
your patronage and wish vou the Season's 
(jreetings” was the subject of another dis 
play which employed as props a saleslady 
and a customer at a cosmetic counter. But 
the display that struck a sympathetic note 
with late shoppers was a tired Santa, asleep 
in a contour chair in his stocking feet. He 
had hung up his coat and talien asleep while 
having coffee and doughnuts with his eve- 


Chicago Display 


\TI street shed its Christmas rat 
ment as quickly as it was donned, tt 
seemed. (Coats, white goods, and resort 
took over the display spotlight while 
shoppers were still searching for 
stmas merchandise 





ny 


lhere have been many requests tor an 


extension ot Chicagos Christmas displays 
(ollege students visiting their homes for 
(hristmas, and the army of workers that 
return to their home towns for the hollt- 

claim they do not have sufficient op- 
portunity to enjoy the spectacular displays. 
but they can not be leit in over long, of 
cours selling must go on, and the big 
tores can not afford to tie up so much 
valuable space. However, some of the stores 
did not dismantle their animated toy win- 
dows until several days after Santa Claus 
was on his way back to the North Pole. 
Mandel Brothers’ tov window, just as an 


ning paper lhe display was entitled “Sea 
son's Greetings everyone! Ho, Hum! My 
job 1s done’ and judging trom the com 
ments there were many shoppers who would 
liked to have exchanged places with the 
tired old man 

The day beiore Christmas found all of 
Goldblatt Brothers “Glory be, ‘tis Christmas 
morn!’ windows replaced with coats “Drip 
ping with tur, poodle cloth in glorious 
winter colors, sweeping wide and full be 
neath luxuriously soft fur trims.” Natural 
manzanita branches (first photograph) pro 
truded trom two ceiling-high panels covered 
with wallpaper ot wood tones and gold dry 
brushing which concealed amber lights. The 
displays Were created by | Boghosse. dis 
play manager 

Goldblatt customers were treated to an 
old-tashioned Santa Claus who rode into the 


—At the top of this page and at the imme- 
diate left, by J. Beghosse, Goldblatt's . . 
Above, by Reed Schlademan, The Fair Store— 
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window in an old wood-burning, ginget 
bread locomotive and exchanged greetings 
with children ot all ages. The wheels actu 
ally re volved and the backdrop with scenery 
of the countryside unrolled continuously, 
creating a very realistic eftect ot a train in 
motion Boys with new sleds and winter 
clothing, and cuddly dogs with tails that 
wagged, welcomed Santa and sent trathe to 
Povland and Kiddie land on the eighth floor, 
where there Was more ot the sSalhe effective 
display treatment. Boghosse reported that 
children appeared readily to grasp. the 
meaning he intended to convey that Santa 
had arrived at Goldblatt’s on schedule and 
was ready to greet his triends 


[Continued on page 


—At the top, by Reed Schlademoan .. . Center 
and at the right, by John Moss, Marshall Field 
& Co.— 
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By SHIRLEY WARE 











—This men's wear shop uses Deluxe cool white 
fluorescent lamps throughout to enhance the 
appearance of the merchandise and to simu- 
late the effect of natural daylight. Lighted 
valances along the shirt and hat cases give 
good vertical illumination on these displays. 
Louvered 150-watt R-40 lamps recessed in the 
soffit at the rear light the merchandise along 
the back wall. Adjustable 150-watt PAR-38 


spots are in the ceiling— 


efficiency (two and one-half to three); they 
are relatively large, low-brightness sources 
operating at low temperature; they pro- 
vide linear rather than spot reflections on 
shiny surtaces; they are available in a 
wide range of efhcient colors; and their 
extremely long life together with their high 
eficiency results in low operating costs. 
Of more immediate interest to the dis 
playman are the advantages of fluorescent 
lamps in lighting displays. They give soft 
shadows to displayed items, and their “brush 
stroke’ reflections are useful in showing the 
shape and surtace characteristics of many 
tvpes of merchandise They operate rela 
tively cool and generate less heat pet toot 
candle heat that would be detrimental to 
many articles such as candy, leather goods, 


Using White And Colored Light 


By C. N. CLARK 
Illuminating Engineer 
General Electric Company, Cleveland 


( N. Clark received his) Master ot Hk fluorescent lamp has created op 


Science degree in electrical engineering portunities for the displayman which 


trom the University of Wisconsin. He also were not practicable when incandes- 
taught illumination at Wisconsin betore cent lamps were the only means available 
homme the General Electric staff. He has for display lighting. But to take complete 
written papers on color and color rendi advantage of these opportunities, he should 


tion tor the Illuminating Engineering So know the advantages of fluorescent lamps, 


ciety At General Electric he has partici their color characteristics, and how and 
pated in the development and application ot where they may be used most effectively. 

colored lighting in the commercial and in The general advantages of fluorescent 
dustrial fields. —Id.) lamps are that they have a higher luminous 





TABLE No. 1 
Deluxe fluorescent lamp suggestions based on expressed customer preference 


Type of Area Use Deluxe Warm Use Deluxe Cool 


FOOD— Grocery Xx 
Meat x 
Bakery 
Delicatessen 
Confectionery 
Cafeteria 
Restaurant 
Tea Room 
Tavern 


APPAREL— Men’s Wear 
Women’s Wear 
Children’s Weat 
Shoe 
Sports Wea: 


MISCELLANEOUS—Beauty Shop 
Drug 
Florist 
Hardware 
Home Furnishings 
Jewelry 
Variety 











(As told to Bob Gasker) 


and the like, when displayed in showcases 
where they are close to the lamps. In show 
windows they supplement the incandescent 
lighting by providing a diffuse wash of 
light useful in building up pleasing overall 
brightness patterns throughout the window 
and on the background. And tor show- 
cases, the %4-inch diameter 42T6 and 64T6 
slimline lamps were especially designed in 
these sizes so that they could be easily 
fitted into standard 4-and 6-toot display 
Cases 

In using fluorescent lamps, one ever- 
present problem of the displayman has been 
that of choosing the right shade trom the 
variety of white fluorescent lamps available, 
and of trying to find one which will make 
colors look good. A recent development has 
solved this problem. New Deluxe fluores- 
cent lamps give excellent color rendition in 
a choice of two degrees of white light, rep- 
resenting natural daylight and incandescent 
light. This is accomplished by new fluores- 
cent powder combinations which add_ red 
and green to the light while keeping just 
the nght amount of vellow and blue. These 
two new lamps enable displaymen, tor the 
first time, to use fluorescent lamps to give 
good color rendition of displayed merchan- 
dise 

Deluxe cool white lamps contribute to- 
ward a cool, crisp, modern atmosphere 
similar to natural daylight. Deluxe warm 
white lamps tend to produce a sotter, 
warmer atmosphere like incandescent light. 
And the apearance ot complexions and 
colored materials under both is excellent 
Deluxe cool white brings out all colors 
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equally ; it simulates the color eftects ot 
natural daylight and it blends well with it 
and it has a well-balanced spectrum. I 
luxe warm white 
and vellows; it simulates the color effect 
of incandescent light and blends well with it 
toward the use ot 
lamps for both 
Usually the 


lamps aTe used 11} both applications 


lhe current trend 1s 


Deluxe fluorescent oe ii¢ ral 


and display lghting sam 
color 
lhe choice of which lamp to use, Deluxe 
warm white or Deluxe cool white, 1s usually 
hased on the kind of merchandise 

] 


atmosplhe re desired 


along 


vith the type 


—Directly above, Deluxe warm white fluores- 
cent lamps are used throughout the area to 
create a warm, friendly atmosphere. The 
glassed-in millinery display is lighted from a 
slanted canopy with two recessed units con- 
taining 150-watt R-40 floods. Over this can- 
opy a row of three-lamp 48-inch louvered 
fluorescent units are recessed in the dropped 
ceiling to light the displays atop the wall 
cabinets Right, this department store 
luncheonette uses blue fluorescent light on 
the coved wall to draw customers from the 
front of the store a block away. The outer 
cove uses white lamps— 
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emphasizes reds, oranges, 


—Left, one valance can be used for several 
purposes. The top lamp lighting the upper 
wall might be colored, thus contributing to 
the atmosphere and furnishing a background 
for the silhouetted sign. The lower lamp 
could be a white fluorescent to illuminate the 
display on the shelf below Right, clear 
crystal and glass objects lighted from below 
and displayed against dark backgrounds seem 
full of life. Equal numbers of blue and white 
fluorescent lamps under opal glass 
might be used— 


shelves 


kor example, in men’s clothing stores Dk 


luxe cool white lamps AT¢ generally pre 


terred [his is because the merchandise 


will be worn mostly under conditions where 


natural daylight will predominate Deluxe 




















ee ee 


Al 


Cy ¥ 


cool) white lamps allt also preterred 1] 
Horist shops to bring out the tull Deauty 

the multitude ot colors present ly 
Deluxe cool white bagi D 


meat displavs 


bring out the rich redness of the lean part 


ot the cut while preserving the ciean white 
Hess cy] thre rats ana tive Wiiite finished 
parts ot the meat cas lhe quick tur 
over variety store otten calls tor high levels 
of illumination and ai cool, crisp atmos 
Deluxe cool white lamp can create if 


warm wh 


phere 
Cory thre ore? hand. Deluxe ite 4s 


the preterred lamp in a home turnishings 


department because if contribute tes ’ 
Wall, home atmosphere Stores elline 
baked overt al ‘) preie! Deluxe Warth white 
to bring count thre rich browns and tan a] 
the pastri In beauty shop Deluxe warm 
; | i 
white will compliment the complexion of the 


patrons as well as help create a teeling oft 
labl NO | 


1 lie 


vlamout indicates the pre 


terred fluorescent lamp colo} ce 


use in the various merchandising area 


Sometimes thie choi hetween Deluwe 
warm white or Deluxe cool white will be 
hased oT} othe considerations t Dave ( «All 
choose lamp color to harmonize vith thre 

| 4 if Wlidé df } pau ff) 
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Easily Built, Low-Cost Units... 
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HESE 


specially 


units have been 
for the small 
retail merchant who must 
budget. Ther 
fact that they 


times im various 


spring display 
designed and 
average size 


operate on a Iimited main 
feature is the 


used 


economy 

all be 

window 
Any 


easily 


Call 
over many 
spot displays 
build 
out ot plywood, wal!lboard, and pine 
No Z 
they 
pastel oil paint the 


and interio1 


store handv-man can them 


board lumber grack pine board 


can be used, as can be finished 1n 


color O} which Call be 
change d easily by the appl ation ota set ond 
with the display 


coat to tre ain Various 


SCdadSOTLS 
Lhe 


sider 


small merchant would do well to con 


buying a power saw taple or small 


band-saw to. set up in the basement ot 


other suitable lo ation, so thai handy, vel 
satile units can be turned out at low cost: 
the initial cost of these power tool units 
will be tound a very worthwhile one and 
they will pay tor themselves in short ordet 

(A) This unit 1s composed ot a base plat 
form easily made out otf a sheet of inch 


plywood nailed to a pine board 


detail 
The back panel Call he 


Iirame as 
shown 1n the side 


cut out of a sheet 


ot wallboard which should be nailed to a 
l by 2-inch lumber trame 

The marked “A” circle is cut out of a 
prec Of scrap plywood { YR Ol x-inch) to 
which a pine board shelf can be attached 
with small metal angle irons 

Cut out a ring trom inch plywood on a 
band-saw, or with a saw blade in your “Cut 
awl” machine, and nail on the pine board 
shelt as detailed \n ordinary light bulb 
socket can be attached to this shelt to 
back-light the sign reading “Spring Styles” 
or other suitable lettering lhe sign should 
be lettered on thin paper so that the light 
will shine through; a 25 cent button flasher 
can first be inserted in the socket to cause 
the light to flash on and off; this will at 
tract attention to the lettering on the sign 
To prevent a fire hazard trom the heat of 
the bulb, attach a piece of window glass, 
cut to size, between the light bulb and the 
thin sign paper. The glass does not have 
to be cut to ft the plywood ring; a square 
prece will do as indicated by the dotted lines 

lhe decorative center pilaster can be cut 


attached to 
Irons OT 


length of board 
pane] 


through 


out 1 a 
the hack 
nailed 


pine 
angle 
hack 

Phis unit when assembled and painted 1n 
pastel 


with small 


trom the 


sott colors will make an excellent 


center piece tor window or store interior 


display of many lines of spring merchandise 
A spra\ (91 covered with 


attached behind 


Willow branches 


their tur-coated buds can be 


the circle as shown 

This type of low cost, easy to build unit 
will help make your store display an eas) 
task—and all the various sections can be 
rensed in many other settings 

(B) Another pine board unit; its modern 
design 1s both decorative and usetul, as so 
many small items can be displayed on the 


step-up shelves 


Use a length of curtain pole to support 
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_.. For The Small Store 


1 


the sign. An old picture trame can be 


painted in a suitable color and natled to 
the top shelf as Nail a 
pertorated hard board in back ot the 


frame and this will convert it 


shown piece ot 

picture 
into a usetul, 
merchandise 


\n excellent 


small display prop 


finish can be obtained on 
the pine board section by coating with pastel 
osted 


these 1T) 


poste! color, OT a natural Ii wood 


finish can be secured by tollowing 


structions: first, sand down the boards, and 


coat ot 


stil] 


them a thin 
While 


ew ciean rags so) 


assembled 
Hat 
with a 
the 


boards 


when Pive 


ordinary white paint wet, 


W Ip off that 


some ot white remains in the grain 
When drv. seal IT} 
shellac 

window o1 
too, the 
g-inch plywood nailed to 


Set the 


, 


he pritie with 
coat cy? 
Another 


ancl 


a thin white 


‘<3 low cost 


terior prec here, base Can by 


a sheet (7 (1 


a 2 bv 3-inch lumber base base in 


from the edge ot the plattorm about < 


inches to torm a tor shown 
Ls | hy 2 ich 
the pe rforated 


lhis panel can also be 


Spat ( As 


lumber for the trame and 
indicated 


hy , 


nall ot} panel Aas 


tramed with | 
supply house 


brackets 


inch lumber and your display 


hardware 
holes ol thre 


can turnish the necessary 
to msert in. the 


These 


pertorate (| 


pane! multi-hole panels are one ot 
the finest display props ever invented; the) 
do two things, add a smart decorative touch 
to aly display and at the same time make 


installation an easv job tor. th 
Store i 


these panels Vou alé 


display 
tried Out 
het 


stnaller vou have not 


missing a good 


[his particular unit can be used in a win 


dow display, tor example, to tell a color 
harmony story by the addition ot a rug 
lamp, drape, and modern design table a 
indicated by the dotted lines; tie-in pictures 
and other small ornamental pieces can then 


ry displayed on. the pertorated pane] 


Display Contest Planned 
For Silk Windows 


The International Silk Association has 
announced its 1953 “Ten Best Dressed Silk 
Windows contest which will teature dis 


ays ot silk tashions, tabrics or accessories 


in stores across the country during the 
month of March (Open to all display di 
rectors, a retail promotion kit wall be 


available to stores desiring one lbhemes 
around it 


thie Store 


slogans Call bye developed 


still 
individual personalits 


and 


while maintaining 


Prizes ti) bye presented te) Willning ciys 


play directors by the \ssociation are as 


follows: first prize $500, second prize $250, 
third prize $100, and seven citation prize 
of $50) each Prominent display and_= art 
authorities will act as judges 

ach entrant must submit a colored ren 
dering plus | black and white photograp! 
of one or more ot the window installation 
highlighting silk fashions, tabrics and/or 


sent © thie 
Association 
York City 


ACCECSSOTIECS lhese Alte to hye 
office ot thre 
489 Fitth 


April 15th 


International Silk 


New 


avenue, betore 






MAHARAM'S 
COMPLETE 
DISPLAY 
SERVICE ,.. 


We invite you to ask for information about 





ANYTHING in the display field. Avail 
yourself of our extensive service facilities 
without cost or obligation. This service is 
another ‘‘Maharam First”. 


ARTIFICIAL FLOWERS 


BACKGROUNDS: 
Fabric 
Panels 
Photo 


— Streamers 
Murals 


BASE METAL 
CORK PRODUCTS 
CELLULOSE ACETATE 


DECA POLES 

DEC-O-ROPE 

FABRICS: 
Crushes — Satins — Brocades Velvets 
— Velours — Damasks — Monkscloth 
- Burlap — Drapery — Upholstery - 
Repps — Sateen — Sail Cloth — Ben 
galines — Rayon Nets & Malines — 
Ninon & Sheer Fabrics Tarlatane — 
Theatrical Gauze 

FACIL FAB: 
Plain — Embossed 
Borders 

FISH NET 

FIXTURES: 
Wood — Lucite 

GRASS MATS 

LEATHERETTES 

MATTINGS: 
Fiber — Imported 

MEXICAN PRODUCTS 

PAPERS: 
Seamless — Foils — Embossed — Flocked 
— Velurtex — Rayvelene Tru-grain 
— Flooring — Wall Woodgrains — 
Marble 

PLASTICS 

RIBBONS 

ROPINGS: 
Cotton & Rayon 

SCATTER GRASS 

SPOTLIGHT BRACKETS 

SPUN GLASS 

STYROFOAM PRODUCTS 

TACKERS & STAPLES 

TIMBERTONE 

TURNTABLES 


WINDOW SOCKS 
WOOD CHIPS 


MAIL TO 





130 West 46th St., N. Y. 36 








or your nearest jobber 
NEW YORK 130 West 46th Street 
CHICAGO 115 South Wabash 
LOS ANGELES 1113 So. Los Angeles Street 
ST. LOUIS 927 Century Building 
Your Name 
Firm 
Street 
City State 


All inquiries should be on your 
business stationery. 
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fT, Pa Ders And i’ 
Fabrics = “tay 


wo 


aa” id a A ' Produ an { OMmpany a 
YA VAY wy : Newt pper Falls, Mass describes 
; TV WVYY YY | he tence pattern im the = first 


illustration 


t , 7 


partl shown here, but the entire 
nural depicts a beautitul country scene 


ie 


with al spring loral assortment n) 


| 








foreground It i >] whit =" orrodek 








printed in light green, dark green, rose, and 
byline (ry corrugated thie SCC Comes 13) 
rolls 40 inches bv 19 teet 

(gustave Rubner, Inc.. New York City 


has prepared a retreshing spring and sum 


ts x — =a 








: 
t 


i 
a ; 
: 
wo 2 Br Ze a SS mw ee 
: 


mer line of background and flooring papers 
Pictured ain the second illustration 1s 
“Raised Wicker,” which is a textured ce 


sign with a non-shedding raised applica 





: 





bon 

“Tri-Cella,” illustrated in the third photo 
graph, is a new design by Bulkley, Dunton 
& C€o., Corry, Pa Looking like a luxut 


mus woven tabric. it 1s washable two-tone 


< 
ee 


. 














- 
(ete © team, 
: 4 ¢ 


oe 


embossed pyroxyvlin coated papel to he had 
S 








11) 13 colors 11) rolls 50 mches by Feet, 


‘ 
: 


4 : : 
ee eee on oe —_—- 
Ny 


or in jumbo rolls 250 yards long 


a a RI 
a ana 


\t the lower left is pictured “Karakul” 
leatherette, by Maharam Fabri C orporde 
tion, New York City. Fifty inches wide, tt 
is ideal tor flooring, showcases, plattorms, 
backgrounds, et It is available in two- 
tone and “Pearlesque™ finish in a complete 
range ot colors 

[he rose pattern at the upper right 1s 
trom The Reyburn Mtg. Company, Rovers 
ford, Pa., and is supplied in rolls 25 feet 
long by 48 inches wide It is a bright, 
smart print which adds a distinctive note 
to spring and summer displays. It 1s on 
white “Reytrim” corrugated, printed red 
and leat-green 

\ colortul assortment of spring and sum 
mer flowers to make an outstanding con 
tinuous background is teatured in the next 
design, by Sherman Paper Products Cor 
poration. It can be had in purple flowers 
printed on primrose “Corrodek” or blue o1 
pink flowers on a white background. Roll 
25 teet 


“Print Tutt’ is the name given by Gus 


size. 48 onches by 


tave Rubner, Inc., to the pattern pictured 
next lt captures the highlights and shad 
ws ot tufted chairs, bar tronts, walls and 
head hoards usually created by fine up 
holstering It comes an 53'4-inch wide 
sturdy seamless paper im continuous rolls 


Il a complete Talige spring colors 


—Upper left, Sherman Paper Products Cor- 
poration, Newton Upper Falls, Mass. : 
Upper left center, Gustave Rubner, Inc., New 
York City . . . Lower left center, Bulkley. 
Dunton & Co., Corry, Pa... . Left, Maharam 
Fabrics Corporation, New York City 

Upper right, Reyburn Mfg. Company, Royers- 
ford, Pa. . . . Upper right center, Sherman 
Paper Products Corporation . . . Lower right 
center, Gustave Rubner, Inc. . . Right, 

Bulkley, Dunton & Co.— 
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1/8" and 3/16" 
Tempered Hardboard 
Smoot Both Sides 
3/16” Holes, 1/2" Centers 





pediethé Eedhaditehaia 


PERFORATED ie a 
DISPLAY BOARD 





From Stock—Sheets 48” x 96’ Tempered Masonite. 


Special Sheets—We can furnish, to order, sheets 
60” wide and as long as 144”. 


Distributors are strategically located to give you 
prompt delivery. 


1/8” and 3/16” 
Tempered Hardboard 
Smooth Both Sides 
3/16” Holes, 

1” Centers 


Your Material—may be perforated to order in a 
wide selection of hole sizes, shapes and spacings. 





<< ae Send for sample of 
eettynett ye: we Flexible 1/10” Fibre Board 
Bes estt tt tts : se (Available in a wide selection 
ay A of ornamental patterns) 






- 
e* . 
a7" 20 ** 28” 


se ee 6 OF 
ser 
i 


= 1/4" Tempered 


seseee ' Hardboard 

— “ } Smooth One Side 
° | 9/32" Holes, 1° Centers 
: PERFORATING CO Hardboard Fabricators are invited 
a 1g ; ‘atri 7" 
; 5681 Fillmore St., Chicago 44, Illinois oe ED NEE: COR 
eeeceecceeeee 114 Liberty St., New York 6, New York SCOSHSSSOSSHSSSSSSSSSESESESEOOSESESESESEEEEE 








—Left, Kaytee Fabric & Ribbon Company, 
\ New York City . . . Left, below, Barth's Dec- 

orative Studios, Colorado Springs, Colo.... 
; ( Right, Reyburn Mfg. Company . . . Right, be 
‘ 4 





low, Union Wadding Company, Pawtucket 
Rhode Island— 


| | 
lhe beamime sun pictured next 





three-dimenstonal paper sculpture and come 


{ trom Bulklev. Dunton & Co It ws 14 by 
4 17 miches Iti s1Z¢ rom the ~All lt Couyres i 
i paper sculpture rabbit, 15 by 22 inches 


Which IS) Toot pictured 
\t thre lippet ir it ctl thie Second paifee ,y? 
the article is a heart pattern fabric) tron 


Kavtes abrac WN Ribbon Laon) pan 





\ 7 | ] ] 1 
pork Cty lhe background ot the crepe 
‘ | hes | +] | , , 
thaterial 8 White, with MW’ COLO Csivn df 
age, red and gold tive mMiaterial 1 } 11] 
a 
viele 
] } - 
\t thre lowe if a 11} ? t scillle COOLLITVIN ] 


seen a snow-paper available trom Barth's 


Decorative Studios, Colorado Springs, Colo 
Hlavineg thie Appcarallce i>] newly taller 
snow, the heavy “pile” withstands mucl 
Isat 

lhe seascape 3 m Revburn Mig. ¢ 
pan 1 repeat pattern on corrugated white 
Revtrim H) gnc] vid ly | t ! 
Vit! oul rep if t tive { , 
I | hit by] It (ICCD by] l¢ i 

Pe 1 

Sparkl- lex it) tf | 

und material ec) thie | i tra 
1 | t is) Tron | \\ i { pa 
la tucketl Ie | Si i Wyvaditaeya Tad 


ive? bination of silver-red-vreet 
ire sprinkled ona hire prooied Cotto 


ding ant then baked on by a specta 
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He Gives Chicago 


lis Christiias Look 


tvestt nakes JUMoat arti 

dtunas trees, TOO poruipicd reir 

dp bemel SEpeew Treg decorate - 

drag at vuletie Noth- 

& tow diy lox hum. exer prt the | ite 

Senta Claus float he once lbuiit—too 
' 


wiste to go throngh Lik narrow streets 


aie aot an they we 


wee 3 


anys 
+ MWehe atyh Wh ret ie 


Per 
eoupty beeat @ deck ghee the 
rede day, Gerta aod tie § Ueet~ 


4 as washert ao the image 
| eres na a wer er luting, Ueno . (4 somtimiord ons Page Sat) 
Chicago's “tare Sareet, decerated by Silvestri for last vear’s Chetetman. 


Mre ‘dues CD aleer ered hee daughter. Sensdra, vixiters to the Sitvestsy plant, adomive 2 poiaores — ome af the Aen: > depert ment stare-eindow ducpl ays. . 
PMOTULRAPHY BY LORRY REIGATE Ahowt four satles of evergreen mame sore used to trim the ghent trege. 


4 : PY 
Sehevte: dieplavers Miguet Site Joneph Pintn. ect Cine Uuilies at eork on 
the U-qpew ad eetenteer that pull Santa «ele oe fbieeg@n sf biriet ora parad: cvera 


eoope “ileemtrs (right) cherks anime dtaple: ideas with hic partace, Hermard At Silvestrt’s, J-stianne Ryptg. Carate © shetrom, Carel Sestak, and Frens “ 3 
Dereestei take their tuarh with eneu men, angels end reiedeen, 


Wh ewtr! conphertes mabe sone eomowtiabes owt 
bre tree deaghas berm some erases them eho st 650) O88 oscar 


deoples materiate imetode G: 6d wewdde pipe «' aise 


woman Ther? 


“% 


He Gives Chicago lts Christmas Look 


to shore, and neither did any 


lot ot Amet boats deck above the plaza and built the Irom shyp 
(On parade day, Santa and his ladder available 
(hicago big shots, Bob to disembark by small boat 


ROL NI) Christmas time, a 
wan males ACT as if they ve solved a gangplank 
wuests Various 


Santa and his guests had 


major engineering problem when they 
an even kee] and Hope, football plaver Sid 
hicago Bears teammates were taken length, not weight, that gave Silvestri his 


get the tree standing on lLuckman and his The tollowing year it was a problem oft 
the decorations firmly attached lo George ( 
Silvestri, of Chicago, Christmas decoration aboard the ship, which had anchored in Christmas headache. Santa's float for the 
Michigan th night betore They State street parade was a_red-and-white 


olten is a major enginecring operation He's Lake 
the Silvestri Art Manutactus sailed up the Chicago river, saluting thou sleigh “drawn” bv eight” reindeer Phe 
$1,000,000 display business sands ot cheering kids and adults along the whole thing was as long as a city block 
that makes such Yule decorations as 55-toot Wal lhen, when the ship hove to at. the Qn the morning of the parade, Silvestri 
snow men, 400-pound reindeer, 20-toot arti . Silvestris eves bulged in dismay and his crew took the disassembled float to 
and block-long floats deck of the up was now 14 teet be a vacant lot near their tactorvy. put it to 


low the level of th landing lhe pre vether and started to haul it to State street. 
night, betore the tre:sghter moved to ll blocks away But the intervening strects 


pre ssrdent of 


ing Company, a 


| (Christmas trees 


for Christmas parades 


\ Tod] s 
? 


Displays on such a givgantsr 
i() 


the lake it had taken on a ecargo ot are narrow, and the float was too big 


sent unique problems, and im_ the 
| Silvestris ganeplank didnt reach negotiate the turns to the line of march 


owned his busimess. Silvestri Oral 
Silvestri s men trantically took the monste! 


rarely pulls a business blooper 
‘air —Black and white reproduction does not do apart anc ‘hauled i im sections to State 
instance, the State Street Council, a street 
a os justice to the beauty of the full-color spread 
trade association that sponsors ( hicago s which The Saturday Evening Post used for the 
annual Christmas parade along State street, article “He Gives Chicago Its Christmas Look’ 
decided that Santa Claus should arrive b) in the issue of December 20. The value of this 
baat \ freighter was substituted tor th type of publicity for the display field can not 
traditional sleigh, and Silvestri was given be measured. The spread is shown in minia- 
three days to trim the boat and build a ture above. Color photographs in the original 
hedecked gangplank tor Santa and article were by Larry Keighley, and the article 
when they went ashore is reproduced here by special permission of 
The Saturday Evening Post. Copyright 1952 his shirt on the job. Since he'd never be 
empty by The Curtis Publishing Compony— lore made such a colossus, he underesti 


some unnerving experiences In 


\nother vear it was height that did Sil 


vestri in. For a New Orleans department 
store he built “Mr. Bingle.” a snow man 
55 teet tall and 40 feet wide There was 
no way to send it to New Orleans assem 
bled, so it had to he made in 15 sections 
snitabls that filled two railroad flatcars. Although 
le geutheen tn ube he was paid $3,500, Silvestri claims he lost 
at Daily News Plaza 


Silvestri measured the height of the 
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mated th Durlding 

. , 

were I lat asSsSuagved 

about a mancial licking 
] m ] } 

Store took on the deal lt 

the neighborhood of $3,000 


assembling, then taking apart 
SiVe Mt ole 

Silvestri takes such mishaps 
ally, though. hecause they 
quentl\ \Ithough display is a hectic and 
unpredictable business, his factory normally 
operates with calm efficiency, and his stand 
ard Christmas displays come off the pro 
duction lines lke clockwork At his peak 
season he employs around 200 people, all ot 
whom are kept busy turning out such sea 
sonal staples as Santa Clause 


Mothe1 


CaliCs, snowflakes and ( hristmas Trees Lie 


reindeer, 
(O0OS¢ characters, angels, candy 
also makes si ale models otf the Streets ot 
England in the time of Charles Dickens, 
scenes of America in the late 1700's, elab 
orate Nativity groups, and three-dimen 
sional reproductions of such Currier & Ives 
prints as Going to Church, Schoolhouse in 
the Winter, The Snow Storm, and Wintet 
in the Country 

A tantasti 


into the making ot. these 


potpourr: of materials goes 
(liristmas dis 
plays Pipe cleaners, papiel mache, plaster, 


wire bottl cleaners, weeds, crates, 


fabric, rubber, driftwood, bottle caps and 
angel's hair —spun glass — are some of the 
materials that are used. The display men 
constantly experiment with new materials 
Once, though, Silvestris ingenious men got 
substitute tor 


stumped They wanted a 


sugar frosting on a cake display Lhey 
tried everything imaginable and ended up 
using real sugar frosting 

The high quality of the sculptured figures 
Silvestri sells is due largely to the work oft 
his 60-vear-old head sculptor, Guido Rabe 
chini, who graduated from Rome's Royal 
School of Fin Arts in IYI] and opened a 
studio im hicago the Sallie VCal Hi did 
many commissions for churches, and his 
most important work, a trieze that took 10 
years to complete, can be seen today at 
Notre Dame Cathedral in Montreal ()t 
all the things Rabechini sculpts tor Silves 
tri, his Nativity groups —6 inches high to 
beautitul 
About 50 of them are sold every vear, at 


life-size — are his” most works 
prices that start at $150 a group and go up 
to $5,000 

Silvestri's biggest Christmas splash 1s the 
decorating job he does along State street 
He's been doing it now tor five vears, at 
fees that have ranged from $25,000) to 
$50,000 In 1948 and 1949 he afttxed 400 
pound reindeer to the tops of the streets 
lampposts last vear he 
iron frames, shaped like trees, which wer 


made wrought 


clamped to the lampposts. The center of 
each tree was hilled in with large metal 
disks which. when thev revolved in. the 


looked like colored globes About 


four miles >] atl evervzrececn moss called 


breeze , 


strings oft 


additional 


Ivcopodium, interwoven with 


electric lights, were used = as 
trim tor the trees 

When Silvestris men made the wrought 
iron trees tor the first time, they built an 
actual-size copy of one of the lampposts, so 
that they could work out the decorations 
inside their tactorys But. since none ot the 
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seven-floor building were 


accommodate the lamppost, 


thely cut a hole through the 


cond floor They stuck the 

rough, and men were able to 

ultaneously trom both floors 

il] there, and its used when 
comes into the tactory 

to Christmas work, Silvestris 

lirm makes eeneral 


turnishings and novelty lamps 


window displays, hom« 
some ol 
these items are carrv-overs from the grow 
ing-pains days of the business In 1936, 
when he had just passed his bar exams, 
Silvestri was having a hard time making a 
lle took a job 
as salesman tor his uncle, Ned Silvestri, 


When an 


other salesman Was needed, Silvestri red 


living as a neophyte lawyer 
who then owned the business 


ommended his boyhood triend, Bernard 
(Gorman, a greeting-card salesman 

Silvestri and Gorman scoured the country, 
trying to sell the plaster novelties and Iitur 
gical figures made by Uncle Ned. They had 
little success and urged Ned to branch out 
nto display, where, it seemed to them 
more money was to be had Ned reluc 
tantly made a tew window-display9 gim 
business didnt soar as ex 
pected, and in 1939 he sold out to his two 


salesmen tor $10,000 


( racks, but 


Silvestri and Gorman then went on a 
creative spree. They bought new window 
display ideas and designs from free-lance 
artists, mecreased the staff and redoubled 
their selling efforts. In a few years they 
were doing business with most of Chicago's 
big department stores, and their firm kept 
growing loday Christmas decorations at 
count tor nearly halt their income. 

Silvestris most popular Christmas dis 
play, which will surprise nobody, is Santa 
\lthough nothing 


against this time-honored symbol of Christ 


( laus Silvestri has 
mas, he has been concentrating on a pet 
sonal campaign to encourage store owners 
to use displays ot a more religious nature 

“After all,” he says, “Santa Claus 1s still 
king But | will always try to get each 
store to devote at least one window to God 
I dont think that’s too much to ask.” 


National Marketing Conference 


Scheduled For February 


lor the first time before a national audience 
the results of a nation-wide consumer market 
survey recently completed by the Department 
of Commerce and the Committee for Eco 
nomic Development will be presented to ex 
ecutives attending the American Management 
Association’s national marketing conference, 
to be held February 9-11 at the Hotel Statler, 
New York City 

The three-day conference program will 
stress both trends and practices in marketing 
On the trends side, William Douglas 
McAdams, president, Wilham Douglas Me 
\dams, Inec., New York, will trace five 
significant recent developments in the field of 
Datus W serlin, 
assistant general manager of Gimbel Brothers, 


sales management, and 


will explore the implications for manufac 
turers of the growth of self-service retailing 
“How to” conference topics include poit 


of-sale promotion in self-service stores 





for better 


“MOTION 
UN SS 


STANDARD 
TURNTABLE 


30 Models—25 Ib., 75 Ib., 
250 Ib. capacities 


TURNTABLE 


attracts attention to food 
shop specials. 


MOTION 
FROM CEILING 


makes unusual displays. 


FOR THE MOST COM- 
PLETE LINE OF ELEC- 
TRIC TURNTABLES — 
FOR THE LATEST IN 


BREVEL 


Wew York 13, N. Y. 
CO 7-5956 


Write for Catalogue A 





fee 
vig vaen 


he horizontal planes and 230 on the ver- 
tical and 1s said never to get too hot to han- 


get out of focus through vibration 


IY 4) Cj] 
spherical housing 1s im 


that can be 


K-30 lamps are used. The 
a neutral crackle finish 


painted other shades as desired 


EImbhurst, L. 

turntable with a 
“Flexi-Turn.” It 
a remote point, imstantly 


(sale Dorothea Mechanisms, 
\ \ has 


under the 


developed i 


brain name «fl 


1s controllable from 


reversible, and completely variable in speed 


Electrical Equipment 


; 


() meet the demand tor a turntable whic! 
without All electrical con 
nection, — i More hatter 


l his 


Continous lapt i 


will operat 
offers tts 
hatte r\ 


operated model operated turn 


table wall operate month 
: load on two 
flashlight batteries It is available 
vith either an & or 12 
Ihe finish as. the 


thie othe on ETT 


carrying a pound centered 
ordimars 
inch diameter top 


SAT silver crackle as ofl 
More 
under the 

Then ‘Thus 


primarily 


models and iw manu 


lactured same precision cond 


battery-operated turntable 1s 
designed tor use on counters of} 


mm window where electrical connection. 1s 
not convenient 


titel New 


ture 


Breve] Products Lorpora 
York (¢ lt. as the manutace 
creation of 
York Cts l his 
that pet 


ly low is | pie’ \y 
Lapham, liv Ne 4 
1X-ineh 


display” of 


lmmedtatels 
Mor «ill 


ha A tationary platform 


mits the merchandise up to an 
veiglit While the 


a turntable 


reasonable list. centel 


consists of made with an aluminum 


base and top that revolves in the usual 


the turntable 


W al \ 


Propet will carry a weight of 


Cothes 


ine handle varying weights up to 200 pounds 


pounds tables in Morgan-Lapham’'s 

\n meonspicuous spotlight tor window dis 
plavs, exhibits, and the like is the “Giambalite” 
by Alexander Hatboro, 


300) degre { 


lage Industries. In 


adjusted through 





from zero to 20 rpm. ‘The speed can be ac 
while the 
Hick 


of a switch and can be stopped short or indexed 


celerated Or. decelerated at will. 


unit can be reversed instantly with the 
“Fexi-Turn's” 
disc 1s 18 inches in diameter and handles any 


to another position with ease 


load up to 200 pounds. While primarily de 
signed for production processes, the turntable 
has many display 

Not illustrated, but also to be had through 
(gale Dorothea, is the low-cost automatic card 


Ses 


hoard book previously available only to large 


national advertisers lhis consists of an im 


lamimated wood grain backboard of 

‘Masonite’ 18 
high \n AC motor-driven mechanism 
is bolted to the back of the 


turts the pages through a slot 


printed, 


heveled mches wide by lS 


tie hes 


backboard and 
Three mov 
ing pages and two non-moving pages are 7 
10 inches high, of blank card 


which whatever 


mches WW ile hy 


hoard on copy or illustrations 


desired can be placed 


—Upper left, by Brevel Products Corporation, 
New York City Left center, by Morgan- 
Lapham, Inc., New York City At the left, 
by Alexander-Tagg Industries, Inc., Hatboro, 
Po. . . . Directly above, by Gale Dorothea 
Mechanisms, Elmhurst, N. Y. . . . Upper right, 
by Sylvania Electric Products, Inc., New York 
City Right center, by General Die & 
Stamping Company, New York City . .. At 
the right, by Miroflector Company, Inc.., 
Brooklyn— 


ditterent 
lengths which can be joined to give the appear 


Fluorescent lighting fixtures of 
ance of a continuous sweep of light have been 
announced by Sylvania Electric Products, Ine 
The trotfer 
one-, and three-lamp fixtures available 


new recessed line consists of 
two-, 
with six different types of shielding and tour 
Shown at the 


two of the four 


incandescent spotlight fixtures 
upper right of the page are 
incandescent corner spots included in the line: 
they are either stationery spots or directional 
spothghting 
Left, 


box with inside frosted incandescent lamp with 


and make possible concentrated 


for accenting particular areas or objects 
glass lens shnelding; right, 


panel oft type 


mounts an unshielded rotating spot for direc 
tional accent lghting 


\ ew 


multi-purpose gear trains has been developed 


vr] 


range of midget electric motors with 
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LOM + HOW TO BUILD BETTER DISPLAYS 
EASIER -FASTER- AT LOWER COST? 


Gwswep @ WITH CROWN’'S NEW 
¢ HOL-DITS AND HOL-BORD! 


is, THE PERFECT ANSWER FOR MORE EFFECTIVE DISPLAYS 
ae J SHOW MORE — ATTRACT MORE — SELL MORE! 


, << 


“Sy \ 6s 


Pe rs 3 ‘ 0 0 0 
hol -dits plas | Bol “bérd 


» 9 





Build ‘'traffic-stopping" displays with 9 29 0 
HOL-DITS and HOL-BORD... show 

more merchandise to more people . . —< __- 
in less space ... at less cost. 2 ~~ ae eee HOL-DIT fixtures . . . fit 


Use HOL-DITS to mount any type of — wa - any standard perforated 
merchandise on HOL-BORD ...in any ‘ hardboard panels... 
required arrangement...any group |}. : 

of items... from delicate women's 
accessories to paints and shovels... 
in all kinds of stores. 


No tools needed... no nails or screws ry 
nothing to replace or get out of ee eee 
ona tically indestructible. 


NOW YOU CAN DISPLAY ON A SLANT—WITH HOL- DIT SHELF BRACKETS 


styled and designed for 
beauty and strength. . 
satin color finish... clear 


lacquer makes them 











HOL-DIT 
SHELF BRACKETS 


fit either wood or glass 
shelves...can be 
raised or lowered, 
quickly and easily. 
Available in either 
straight or slant type. 














WRITE FOR COMPLETE INFORMATION TODAY! 


CROWN METAL MFG. CO. MEU 


1100 WEST WASHINGTON BOULEVARD + CHICAGO 7, ILLINOIS 


JANUARY, 1953 
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—Part of the Fashion 
Shop's Christmas decora 
tions are made to serve a 
double purpose: Dell Jar 
vis, display manager of 
the Burlington, Vt., store 
prepares to pose his 
youngsters among the or 
naments as the charming 
basis for his family’s 
Christmas cards— 








salesman who holds 


yeor— 


—Mrs. Henry Bogoff, vice-president 
of Jewels by Bogoff, Chicago, in- 
spects a point-of-sale display pre- 
pared for her firm by Kling Studios, 
of the same city. Harry Glasser, 
account executive of the display 
firm, points out its features of ani- 
mation and illumination— 


—Display Manager J. 
Smith (right) and his assist- 
ant Kenneth G. Munn donned 
Western hats to pose with 
their wives in the Round-Up 
Room of the newly remodeled 
Al's Shop for Men, El Paso— 


—Jim Logan, Milwaukee 


fishing records, leans 
table at the left to accept con- 
gratulations and a trophy from Dr. 
Roy Dean of the International Game 
Fish Association on plocing second 
in the annual International Light 
Tackle tournament just concluded at 
Acapulco, Mexico. There 
entrants. Jim finished 


Lowell 


display 


several world 
ocross the 


were 79 


third last 


—Jenaro Otero is 
caught hard at 
work in one of his 
windows at Gon- 
zalez Padin Com- 
pany, San Juan, 
Puerto Rico. He 
has been in charge 
of display for the 
firm for 35 years— 
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1 
ii 


ste — 
bis 
ia 
, had 


\ 
i 
yh, 


—Robert H. Clarke has 
returned to his former 
work as display director 
for L. Herman, Inc., Dan- 
ville, Va., a position he 
held for 17 years before 
joining Station WDVA a 
short time ago as promo- 
tion manager. He is also 
a member of the Dan- 
ville City Council— 








highest quality, 
smooth tempered, 


duolux masonite 


_ j 


clean, . 


<<<“ 


rately perfora 
accurat YP ted With PegOPanel Display backgrounds exciting, attention- 


h getting displays for your merchandise can be created in 
oes ~ ; minutes. No nails, screws or tools needed. 





) ™ burrs y New low Fries 


Temp. Duolux 48" x 96" Panel 
3 16" holes on |" centers $ 8.00 


Temp. Duolux 48" x 96" Panel 
3 16" holes on 1" centers 8.50 


. / Temp. Duolux 48" x 96" Panel 
standard iz 3 16" holes on |" centers 12.00 





" Temp. Presdwood 48" x 144" Panei 
panels: 1/8”, with 9 32" holes on |" centers 20.00 


Temp. Leatherwood 48" x 96" Panel 
3/16” holes on r j 3,16" holes on |" centers 10.00 


centers wo Plus $2.00 packing charge on orders for less than 6 panels. 


J 


special 
1/10”, 3/16” and 
1/4” panels; any 
hole, any center, 
available in 
y quantities 





oe yi 4 





Wire clips, hangers 


1095 beaufait 


the d and mouldings can 
= ete els CO. detroit 7, michigan ea 


be provided. 
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NU-SHOW 
ELASTIC PETAL TOP 


(TM) 


WIGS 


Give your mannikins that 
NEW smart look that means 


NEW and bigger sales! 


ALL THE LATEST 
COIFFURES 


No Measurements Needed 
All Petal 


with 


Top 


Wigs are designed 
buckram foundation 
adjustable steel band to insure 
permanent fit. (;uaranteed work. 
manship. backed by years of ex- 
Kificient service. Send 
lor descriptive eireular. 


NU-SHOW 


DISPLAYS, INC. 


97 SIXTH AVE. NEW YORK CITY 13 
BARCLAY 7-8974 


perience, 
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Send for FRET samples 
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% GRIFFIN GRAPHIC ARTS 


® 155 Fourth Avenue, North +. Nashville 3, Tenn. *® 


{| BLUE 











WHEN WRITING ADVERTISERS e 
PLEASE MENTION DISPLAY WORLD e 


WHITE AND COLORED LIGHT 
[Continued from page 55] 


decor of an area cool white when blues 


and greens predominate, warm white when 


browns and reds predominate In many 


sold 
unl 
used 


cases several types of merchandise are 
in the 
lormity 


general area. To provide 
olten 


throughout an 


sale 
lamp 1s 
both lamps 
and differ 
produced. 


only gone olor 


area, since have 
mainly 
Using 
the 
replacement 
the 
maintenance 


level ot tllumina 


excellent color rendition 


in the type ot atmosphere 


only will simplity 


{ sroOUp 


Corie kind ol lamp 


maintenance problem 
ot all 


lime 


lamps in an installation at 


will 


and an 


salnic 
result in reduced 
costs improved 
tion 

Huorescent 


othe whit 


usetul in those 


There ar tWo 
where 
unimportant. They 
and Standard warm 
third 
()t the 


popu 


lamps which are 
best 


areas 
color rendition 1s 
are Standard cool white 
white both of 


more lieht 


which about 


the 


VIVE conic 


than Deluxe 
Standard 


lar, being 


lamps 


cool] white 1s the Tire 


two, 


widely used in workshops, wart 


houses. and other non-selling areas where 


high ethcrency and reasonably good color 


ndition are 
\nothe r ve 


light Several 


required 


| 


rsatile tool mn display 1s colored 


types ot lamps and equip 


produc ing colored 
the 


ment are available tor 


light Perhaps the most tamiliar ts 


—Basic color mixture diagram. Mixtures of 
equal amounts of adjacent colors yield the 
intermediate hues shown in the diamond- 
shaped areas. Mixtures of opposite colors 
in appropriate amounts of white light, e. g., 
three gold plus one blue produces a purplish- 
white; four pink plus one green gives yellow- 
ish-white; two pink plus one green plus one 
blue makes a bluish-white light— 


PAR type lamps for use with 
filters —the PAR38& 150-watt 
the PAR46 200-watt narrow- 
and the PARS6 300-watt 
flood and narrow-beam spot. All these 
centrate their light in narrow 
soft edges. For sharp edged 
beams of colored light, 500-watt and 1,000- 
watt theatrical spots with glass or colored 
gelatin filters often used. 
lighting, 10- and 25-watt 
coating 
vellow, red, 
10-watt also comes in orange 
the 25-watt is 
and old rose. 


family of 
glass color 
spot and flood, 
beam spot, new 
COll- 
relatively 


beams with 


decora- 
with a 


For 
bulbs 
available in 

and flame 
and 


are 
tive 
colored enamel 
blue, 
tint. 


clear 


aQ&re 
green, IVOrY, 
The 
daylight ; also made in 


amber, orange 


Fluorescent lamps can be used to provide 


abundance at lower cost for 


They 


colors: a 


color in many 
available in five 
and pink of 


gold ot ale 


applications are 
different blue, 
saturation: a 


green, 


strong red and 
They are avail- 
lengths. hea 


compared 


tremely strong saturation. 


able in a wide range ot 


eficiency in color output when 
hiters 
red to 


shown in the 


incandescent lamps with color 


from 1.3 
26 times as 


with 


ranges times as great in 


great in green, as 


table 


tollowine 





TABLE No. 2 


Color output per watt of fluores- 
cent vs. incandescent lamps based on 
40-watt colored fluorescent lamps and 
200-watt incandescent lamps’ with 
typical filters to produce the same 
color. 

Blue 18 to 
Green 26 ~«to 
Gold 2.2 to 
Pink 3.3 to 
Red 1.3 to 
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ONLY DARLING can offer you an— 


ALL-PLASTIC MANNEQUIN 
with these ESSENTIAL FEATURES... 


7 . Pn ee. ) a . = . ~ , ve 
Darling's exclusive *Patented manufacturing process assures you 


all-plastic mannequins with... Controlled wall thickness of genuine 
plastic * No seams to erack or pull apart bd Plastic remtoreed 
with glass fiber for greater strength, lighter weight ¢ Durability that 
assures long life, saves costly repairs @ Arms and hands of rubber 
for greater flexibility e Top fashion styling e Economically priced. 


% Pat 


Illustrated are but a few 
of Darling's extensive line 
of all-plastie “Spritely 
Kids. \\ rite for rR lek 
BROCHURES showing 
the complete series 


from Infants to Subteens. 


DISTRIBUTORS IN MOST 
PRINCIPAL CITIES 


, - L.A. DARLING COMPANY, BRONSON, MICHIGAN 
NEW YORK CHICAGO LOS ANGELES 
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Your New York BUYING GUIDES 


Allied Display Materials, Inc. A. Lutz 
65 Madison Ave. MU 5-6487 


NOVELTIES, ARTIFICIAL FLOWERS & appeevoniooonici CH 2-626 
DISPLAY MATERIALS REED AND RATTAN DISPLAYS 


Rar Wades and tatecler Stace Blenlor Display Units, Frames, Screens, Novelties, Fixtures 





Arts & Flowers Displays, Inc. Maharam Fabric Corp. 
43 West 5éth St. Cl 7.6849 | 130 West 46th St. LU 2-3500 


ARTIFICIAL FLOWERS and FOLIAGE | DISPLAY FABRICS & ACCESSORIES 
icago . Wabas 


Display Novelties and Accessories aes adil 1003 S. Les Angeles 





Bliss Display Corp. Messmore & Damon, Inc. 
460 W. 34th St. BR 9-5750 | 1461 Park Ave. TR 6-3530 


DISPLAY PROMOTIONS MECHANICAL DISPLAYS 
Display Settings, Novelties, Animated Displays Papier Mache, Industrial Exhibits and Dioramas 





—Letters deep-etched in transparent plastic 


Leoume. deaiieen olen cteneiiied be-% Bois Smith Studios Metropolitan Mechanical Display Co. 
colored lamp bencath— 228 West 39th St. LA 4.4492 We Buy, Exchange, Rent or Sell New and 


WINDOW & INTERIOR DISPLAYS, eng ght 
ctul, though, = ARTIFICIAL FLOWERS 50 West Saad St. ew York 


olor. PAR lamps 


Or-5-1280 





and theatrical equipment hecause (1 their " ‘ e 
mcentrate «| lye ittis Cal} produce ‘ olor spots Bonafide Display and Decorative Co. 233 Fifth — — ar 2 237) 
| : ‘ : All ! ve. y 
nuch higher brightness. so they are 61 West 37th St. WI 7-7965 
Se aces men o FOLIAGE NOVELTIES, 
) amely Henig in oor | ARTIFICIAL FLOWERS and FOLIAGE DISPLAY DECORATIONS 


nam ¢eaditie be eninel Original Creations for Better Displays Creative Displays — “It's a Natural” 





mistallations to 


ey eae 1 5 Charrot Co. Thomas Pace Co., Inc. 
displayman, by follow 36 West 27th St. WI 7.1687 506 West Broadway GRamercy 7-0778 


mown law ot colo mixture, can A Fl 
cesemalidie theses tek: Gaieer Aiea ARTIFICIAL FLOWERS Rit CIAL LOWERS © NMAS TREES 


ehicrens Literally hundreds of Display Units, Novelties and Decorations Sell to Jobbers Only 


combination AT possible It 





Oo value to the displayvman te . . ° ° 
noone 4 | Colonial Decorative Display Co., Inc. Result Displays, Inc. 
, vorkinge knowledges ot the effects 70 West 40th St. WI 7-0230 350 West 31st St. LO 4-8440 
ible ol 


Jored light there are ARTIFICIAL FLOWERS PLASTIC TRAYS AND HANGERS 


ral preonnit which should by remembered. 


In THIET MTT ¢ 


Decorative Display Units, Novelties and Decorations A quality product priced right 


(Combining colored leht lollows an entirely 





ditterent principle thi that involved in - 
parsing thant ~ , Decorative Creation & Louis Schneider Corp. 
saiaiir daddies seen: ie ae Art Flower Co., Inc. 


hit tT 13 West 27th St. MU 6-1798 | 6 East Second St. OR 4-3723 
Tidak Write 


pig 
Acacia pegs ARTIFICIAL FLOWERS, DISPLAY 
en produces brown, gray, DECORATIONS ARTIFICIAL FLOWERS & FOLIAGES 


Imported Novelties, Settings 


mimsyiny pigment With pigments, blue plus 


red plus green will give Display Decorations and Novelties 
In both piement and light mix 





dilution with white will vield lighter 


Decorative Plant Corp. i ; a Siegel, Inc. 
i est s7th St. WI 7-8488 
When lamp colors are mixed two dif- 9 486 Wee 5. en MANNEQUINS AND DISPLAY 
ferent effects can result. If lamp beams are ARTIFICIAL FLOWERS ? 
parallel and close together uniform color EQUIPMENT 


Display Settings, Novelties, Units Distinctive Display Fixtures and Novelties 


vill result. But it lamps are tar apart or 





aimed at ditterent angles. mt resting yrada : ~ 

tions of color and colored shadows can be The Display Equipment Corp. Walter E. Spaeth Displays 

obtained 147 West 37th St. wie BR 9-6450 T 57 West 30th St. MU 3.2749 
In lighting displays, colored light, either Monufacturers and Distributors of Exclusive 


fluorescent or filtered incandescent, has a CORONET & WINDSOR NATURAL FOLIAGE DISPLAYS 
greater amount of attention-getting power MANNEQUINS Factory — Corona, N. Y. 


than an equal amount of white light. One 





of the most common applications of colored ° 


Frankel Associates, Inc. Ben Walters, Inc. 

: heal ) ideal | 2'8 West 47th St. Cl 7-0060 156 Seventh Ave. AL 5-2308 
pone amps any pawaoeie yee AC" | DISPLAY FABRICS & ACCESSORIES DIP IT! DRAPE IT! 
a Piaget om 127 N. Dearborn St., Chicago; SHAPE IT! CAST IT! 


: *Trad k of 
424 Book Bidg., Detroit; 819 Santee St., Los Angeles Colastie Corp. See it demonstrated 


heht as on backgrounds (olored fluores 


flector out trom the background “%th 
hackground height, aimed i4th ot the way 





i from the bottom) wall give good unt 


formitv of illumination. Strips of PAR38's Victor Haida Displays, _ 3.3540 D. G. Williams, Inc. 
with colored spread lenses, positioned in 149 West 24th St. CACTURERS 498 Seventh Ave. LA 4-4009 
thie age manner. or on the Hoor, can ac DESIGNERS & MANU 

ee ee aeaee aie ee On CARATIVE DISPLAYS MANNEQUINS & DISPLAY FIXTURES 


Display Novelties and Equipment 


vrhatino ] Ioh! We oO > ‘ 
ntinyge, tiie AV ALLATIE TAnY | colored Lorqest Showroom in the Country 





fluorescent lamps and filters tor inmecandes ~ - _ 
cent lamps enables painting with light. If David Hamberger, Inc. The World-Famous Fashion Museum 
| 115 West 31st St. PE 6.0464 | [6 West 77th Street TR 3-9103 


MANUFACTURERS OF DISPLAYS CHARLES LEDERMAN, HISTORIAN 


: ‘ : Can Furnish, on rental basis, authentic period outfits to 

68 Artificial Flowers, Functional Units, highlight your anniversary, special events, spring or fall 

Backgrounds, Novelties promotion. Ask for information. Recommended by 
N. R&R. D. G. A. 


It's Always MARKET WEEK in New York 


j ? 









































@ We enter the New Year with every indication 
that it will be one full of opportunity for 

retailers and with further advances in the use 

of display promotion to sell goods easier, 
faster and at lower cost. We pledge ourselves to 
give you the finest and newest display 
accessories and equipment to accomplish 

this result. 
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No longer a display man's dream, 
the idea of hanging merchandise at any height in any position 
is now POSSIBLE, PRACTICAL AND QUICKLY DONE! Hanging 
objects can be moved instantly back, forward, left, right, up or 
down to suit the design of the window. All the dramatic tricks 
of the stage are at your immediate command with the Seel- 
ingrill. The Seelingrill permits you to trim heavy yet look light 
and airy .. . and all of this NOT IN 10 HOURS PER WINDOW 
BUT IN 1 HOUR! (Proven by actual time study tests.) 


SPECIFICATIONS: Seelingrill is a spot welded grill of Y%4” 
square steel, laid out in 6” squares. 3' x 6 26.13 


DD cece es Me 


Ceiling Toggles — .50 each 
(6 required for 3° «x 6) 
(9 required for 4 «x 8) 


ORDER TODAY 





Division of Visual Merchandising, 


yon W. 34th St., New York 1, N.Y. 
BRyant 9-5750 


a neutral colored background 1s used it can 
be “repainted” simply by changing to an- 
other colored lamp (olored light on a 
background of the same color results in an 
extremely brilliant, saturated color. Two 
colors on opposite sides of a background 
will produce a smooth even blend trom one 
color to the other. This also makes pos- 
sible some interesting colored shadow effects. 

While it is usually desirable to use only 
white light on the merchandise itself, so 
as not to distort colors, a tew colored fluo 
rescent lamps mixed with white ones will 
give a tinted overall effect where this is 
wanted. For special dramatic effects, par- 
ticularly in show windows, all colored lamps 
in the general fluorescent lighting system 
could be used to give a color wash. For 
instance, blue lamps might be used _ to 
simulate the effect of moonlight Incan 
descent spots and floods could then be used 
to turnish white accent lighting on the 
goods displayed. Many other applications 
of colored light in display work might be 
suggested: a colored spot or two to giv 
a splash of color on the background, or to 
light price and descriptive signs; colored 
fluorescent or filtered incandescent used as 
a modeling light on mannequins or othe 
objects; small colored fluorescent lamps o1 
colored enameled bulbs concealed in the 
display tor special effects, such as firelight 
In floor cases, wall cases, and built-in 
shelves, opal glass or translucent plasti 
lighted trom behind with colored fluores 
cent lamps can furnish colortul backgrounds 
for the display ot either transparent. o1 


opaque merchandise 


The use oO} colored light Is a Convenient 
means of creating a pleasant, attractive at 
mosphere inside the store Departments 
can be separated by “painting — their walls 
and ceilings different colors with colored 
light. Color used in this manner can attract 
shoppers toward the rear ot the store, o1 
to departments located in bays or alcoves, 
as well as turnish a background tor dis 
plays 

Several types of perimeter lighting are 
ideal means for introducing colored lght 
on upper walls and ceilings. Architectural 
elements such as coves containing concealed 
lamps directed at upper walls and ceilings, 
and wall mounted valances directing light 
up and down the walls can do an effective 
job Here either colored Huorescent lamps 
or the 25-watt enameled bulbs can be used 
For uniformity of brightness along the 
cove or valance, the enameled bulbs should 
be no tarther apart than one and one halt 
times their distance trom the wall li a 
scalloped effect is desired, they should be 
mounted closer to the wall or tarther apart 
Interesting effects can be obtained, too, by 
alternating two colors ot incandescent 
lamps When wall cases are lighted by 
valances, an extra row of colored fluorescent 
lamps behind the valance could be used to 
throw light on the upper wall and ceiling 
Bare colored lamps in channels laid atop 
the cases could hye used, as long as the 
lamps were concealed from view. Recessed 
fluorescent reflecting equipment or ceiling 
mounted PAR3&’s with color clips might 
also be used to light the walls. In all these 
cases, the lighted walls torm = ano ideal 
hackground against which department. or 
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We've 


objective was to promote the use of display 
in retail merchandising. It was apparent 
that this could be achieved only with pro- 
gramming efforts of the Association with 
the requirements of the nation’s retailers. 

One of the most significant developments, 
we feel, was the research program under- 
taken through funds made available by 
NADI to determine if display really 
did sell merchandise. If so, why, 


when, how, and where. This study 
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Wren the National Association of Display 


Industries was established ten years ago, the 
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surveyed 1,290,000 customers to learn what 
made them buy. The two reports which re- 
sulted from these efforts (Visual Merchan- 
dising Research Series #1 & #2° ) are consid- 
ered “Bibles” of retail display merchandising. 

Other benefits derived from NADIs long- 
term program are the development and 
stabilization of Display Market Weeks; 
greater reliability of design and production; 
greater dissemination of information be- 
tween retailers and display manu- 
facturers; and the expansion of 


product development. 


MERCHANDISE 
203 N. WABASH AVE. presentation CHICAGO, ILLINOIS 


1953 





OF DISPLAY INDUSTRIES 


Iliad ihe ~] sluet? 





introducing color on the « 
ceiling cotters might 
Corie ot the mixtures in 
color diagram which produces white 
teresting gradations and blends « 
would Aappcal 11) the CAaVIL\ while 


sultant illumination could = still be 


enameled incandescent bulbs could alse 


re he same rules as mentioned 
hove. 1 edin | wll 

ADOVE TCP aTaIne spacing Would apply 
Colored fluorescent lamps are useful, too 

lor lhehtineg department, direction of prod 


uct signs. Lette rs Cal bye silhouetted avalnst 





lighted walls, trans-illuminated panels, 01 
tree-standing backgrounds Letters them 
selves can be selt-luminous with incandes 
cent or fluorescent lamps inside three-di 
mensional letters; or letters can be etched 
on glass of plasti and be edge lighted by 
a fluorescent lamp, or the letters can appeal 
as non-opaqued areas ot a trans-illuminated 
pane] 

We have discussed here a 1 
techniques of the application of ute and 
colored light in display lhe wide variety 
of sources of colored light available today 
supplemented with the new Deluxe fluores 
cent lamps tor providing white light ot 


excellent color quality, give the displayman 


a complete set ot lighting tools with nearly 


unlimited creative possibilities 


Store Modernization Show 
To Be Held June 9-12 

Phe Fourth Natior al Store Moderniza 
tion, Building and Maintenance Show wil 
be held in Madison Square Garden, New 
York City, June 9-12 \ccording to Joh 
\"\ Ht. vans, managing director ot the 
Store Modernization Institute which spon 
sors the exposition, the show wall embrace 
everything needed in conjunction with the 
physical properties and operation | 
stores in every field 

“Space has been reserved y I 
exhibiting firms,” Evans. st: “Exhibits 
will tall into five major categories: stor 
modernization and building: othce and ae 
counting equipment; store operations and 
maintenance; materials handling and 
lel 


housing equipment, and ( very 


emphasis will be placed « li service and 
cost cutting because this the outstand 
ing trend in every branch of retailing.” 

\s at prior shows, clinics and torums will 
he held concurrently on store administra 
tion problems, including modernization and 
lavout, lighting, trathe, merchandise hat 


* Visit our Showrooms 
dling and display, accounting and records 


or see our representatives. inventory control. warehousing = and 
(now traveling) livery The moderator again will be 
Hans Krusa OT the (;raduate School >] 

tailing. New York university, 





National Sawdust Company 
Has New Catalogue 

[he display division ot the National Saw 
dust Company 69 North Sixth © street 


vree RATIVE PLANT ( @) 4% Brooklyn 11, announces its spring and sum 
: om TIC] catalogur «>? display ite! Included 


1Tis 


136 WEST 24th STREET, NEW YORK II, N. Y. are display forms, jevitation cracked ic 


1s said resemble ak Ca product lft) 


every way, and a number of new flooring 
WAtkins 4-4405 T) 1 


materials he catalogue will be sent on 


request 
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Be Sure to See 


FASHION IN ACTION 


AND 


CRYSTAL-DEW 


Two entirely new display creations 
for the New Year 


Our representatives are now enroute to see you 


EARL W. GASTHOFF CO. 


Danville, Illinois 


YOU GET with ERDLE HOLBOARD 


exrA VALUE PERFORATED PANELS 
DISPLAYS 20:0" 22225), 


for wall, counter, window or any point 
of sale location. Also ceiling displays 
may be suspended on string or wire. No 
nails, screws or tools are necessary. Just 
insert standard peg fixtures in the per 
forations, wherever you want them. 


Plus SOUND PROOFING 


value. The illustration at right shows how 
Erdle Holboard is used for sound-proof- 
ing. The wooden cleats are nailed to 
the wall with insulation in between the 
cleats and WHolboard nailed over it. 
Easily painted. Gives beauty and effi 
ciency to any room. 


E R D L E od O L 4 Oo A R D Hundreds of patterns in stock for your 


1” and 3/16” Tempered Masonite. Smooth Both Sides. selection. Also special design perfora 
3/16” Holes at 1” and 4” Centers. 
14" Tempered Masonite. Smooth One Side. 
9/32” Holes at 1” and 14” Centers. 


> Het ly Hipp eps ERDLE PERFORATING CO., INC. 
AND QUOTATIONS. 177 YORK STREET ROCHESTER 11, N. Y. 


CANADIAN HOLBOARD REPRESENTATIVE 
BINGHAM DISPLAY SUPPLIES LIMITED, 8 MARKET ST., TORONTO, ONTARIO, CANADA 














tions are available to suit your require 


ments. 
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Christmas Scenes Mark First ing and the neighborhood in which it. its 
Displays At Lever House located 


, : . ( "a as TT : Was S10 . 
\ new addition te the Neu York Christ- se 1 he hr tma di play Va cle igned by 
fom Lee, display consultant, under the super 





mas scene was unveiled at Lever House. home 


; vision of Edythe B. Belmont, packaging con- 
ot Lever Brothers ¢ ompany, in December ) i ; ‘b , ) 5 

sult: ' eve ' rs Company 
when the building Ss tirst permanent window tant 101 sete protner nett naan 


displays were installed in the lobby fronting 
on 4th street and Park avenue. Capped by Yost Made Sales Manager 


7) : an > fea .. 7 
a toot (Christmas tree in the center of the ' 
| Rasiig For Wanamaker's 
display, a shimmering fairy-tale approach to 
~ r ’ : ~ rs so . ) ~ ‘ ~ 
(Christmas was outlined in six units placed The promotion of Frederick oe 
in the floor-to-ceiling window manager has been announced by Wana 


les 
[he entire display was in keeping with the ™aker's, Philadelphia He was formerly di 
decor of the glass and stainless steel building rector of visual merchandising tor the store, 
The entire display was bathed in blue-green which he joined some tour years ago. 
and pink lights. These were the first window Fred Henderson succeeds Yost in his 
displays used since Lever House was opened former position \t one time he was with 
last April, and the beginning of a permanent est & Co. New York City, as display 
display system. Each month the windows will director. 


be changed, keyed to a different theme but Yost as sales manager will) supervise 


= Gry way you wont always in keeping with the motif of the build display, advertising, and publicity 


Are you looking for a versatile dis- 
la aterial for ind lispli RA p NAL 
work? "Then Tekwood®” is, your DE PERSONALITIES No.ll7 4, Caphor— 


answer! 





You can cut Tekwood to any size 


or shape. You can form it ...even to A NATIVE IOWAN. LLOYD SPENT MANY YEARS 
small radi. And you can paint it WITH SWIFT & CO. AS AN INDUSTRIAL 

(or print, lithograph, emboss it, etc. ) ENGINEER ENGAGED IN JOB ANALYSIS, TIME 
without pre-finishing of any kind. AND MOTION STUDY WORK. HIS HOBBY OF 
Tekwood is tough, strong, durable. FREE LANCE FASHION PHOTOGRAPHY LED 

It won't shatter, splinter or peel. Yet HIM TO BUY A COMMERCIAL PHOTOGRAPH - 
Tekwood is light. Its unique hard- STUDIO IN THE CARLY 19405, WHICH HE 
wood core and Cylinder Kraft Paper STILL OWNS. Pe 

“sandwich” construction give it a re- BOUGHT MULSIZERS. < . 

markably high strength-weight ratio. LONG ESTABLISHED Pires. 

It's low in cost, too. And on orders DISPLAY DECORATIVE 9 Ses 

of 15,000 square feet or more, exact FIRM TWO YEARS AGO, AND 

color matching is available. Get full FINDS THE DISPLAY FIELD -* 

details. Write today to... MOST INTERESTING AND | i 


UNITED STATES PLYWOOD STIMULATING. 
CORPORATION 


Largest Plywood Organization in the World 


55 West 44th Street 
New York 36, N. Y. 


SHARED BY MAS. DALBEY, 
FLYING FOR BUSINESS — 
oo ei AND PLEASURE (80TH ~~ 
1997344. \ . HAVE PILOT LICENSES 
| N i "OWN PLANE): FISHING 
IN THE CANADIAN WILDS 
AND DEEP-SEA FISHING 
IN BOTH THE ATLANTIC 
I AND PACIFIC, SKEET 
17 Weeks Course in ; “Nal . SHOOTING & DANCING. 


WINDOW DISPLAY 


AT THE 


9 WHITMAN SCHOOL 


of INTERIOR DECORATION 


Leads to interesting positions with good selary 
ranges. FREE Piacement Bureau. State Licensed. 
Request Catalog 7 


CLASSES NOW FORMING 
170 RIVERSIDE DRIVE, at 89th St. 
New York City TRafaigar 3-1200 
PLEASE MENTION DISPLAY WORLD e HULSIZER $,DES MOINES 


WHEN WRITING ADVERTISERS e 


°Y 











COMPLETE, PROFESSIONAL 
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Hardware Merchandising 
Experts Meet 


\n outstanding example of how a. trade 
association Operates Was shown recently at 
the headquarters of the National Retail Hard 
ware Association, Indianapolis, where met 
chandising experts from all over the country 
met to plan ways and means to help the inde 
pendent retail hardware store in merchandising 
and store layout problems 

forty-five store engineers, with years of 
experience im their profession, met with 
association officials in a review and discussion 
of the most modern and etfective methods 
of store lghting, display, layout, decoration, 
etc. Results of these deliberations are availa 
ble to every one of the 22,000 hardware stores 
who are members of the group, and practical 
helps will be offered them by the national and 
regional associations so that their hardware 
stores can benetit from the ftindings 1n_ the 
most effective way and provide better, quicker, 
more pleasant shopping facilities for America’s 
hardware buvers 

The vrowilnge trend toward the self-selection 
method of merchandising was discussed at 
length at the conference 

It was concluded that the experience en 
joved by self-service super-markets in_ the 
grocery held would not be entirely paralleled 
in the service-minded hardware industry. Many 
tvpes of merchandise handled in a hardware 
store requires more selling service, and = an 
adequate sales staff continues to be a necessity 

Modernization may increase a retail hard 
ware store’s volume as much as 50 per cent, 
it was pointed out; however, the addition of 
a “service center’ or check-out counter for 
quick service, at the entrance, may not ma- 
terially increase store sales volume It does 
i many cases justify itself by greater con 
venience to the customer on small self-selec 
tion items 

hese conclusions of the conterence, WwW) 
essence, represent the NHA’s policy on the 
check-out type of service, which 1s designated 
by them “Quick Service.” Such a_ change 
in selling technique establishes positive control 
over cash and charge sales with the use of one 
or more cashiers. It is probable that pilferage 
would be reduced since all customers would 
pass a central inspection and check-out point 

\nother advantage of the “quick service’ 
set-up would be that sales personnel would 
be freed to attend departmental buying, ordet 
ing and display maimtenance duties, and give 
more service to custome! selling that requires 
demonstration o1 explanatory selling 

\n extensive research program 1s now tn 
progress at the National Hlardware Associa 
tion to examine all phases of this “quick 
service” type of store arrangement and man 
agement. and findings will be reflected in im 
proved customer service and more efficient 


store merchandising in member stores 


Stewart Joins Macy's, 
San Francisco 

James Stewart has resigned his position 
as display director of the May Company 
Wilshire, Los Angeles, in order to accept 
a similar post with Macy’s, San Francisco 
He replaces John Koenig, who resigned re 


( ently 
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Bk Malliely Your Lz by 


WT EASTER s:... 


SEE Select’s NEW Easter Parade of 
bright, Giant Tulips and Sparkling Lilies. 


This Spring, SELL 


One Dependable Source For ALL 
Your Display Requirements. 





b 
IT WITH FLOWERS. y 











S 3763 


$ 3763 SINGLE EASTER LILY 36” over- 
all, white only with green crepe leaves, 
packed 1 doz. to box, List Price $22.50 
per doz. 


S$ 3764 EASTER LILY SPRAY by 3, 39” 
overall, white crepe paper with green 
crepe leaves, packed 1 doz. to box, List 
Price $39.00 per doz. 


S$ 3765 GIANT EASTER LILY 48” overall, 
white crepe flower and bud with green 
crepe leaves, packed 6 to box, List Price 
$35.00 per doz. 


Immediate Delivery! Ws ddd tiul! 


4 


S$ 3911 GIANT TULIPS § size 26” overall, 


7 
colors: pink, yellow, white, and lavender | 
with light green crepe leaves, packed 2 
doz. to box, List Price $10.00 per doz & 


$ 3910 CALLA LILY SPRAY by 3, 27” New 1953 
overall, colors: white or yellow, packed 2 


doz. to box, List Price $13.50 per doz Spring Catalog 


S$ 3903 SINGLE CALLA LILY 18” overall, 


colors: yellow or white, packed 6 doz. to Send for Your Copy 


box, List Price $24.00 per gross. / 
MEMBER Place Your Order NOW Through Your ees, / ° 


Local Distributor or Write For information! _ =. ie ietetceieeeatineimemee 


* Manufacturers 


Select Flower & Display Co., Inc. Dept. OW-1 
220 Wythe Avenue, Brooklyn 11, WN. Y. 


[} Send Name of Nearest Distributor 
(] Send FREE Copy of 1953 Spring Catalog 


elmporters *(Greators Name Title 


Firm... 


 —- a ai ts ty 
Slower ‘Diyplay Go, Gee. Address 


220 Wythe Ave., Brooklyn 11, N. Y. * Phone: EVergreen 7-7800 [2.) AEE Zone......State 


75 





Carl Kronitz Wins 
Local Display Awar 


ST ¢ 











{ bal? 
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V 10h) and ext 

Y ° ° : \ ar] isplay direct 

/ “ahion tribute f the store. featured a MS atithn scent 
. | ‘ tableau vas judged 
awarded ta general reverence (oT df 


rich raiment ot the figures 


] 1 
| 


| ana (i¢liCad 
backdrops 
Honorable 


manikins | Phe various windows a a 


thre 1! 


Call Or write us today Fa4 _ i 7p ‘ = 1s se well we artistic nated \mong 


5 | 


; liolous lements considered Cl 
for illustrated brochure hone g oe gieuidiada shea ieee 
scriptural accuracy, simplicity, and generai 
on complete series reverence otf treatment lhe artistic tac 
tors imecluded pleasing color, lighting at 
| 


rangerrents, an! onginalityv ot design 
455 (0)% DISPLAY FIXTURE CO. Because of the interest elicited by 


Competition, the commutiee has decided 


PMN. 43 00 149 eT VT eV GIG OMG VEL TOL UN IPWE oxen! its activitics next Christmas 


sponsor an additional contest tor the best 





outdoor Nativity scene 





THE ALL NEW Henry Hanger Buys 


| Miami Display Firm 
* * F (Owing to ll health and the «| | r h 
VL C- Ll 2 son, Harold N. Dutch, last February, Sam 
Dutch has announced his retirement 


| 


ALUMINUM REFLECTOR SPOTLITE P rom the display jobbing business of which 


. founder. Samuel (¢ Dutch A 


The modern and efficient way to real economy in on. Miami. Fla The business has been 
window and interior lighting. Stop buying expen- sold to Henry Hanger & Fixture Company 
: > : : "g* Ty ° ~ ~¢* > * 92 , ‘ ] ‘ 
sive built-in reflector bulbs and use regular A-23 Moe Waele <te le tc emderstond that ¢ 


hy ‘ 
150 watt bulbs at a fraction of the cost. ' ' : 
Hew OWhCTs Wii expand tir HUSTNCSs i) 


90 ‘. serve more 
. e 
KACH 


Sen Se ee eee Spring-Summer Cataloque 
Exclusive with Brite-Lite pring g 


‘a aya | a ‘ oo For Bulkley, Dunton 


] . ] } 
Colt the evtire Southeast 





\ handsome lt Pave catalog 


SCREW-IN ee — org 


Be UY hime «al display 

LENS HOLDER eo i a Se ee 
Climinates cumbersome — < See pare | Bulkley, Dunton & 

clamps > a “a 3 — ue Lene “tan 

e Air vents to dissipate heat red | | 

e Spring clips to keep bulb centered 

e Perma-o-brite finish 

e New, efficient shape 

This all new reflector spotlite is a must for every store. Stop being a slave to high cost 

lighting use BRITE-LITE Spotlites and count the savings in your own display 


department. Write today for full details. Joe Braunstein Returns 


To Display Field 
JOBBER INQUIRIES INVITED mate: cs 


THE ANCHOR METAL SPINNING CO. 


Box 31, Station "A" Peneiie f ee 


Northea rn sta as his territors 
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No. 2188 BRASS-LEGGED CHERRY HORSE TABLE 


strikingly modern table with 7 16" glass top supported 
with two, brass-legged cherry wood horses brass 
plated rods form rack under glass . . . brass balls hold glass in 
place . . . removable legs securely attached to wood 


anchors size 48" wide x 24° deep « 18" high 


Each 369 95 


No. 2186 VIEW-THRU MERCHANDISER 


beautiful, modern limed oak table accented with gleaming 
brass-plated square steel legs .. . “«'' glass top with 

unusual cut out . . . polished brass balls secure top . . . practical 
for window or store use lone of a series) size 48° 


wide x 24" deep « 18" high. 


Each 549° 


DISPLAY DESIGNERS AND MANUFACTURERS 


Portsmouth, Ohio 








elf-Service: To Be Or Not To Be 


if 


(The tollowing ts excerpted trom a clini course, can result in the thing you are all pe Hit We have upped 0 
on “Will Self-Service Work In My Store’, aftes a better operating perlormance eI 
sponsored by the Chicago Retail Merchants ln my opinion, entirely too much has been People have not changed much = sin 
alms, that dlavs ‘>t \dam and 


Cony} What has happened sliice 


\ssociation and the [llinous Federation at said about thre latter ol those two 
Retail \ssociations ll} cooperation with Is, reducing selling Costs wn dollars Pat SOonl will tel] vou, | A good 
Northwestern university and the Univer ticularly, the emphasis has been placed on — personnel managet he Bible lhe 


S1ty cl [}linous \dditional eXCE rpts will reduction (1 payroll Casts Many people s Allie situations § ¢ . i] eaople act «at 
February issue bed.) think of self-service in terms ot 
tion of all selling payroll costs I think bas us teel 


elimina ferent blow ine the acting toda that 


compelled tl) chang (ul 


appeal im the 

QDERATOR Dr. Ira Anderson, pro the speakers will andicate that such is not distribution 
of marketing, chairman, mar- true What we are really atte: 
Northwestern unt to examine this whole area ot riplitted 


fessol toda 1< look at. the woman ot today She 
keting program, belong to the PL \ ) equivalent 
versity, ke vanston, [1] selling, selt service, selt-selection, o1 Whig She is im a room mother s if he has 


\s I understand it, simplitied selling ever you want to 
strict selt-service, ideas in mind lo what extent 


She belongs to a evarden club 


call if. with these ai? children 


cot 17) WH | hie automobile has miacde hey completely 


ranges all the way trom 
as you think of it in the super markets forms 
where there Is a typical check-out svstem, busimess What are thre 


Wia\ if lye usable 11} Veolll parti ital Iree More and Hidote deo find that Worried) 


conditions undets ot my acquaintance, and I| think it goes 
through self-selection where a sales person which it can be used What are the limi venerally, dont go shopping anymore tor 
takes over the sale, to the other extreme tations What are the requisites lor sue an outing, for 
ot What equip shopping because they have to get things 


entertamment lhev go 


where there is simply more open display cess im this type 


With the variety of businesses that are ment should be used Hlow should lavout they want to buy, and the quicker they can 


represented here today, I'm sure vou wall be planned buy them the better they like it Lhe supe: 
yy | losdick. Vice president inidl general tharkets deo not exist because 
Wieboldt Stores lower cost. They exist because women 


| 
| 
i 


have manv ideas as to what you mean iy distribute 


simplified selling, or selt-service, or selt operating manager of thr 


selection. Whether you call it one thing Chicago 
or another, there are two major aims trom Most of the 
your standpoint : One ot those, it seems to store, and in retailing as we know it toda 


tor customers to are Carrv-overs trom shortly atter the Civil Walit to Call like 


hop th SupCcy tnarket way 


procedures in the department fini experiments wath 


, , 
selection * f f elling. Wi 


me. is to make it easiet1 
buy in vour store, thereby building sales Wat lohn Wanamaker is credited witl 


mmIViliv 


volume: and the second ts to reduce your being the tather of the department = store thinking as how 


selling cost kither or both of those. of He had an operating expense of about 16 mtinued on page 90 
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When in New York 
Visit 
“The House of Naturals” 


W rite for Price List 


ARTS as FLOWERS: 


DISPLAYS, INC. 


Manufacturers @ Importers @ Creators 
43 W. 56th St., near 5th Ave. 
New York City 19, N. Y. 


Reg. Trade Mark 








Demand the Oldest Name 


in Electric Turntables! 


ot0-Sho 


ELECTRIC TURNTABLES 


Your assurance of top perfromance, ROTO 
SHO Electric Turntables are used by mer 
chants throughout the world for trouble-free 
action displays. Sturdy steel construction, 
powerful A.C. motor premit load capacity up 
fo 200 Ibs. 18" table revolves 3 times a 
minute. Ceiling units and ROTO-WEEL for 
background displays also available 
Build-up fixtures too. 


MODEL 

"712" for 
LIGHTED 
MOTION 


Two-way electric outlet, permits novel, self-con 
tained lighting effects or operation of electrical 
devices while table turns. Will revolutionize your 
window trim! 


MODEL "A" 
ROTO - SHO 


Standard for the 

world! The action 

displav-way to 

boost your sales 
We also produce midget fractional H.P. electric 
motors, electric barbecue and Christmas tree 
turners. 24 hour delivery from stock! 


See your focal jobber, or write us for complete 
catalog of ROTO-PRODUCTSI! 
GENERAL DIE & STAMPING COMPANY 


Integrity Since 1919 
Dept. O, 262 Mott Street, New York 12, N. Y 
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FIXTURES AND DISPLAYERS 


[Continued from page 41] 


Darling Company, Bronson, Mich. Its con 
pactness also gains valuable counter space 

[he self-service slipper bar pictured next is 
by Decorative Displays, Maspeth, N. \ It 
shows up to 56 different styles of slippe: 
casuals, rubber wear, et { ompact, it ts 
inches high, 48 inches wide and 12 inches deep 
lt is of sturdy wood construction. with shelves 
mace ol extra-thicl pertorated hardboard 
bainish as im eggshell, to blend with any store 
miterior 

rom Valk vens Company, Mii] vaukes 
comes the “Pan-Stan” triangle displayer whic) 
shows eight ditterent slacks on one unit. The 


base folds al ) storave boaoht removable 


fourth photograp| 
be changed 1] color 17 a 
sumply by inserting the 


sired coior strips im the panels It comes 


} 


3, 4, 5, or 6-toot heights and widths of 2 feet: 
interchange. ; w Alt provided, and three 
color Wiser? hanoes red. black. and 
lhe manutacturer is S & S Display: 
( leveland 

\ new SPrilip number in the line of Wuense 1] 
Displays Inc., Forest Hills, N. Y., 1s pictured 


next L hae three-section screen s panels are of 


corrugated “Veg-Board”, and are suitable for 
the use of any I” fixtures lhe hinged 
screen 1s >4 inches wide and 6 or / feet tall 

“Peg-Board” also forms the upper portior 
ot the brass and limed oak displaver in the 
first illustration on the final page of the article 
By Doerr & Associates, Portsmouth, Ohio, this 
unit is to be had in several sizes 

lhe versatile garment rack seen at the uppel 
right 1s of sturdy construction. It 1s avanla 
ble from Citv Display, Ine... New York City 

One of the new line of functional displavers 


manufactured by Display Originals, Inc., Hol 


—Upper left, by L. A. Darling Company, 
Bronson, Mich. Upper right, by Decora- 
tive Displays, Maspeth, N. Y. . . . Upper 
center, by Walker-Owens Company, Milwau- 
kee . . . Lower center, by S & S Displays, 
Inc., Cleveland Right, by Quensell Dis- 
plays, Inc., Forest Hills, N. Y.— 
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INTERIOR DISPLAY 
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BEST 
PEE WEE 
SPOTLIGHT 











lywood, 1s constructed of wood and perforated 
hardboard; it is designed for all-purpose dis- | 


lavs and is adjustable to a number of sizes 
plays and 1s adjustable to a r Small enough for cases. 


Big enough for windows. 
Fine 4'.'‘ Fresnel lens, | ‘deal for short range 
| | Hi reflector, cord and plug. | white or color lighting 
eral companion units done in the same tech Universal mounting from 12°’ spot to 36’’ 
nique are also available brackel. Three gelatin spread at 3 feet. Hood 
Pictured next is the “Spacemaster Icon-O- | colors and holder. Only measures only 414’ 
Flex” unit just added to the line of merchan $9.45. 400 walt model | 5°'x2'4°’, Very light 
| with bulb, $11.55. 1000 | weight. Fresnel lens, 
poration ( hicago It was designed to fit walt model, $13.50. — mirror, univer- 
the needs of small retailers who require a | Automatic color — m6 enh Gea Teun 
tle xible unit which uses Space advantageously ing wheels also aval gelatin colors and hold- 
and yet it 1s low priced enough to make the | able. er. Beautifully finished. 
change Ovel to se lf selection tixtures vithin Only $8.45. With 100 
reach of limited budgets fhe umt is made watt bulb, $9.55. 


vith the standard double slotted Spacemiastel 


and patterns. Suspended on a brass chain, 1 
folds flat for convenient storage and opens to 
an overall height of 7 feet as illustrated. Sev 


dising equipment by Reflector-Hardware Cor 








0” frame so that all ot the many Ds | 
master brackets Call bye used on it | , BEST AUTOMAT 
mounted on sturdy tubular steel legs and comes No. 155 

equipped with eight shelves of a laminated tor G.E. R-40 Spot Lamps. 


wood product, complete with pricing channel 


¢ COLOR CHANGER 


Motor driven color wheel 


unting 


Reflector-Hardware has issued a Space 


tT) de P : ’ \ by 1) \ 1] } , =. 
master” line catalogue which will be sent on and universal mo 
requ St, aS well As Corie showing the firm s 


general display line | bracket. Complete 


(oncluding the photographs is one of a re- | G.E. R-40 spot lamp, only 
lated merchandise displayer by Korrect-Way 


Displays Division of American Fixture & Mfg $20.91. 


Company, St. Louis. It is 70 inches high and 


with 


= eee 


Write for free literature 


HE BEST DEVICES CO.,INC. 


y 
& 


>) mich Ss 11) width, has two removable she lve 


and ten cross bars, and is beautifully finished mal 


i modern limed oak. Special wood tops have (0421. BRIGGS ROAD CLEVELAND, OHIO 


heen designed to fit the cross hat 








Red Wing Catalogue 
Ready For Distribution | NEW! 4 hy Whe), PV 


‘How to Attract Customet 


Sates 1 the title Or aA new catal cy 1] ei ) . | v7 
wiv kKed Wine Products; 1 will be s - | ™ 


(1 reque st to the firm al Bellerose | 
lhe catalogue tllustrates the complete Let COMING Tete}, | 


\\ ly 1] ()] plasty display ecquipment 





joned ) ’\ type (>T apparct 





—Upper left, by Doerr & Associates, Ports- 

mouth, Ohio . . . Upper right, by City Dis 

plays, Inc., New York City . .. Top center, by 

Display Originais, Hollywood .. . Lower cen- 7 

ter, by Reflector-Hardware Corporation, Chi | AABO 

cago .. . Below, by Korrect-Way Displays, WOLD AIR BRUS co 
St. Lovis— 2175 N. CALIFORNIA AVE. CHICAGO 47, ILL. 
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GLASS MIRRORS 









| f | (Continued from page 22) 


<4 the term is one to be resented. When Frank 
Bingham was display director of Robertson's in 
South Bend some years ago he refused to see dis- 
play salesmen who asked for "the window trimmer," 
and there are many others who follow the same 
policy. "Window trimmer" is not only an inappro- 


An? 
DON T PAINT priate term; it is a harmful one. Let's forget 
3 
— PARAFLEX surely one of the most pleasant things 


about display is the fraternal feeling that 
































rARAFLEX glass mirrors cover any | 





senile tints. emma ila Miaka, aa exists among those who make up this field and 
shape. Send for an estimate or send the way in which one is continually meeting or 
vour original sample. We will cover hearing from friends in far places. For instance, 
it for a very nominal charge. Samples one of the highlights of the Christmas season 
aS a clues ane your enmneive geapeny. at DISPLAY WORLD was an unexpected and most 
Write tedey for information welcome phone call from Sydney, Australia. It 
came about in this rather indirect fashions: 
PARALLEL MFG. CORP., Dept. H C. H. Andrews, head of the display firm of that 
34 Beekman St., N. Y. 38, N. Y. name in Wellington, New Zealand, and a long-time 
CO 7-4332 friend of this magazine, recently took the 








flying-boat from his country to see first-hand 
what was happening in display in Australia, 1,200 
miles away. At Sydney he met E. S. "Ted" Cox, 

a personal friend of mine and formerly an 
executive of a leading display firm in that city. 
The phone call to wish the DISPLAY WORLD staff 

a merry Christmas resulted.... 





I hope particularly that you like this 
special forecast issue, because it is the 
hardest of the year to prepare and produce. Work 
on it begins around the middle of November and 
continues with growing intensity until it goes 
into the mail on January 15. It means acquiring 
material from approximately 100 leading display 
firms, coordinating it and preparing it for 
publication. But many of you tell us the issue 
is of much value in your planning, so we feel 
that the extra work is well worth while.... 





One of our regular features which readers 

meek seem especially to like is the "Display...On and 
(: ete Off the record" page with its photographs of 

* NO MEASURING © NO GUESSING >. display people at work and play. This is just 

‘+ EASY TO USE © ECONOMICAL ~ to remind you that such pictures are always 

welcome. Send them in any time. The more in- 

formal they are, the better... 





‘You'll be sure its the finest if it's ao MULTI-FIT 
Look for the trade mark . . . and be sure! 


Cordially yours, 


DM pe oy 
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ELECTRICAL PRODUCTS 
[Continued from page 62] 


by General Die & Stamping Company, New 
York City. The Kasson “Roto-Sho” motor 
series comprises seven models semi-enclosed 
with bracket, and one which is the open type. 
Illustrated at the right center of the page is 
the unit with shafts center, left, and right, 
which produce 1-5-25 or 4-16-60 rpm. shaft 
speeds. Standard attachments for the motors 
are available, such as pistons, bushings, belt 
pulleys, adaptor plates and extension shafts, 
and special attachments as well as gearing 
can be supplied on quantity orders. Motors 
operate on 110/220 volts AC 50/60 cycles and 
at low and medium speeds have great torque. 
Electric consumption is no more than 15 watts. 

The final photograph shows a cutaway view 
of the new 1OMB (blue) Miroflector which 
projects a blue-daylight beam without the use 
of filters. It fits easily any bare sockets, High 
Hats, and bullets. This and a reflector for 
amber projection are two special color units 
which produce their color lighting using an 
ordinary colorless household bulb. Like other 
Miroflector products, the colored reflectors are 
chemically treated, giving permanent protec- 
tion against tarnish, and require no _ special 
installation. Bruce RK. Lee, head of the sales 
division of Miroflector Company, Inc., Brook- 
lyn, predicts that “the new color reflectors will 
join the other Miroflector products as stand- 
ard equipment for color-conscious displaymen 
since they produce more intense color easily 
at a fraction of the usual cost.” 


Display And Sign Factors 
Contribute $25,000 To FJP 

Responding generously to the current 
maintenance campaign of the Federation ot 
Jewish Philanthropies for its 116 hospitals 
and social service institutions, 100 New 
York City members of the signs and dis- 
play industry contributed close to $25,000 at 
their annual Federation dinner held in 
December at the St. Moritz hotel 


Display Mart Opened 
In Birmingham 

After five years association with the Fix- 
Play Corporation, Birmingham, Herbert 
Blatt has opened his own display jobbing 
firm in that city under the name of The 
Display Mart. For the present time the 
address will be 821 Grove street The 
company has been named distributor tor 
several leading firms and will be able to 
equip any part or all of any size store, 
Blatt announces. 


Portable Color Unit 
Now Available 

Allied Display Materials, Inc., 65 Mad- 
ison avenue, New York City 16, has been 
appointed United States distributors tor 
“Rollo Color,” a portable lighting unit for 
special display effects \ synchronous 
motor drive creates color changes at ap 
proximately 4-second intervals, or the de 
vice can be set to hold a color indefinitely. 
It can also produce a reproduction of day- 
light by combining all colors. Hundreds ot 
color combinations are possible with the 
plug-in unit. Descriptive literature is to 
be had on request. 
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SOMETHING REALLY NEW HAS BEEN ADDED 








4 bright flesh color and sprayed deeper flesh, with white back- 
ground, plastic highly embossed die-cut heads of moderns. The 
most skillful could color the hair, eyes, lips, teeth with Japan 
colors, but they look “just right” the way they are. Each one 
is 9” x 121%” with wire attached to back with Celastic. Wire- 
can be inserted through holes in your own displays and taped 
on back, also onto wire frames, shapes, peg-boards, inserted 
through back of own die-cut displays, on strung wires including 
appliances and other various products. There are scores of ways 


to use them new, different, attractive will last for vears. 
Order several sets — price, $5.00 per set of 4 (code HP-4). BACK VIEW 
PERSONAL GROOMING DISPLAYS ON HEAVY CARD & 13 PT. PAPER 


PERSONAL GROOMING PAYS IN MANY WAYS | PERSONAL GROOMING CHARTS YOUR FUTURE 


if 
i 


qed qgeek 
ft 


i 
i 








HAVE THE LATEST AND BEST OF EVERYTHING NEEDED HAVE THE LATEST AND BEST OF EVERYTHING NEEDED 
TO ACCENT your OWN PERSONALITY To ACCENT your own PERSONALITY 


You'll make both sexes give more thought to “Personal Grooming” with these unusual 
displays and sell them more of everything needed to ACCENT THEIR OWN PER. 
SONALITY. Designed so top and bottom messages and figures may be cut apart and 
any of these used separately. Because of their general appeal they will fit into nearly 
ahy type of Better Decorations. 


Each set includes two ecards size 30” x 40” in three attractive colors flesh, warm 


deep-blue background, black and varnished. 


eG IS ca ccsvoscccsscescceces $9.80 per 2 card set (code W53-1) 
Price, on 13 pt. Paper Stock................ $7.60 per 2 card set (code SW53-1) 


All prices f.o.b. our plant Chicago. Order your quantities now by codes for immediate 
shipment. 


BISHOP PUBLISHING CO., 168 N. CLINTON ST., CHICAGO 4, ILL. 


Established Jobbers invited to Order Samples and Particioate 
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SPRINGTIME 
IS 
HERE 


and HAMBERGER has everything 
you need to affect the finest sales- 
producing displays for your Spring 
and Summer windows. 


The newest in color and style is 
yours when you visit the HAM- 
BERGER showrooms in New York 
City, and HAMBERGER'S years of 
display experience will help you to 
solve your display problems. 


For a thrilling Spring and Summer 
season be sure to see the HAM- 


BERGER showrooms before you buy. 


DAVID HAMBERGER, Inc. 


Display Decorations 
115 W. 3ist St., New York City | 














New (yu 


GIMBALITE 
Display Spot 


NEVER TOO HOT TO HANDLE! 


for WINDOW DISPLAY, 
EXHIBITS, CASES, etc. 


U. S. Pat 01234595 
See Distributor — Write Us 
Alexander-Tagg Industries 
INC. 
DEPT. AB, HATBORO, PA. 














HOLIDAY DISPLAYS 
IN LOS ANGELES 


[Continued from page 47] 


In Pasadena, F. C. Nash & Co. recently 
completed a new Fashion Center on the 
second floor, opened ceremonially with an 
informal fashion show. Store windows tied 
in with the opening of this new department, 
which utilizes modern architecture at its 
finest, featuring free, uncluttered space. 
Done in the contemporary manner, it was 
planned by Yates Palz Associates in ac- 
cordance with the newest trends in retail- 
ing, with all of the merchandise out in view 
and available to the touch. 

Blue-tinted gray, accented with fuchsia, 
is the predominant color scheme of the 
Fashion Center. The shopper sees plastron 
textured painted surfaces, decorative wood 
rails, and planter boxes beautifully set. Soft 
indirect lighting and blue-gray carpeting is 
used throughout. 

Louis Craig, display director of F. C. 
Nash & Co., recently used a bank of win- 
dows duplicating a section of the new 
better dress department. The same textures 
of wheat straw paper and majave wood 
branches were used in the windows of the 
bank, exactly duplicating the props of the 
new Fashion Center. As in the interior 
fashion section, a blue-tinted gray was the 
basic color of the floor and walls. 

The final photograph shows a view of the 
holiday decoration used by Jim Buckley for 
Saks-Fifth Avenue, Beverly Hills. Expanded 
mesh paper balls in varying sizes made the 
unit; the extended garlands were supported 


by elephant heads mounted on columns. 

Warren Clark, display director of Mill- 
iron’s in downtown Los Angeles, had an 
original display promoting towels, always 
an acceptable gift to the home-maker. The 
beige walls and a deeper beige floor blended 
with the properties of gold, bronze, and 
brown resembling antique glass. On a color- 
ful rotating upright displayer every hue of 
the rainbow was seen in towels, ranging 
from the palest shade to the deepest hue. 
A gold crown effect was placed on the top 
of this colorful prop. This window is not 
pictured. 

Dozens of towels in beautiful graduated 
shades were arranged artistically in this 
window, while two feminine hands with a 
towel draped over each wrist extended from 
two of the props. On one displayer there 
was lettered “Luxor Towels by Martex,” 
while the other read, “The Touch of Luxury 
for Every Day of Your Life.” 





Emphasizes Importance 
Of Directory Boards 


“The importance of store bulletin and di- 
rectory boards from a display standpoint 
should never be under-estimated,” states J. S. 
Gray, head of Acme Bulletin Company, 37 
Kast 12th street, New York City 3. “They 
are not only a necessity in providing quick, 
accurate information for shoppers but they 
frequently are direct means of stimulating 
impulse sales through suggesting depart- 
ments or merchandise to the shopper.” 

Acme Bulletin has literature describing the 
firm's line, and will send it on request. 





oe 
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—An excellent way of turning space otherwise unused into a dramatic Christmas setting is this 
escalator wreath used by William McDowell, display director of Belk's Department Store, Greens- 


boro, N. C. The full-round wreath was 25 feet in diameter, done in visca and white down feathers 


with pink spangles studded with pink glass ornaments. 


Giant bows were of metal finished with 


pink spangles. Said to be the first time for this type of application, the wreath was given much 
press recognition as well as word-of-mouth publicity . . . (Photograph by courtesy of Earl W. 
Gasthof Company, Danville, IIi.)— 
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Size 13 in. x 22 in. 
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TWO NEW DESIGNS IN THIRD DIMENSIONAL PAPER SCULPTURE... 
Bulktou “BUNNY” 


$2.95 each 


INDIVIDUALLY PACKED ONE TO A CARTON ... CAN BE SENT VIA PARCEL POST 


Designed to Fit @ Show Cases Ledges 


Size 14 in. x 17 in. 


Bulkton “SUN” 


$2.50 each 


e@ Posts oe Counters 











"Visions In The Sun’ Theme 
For Williams’ Showroom 


Always noted for the imagination and 
artistry with which its showrooms are 
treated, tor Display Market Week in De- 
cember the New York City firm of D. G. 


Williams, Inc. selected “Visions in the Sun” 
as the basic theme for showroom 
Multiple group showings of mannequins 
were done in settings in keeping with the 


theme, with all figures in couturier crea- | 
tions. 
Back drops for two of the scenes were 


photographic murals ot the front and back 
elevations of the company principals’ beau- 
tiful home in Florida. Included in the 
showings were Mary “Durabelle” 
plastic mannequins ; Pa- 
cific Promotions, and 


Williams’ 


Brosnan 
others 
Patina 


were tor 
Products, 
“Whimsicalities.” 

“Dot” Williams and Ralph Adler of the 
firm reported that attendance throughout 
the week was above normal and that they 
received many comments on the beauty 
their presentation. 


versatile 


Photo-Murals Distributed 
By City Display, Inc. 

City Display, Inc., 
New York City 1, has been appointed dis- 
tributor in the display field for an excel- 
lent group of photo-murals designed for use 
display backgrounds for store in- 
decoration. Eight different subjects 
Full details will be sent on 


842 Sixth avenue, 


as or 
terior 
are included. 
request. 
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BULKLEY, DUNTON & (C0., Inc. Bulktow display division 


CORRY, PENNA. 














“S/GNPRESS” 


SHOW CARD AND POSTER MACHINE 





The “SIGNPRESS" enables 
store managers to do a 
better job of merchandis- 
ing. 
convenient means for turn- 





It provides a simple, 


ing out good looking signs 
quickly and at small cost. 


FOR FURTHER 
INFORMATION WRITE TO 


DISPLAY EQUIPMENT COMPANY 


BOX 144-3 


i » } 








SHIRTS 





Used for over eighteen years 
by leading national chains. 
Many have from 50 to 500 or 
more in use 





CITY 














ADRIAN, MICHIGAN 








BEAUTIFUL SILK SCREENED FLOCKED 


BASE METAL BUTTERFLIES 3° x 4" 
colors $20.00 per 100. 
BIRDS 7 feet long — same 


$27.00 per 100. 


colors as 


in five exaunisite 


Butterflies 


SPECIAL DISCOUNT FOR JOBBERS 


Wonderful for Spring Trims 


R. A. OHLHORST 


454 BROOME STREET, NEW YORK CITY 13 


| factory direct te the Displayman. 





| ARTIFICIAL FLOWERS AND 


DECORATIVES FOR SHOW WINDOW 
AND INTERIOR DISPLAY 


Original designs of highest quality and lowest prices. From 


Write for Spring cataleg. 


BARTH’S DECORATIVE STUDIOS 


1515 Ne. Chestnut Street Colorade Springs, Cole. 
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COLLOID TREATED FABRIC 


DIP IT! DRAPE IT! 
SHAPE IT! CAST IT! 


The wonder - working plastic 
that has revolutionized the 


display industry. 


SEND FOR DETAILED LITERATURE 


Der Watters 


INC. - Algonquin 5-2308 
156 7th AVENUE e NEW YORK 11, N. Y. 


National Distributors @ U.$,A. and Canada 


Display and Allied Indastries 








“FAST SIGN" 


PLASTIC LETTERS 


The outstanding moulded plastic letter that 


STANDS OUT 
The widest range of color, the largest selec- 
tion of sizes in small plastic letters. 
ASK YOUR SUPPLY HOUSE OR 
WRITE DIRECT 
‘Trademark Reg. U. S. Pat. Office 
FAULKNER LABORATORIES 
BOX 1285 TAMPA |, FLA. 














NEW! SENSATIONAL! 


“WIG-GLEAM™ 


COMING SOON 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 
. 
$4.00 Per Column Inch CASH WITH ORDER 
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WIRE, RATTAN, MACHE 


[Continued from page 49] 


Horal egg cart, as pictured next. She is 
finished in cheerful eggshell pastels with con- 
trasting royal blue eyes and a bright red 
mouth. Of papier mache construction, the 
unit 1s im half-round form. Overall width of 
the unit 1s 40 inches, with an overall height of 
30 inches. The three-dimensional cart is filled 
with hyacinth, sweet peas, and forsythia sprays, 
all in their natural colors. 

The giant bird cage seen at the right 
center of the same page is by Doerr & 
Associates, Portsmouth, Ohio. It is 72 inches 
ligh by 25 inches in diameter. 

A reproduction for display purposes which 
should have been done long ago is that of the 
papier mache trivets, pictured next, since 
these are so popular with many lovers of 
larly Americana. They are available from 
(sarrison-Wagner Company, St. Louis. The 
eagle design unit is moulded half-round papier 
mache finished in gold and is 20™ inches wide 
by 31 inches high, mounted on 3'4-inch legs. 
The grape design (top) is of half-round papier 
mache finished in black and dry-brushed in 
gold, light green, lavender and red: it is 20 
inches wide by 31 inches high, mounted on 
3'¥-inch legs. The cathedral design is of half 
round mache finished in black. Mounted on 
the same height legs as those described above, 
it is 16 inches wide by 31 inches high. 

(oncluding the page is a wire fish mobile, 
fabricated from wrought iron. it ts a 
dramatic art form suspension for year-round 
use in windows and interiors. The fish are 
well designed and constructed and are ready 
for hanging; air curernts keep the mobile 
in constant motion. It occupies an area of 
30 square inches. The mobile is a_ product 
of W. L. Stensgaard & Associates, Chicago. 

At the upper right of the first continuation 
page of this article is a large, decorated bird 
cage and bracket by General Display Corpora- 
tion, Cincinnati. Overall size is 72 inches by 
36 inches, with the ornate wire bracket exten- 
sions 38 inches by 28 inches. The cage itself 
is 36 inches with a diameter of 11 inches; it 
is painted pink, or can be furmshed in any 
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color desired. The unit is decorated with 
pink magnolias and a white dove; the magno- 
las can be had in_ yellow, lavender, and 
American Beauty as well. 

Miya Flower & Novelty Company, Ince., 
New York City, specializes in imported novel 
ties, among them the 15-inch bird cage shown 
next. It is made of bamboo. Other products 
handled by the firm include paper lanterns and 
parasols, fans, imitation birds, and related 
items. 

At the bottom of the same page is seen an 
animated Easter unit by William Wiese Studio, 
Houston. In length it 1s 6 feet 6 inches, with 
the individual papier mache rabbits approxi- 
mately 42 inches high. The unit is complete 
with motor and mechanism and the bunnies 
see-saw in realistic fashion. Additionally, the 
firm specializes in giant Easter eggs up to 5 
feet long on stock eggs, and even larger on 
custom orders. An assortment of bunnies an 
bunny heads is also carried. 

Decorative Plant Corporation, New York 
City, is the source for the hoop-skirted lady 
of wire pictured next. The torso and head are 
Hocked. 

Krom Doerr & Associates, Portsmouth, ©., 
comes the bamboo fish set on this page. They 
are, respectively, 45 inches by 29 inches, and 
58 inches by 17 inches. 

W. L. Stensgaard & Associates, Chicago, 
has introduced a group of three new modern 
dimensional plaques for travel and summer 
promotions. In the case of the one pictured, 
the center panel of heavy wood stock 1s coy 
ered with natural rattan which has been lac- 
quered for lasting finish. The frame is of 
heavy wire. Dominating this particular 
plaque ts a toucan, carved in abstract style and 
perched above a length of simulated bamboo 
The plaque 1s an excellent combination of tex 
tures, finishes and effects. Other designs in 
the set include a compass and a fish motif 
The plaques are 26 inches square by 3 inches 
in depth. 

By The Harry C. Cohen Company, Pitts 
burgh, are the small and medium size flower 
carts in black wire. The small one is suita 
ble for case, counter or window display; it is 
25 inches long by 15 inches wide, with the 
cart 12 inches high and the handle 16 inches 
high. The larger is 34 inches long by 18 wide 
with a handle height of 22 inches. 

Also by Harry C. Cohen Company is the 
group of modern wire shadow-boxes. Note 
that each has legs, permitting their use in 
many ways. They are 14 inches square and 
stand 21% inches high. They can be stacked 
as indicated. 











A NEW 


MARBALIA 


BOOK IS NOW READY! 


lt contains samples of two 
hundred numbers. 


WRITE IN FOR YOUR COPY 
TODAY 


Samples also available of our com- 
plete line of decorative papers and 
coordinated fabrics, including: 


e TORTOISE SHELL 
e PYTHON 

e ZEBRA 

e LACE EFFECT 

e WOOD EXOTIC 
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THREE SMART WAYS TO 
MAKE MORE SALES...! 


smart, interchangeable = 

solid chrome price markers 

make your merchandise “look the price!’’ 
%"-5/16"-42"-1" high. 180 pcs. per set 
handsome compartment box. 


specially 

prepared solid 

chrome sales promotion words.. 

can be used in combination with numerals. 


rich, ebony-background, 
bevelled edge glass signs 
for extra smart sales appeal. 


ALL THREE manufactured by 


COMBINATION PRODUCTS CO. 
64-74 West 23rd St. New York 10, N. Y. 
ORegon 5-3240 
ORDER TODAY...OR CALL OR 
WRITE FOR PRICE LIST! 























KUT GRASS 


BOARD—Sand—Stones—Easter 
Eggs—TURNTABLES—Cotton Rope— 
Fish Net—DISPLAY FORMS—Crystal 
Sand—Bamboo Poles—FAIRY FORMS 
—Dock Logs—Tropical Leaves. 


“ALWAYS SOMETHING NEW" 


PEG 


Ask your jobber to show you our 
Spring-Summer catalogue, nou 
available. 








NATIONAL SAWDUST CO., Inc. 


Display Division 
65 No. 6th Street Brooklyn, N. Y. 


Please send me your new FREE Spring-Summer 
1953 Catalogue 


Name 
Address 
City State 
Attention of 


Check type of concern 


| | Display Jobber 
Retail Store 
Display Mfg 


Adv. Agency 
[) Chain Store 


{other) 





EXQUISITE SMALL FLOWERS 


For Show Case and Interior Trims 
Produce display effects impossible with regular 
lines of display flowers. Unsurpassed beauty. 


Tremendous Varieties in Stock 


MILTON S. AHRENS, INC. 
Importers — Mfgs. — Exporters 
56 W. 36th STREET NEW YORK 18, N. Y. 








“IT’S SPRING AGAIN” 


For Fancy papers in 26", 30” and 50” widths and a 
wide variety of patterns and colors. Also have 
Foil Borders in 2 patterns, 3 widths and 12 colors; 
Foil Butterflies, Wood Trellises, Parasol Flower 
Displayers, Scroll Corners, etc. 


Write for catalog. 


THE MULDNER COMPANY, INC. 
397 Bridge Street Brooklyn |, N. Y. 











SHOULDER COVERS 


Vinylite window-clear — viny! — polythene. 
Price lst & samples on request. 
JOBBERS ONLY 


CORONET MFG. CO. 


BOX 35 YARDVILLE, N. J. 








AUTOMATIC WOOD TURNINGS 


All Types of Finishing 
Dowels and Balls in Stock 


H. ARNOLD WOOD TURNING CO. 
363 Union Avenue, Brooklyn 11, N. Y. 








STagg 2-5693 








NEW! SENSATIONAL! 


~WIG-GLEAM” 


ete} il, lcm yele) 








PLEASE MENTION DISPLAY WORLD e 
WHEN WRITING ADVERTISERS e 





N December 15 Korrect-Way Displays 
Division of American Fixture & Mfg. 
Company, St. Louis, held a cocktail 
notables of the 
fashion world and press at the Chanticlair 
Room of the Sherry Netherlands hotel, New 


party for customers and 


York City. During the event tormal pre- 
sentation of the 1953 Fashion Ac demy 
gold medal award was made to Alvin M. 


Mendle, president of the company, by Mrs. 
k-mil Alvin Hartman, director of the Fashion 
\cademy. The made to “Beau 
Monde” mannequins for excellence’ in 
design and distinctive fashion styling. The 
photograph at the right shows the presentation. 

Also during December Market Week Kor- 
rect-Way Displays held its semi-annual sales 
Hotel New 


Fifty-nine distributors and salesmen 


award was 


meeting and luncheon at the 


Yorker 


attended the meeting, which was conducted by 


Peter 


sales 


Schott, IJr., 
(;uest 


vice-president in charge of 
speaker at the luncheon 
fom Lee, display director for Bergdorf (00d 


Was 








Korrect-Way Events 


man, New York City, and display consultant 
number of known firms. 


In the photograph of the speakers’ table 


for a well 
during the sales meeting are seen the follow- 
ing: seated, left to right, Syl 
manager; Tom Lee; Peter Schott, Jr.; Milton 


Rieser, sales 


H. Larson, advertising director and _ chief 
products designer. Standing, left to right, 
Walter Dussling, sculptor; “Sis” Eiseman, 


stylist; Norman Bailey, art director, and John 
Wagener, assistant sales manager. 

In commenting on the importance of fashion 
in connection with mannequin sales, Lee said, 
in part: “Fashion is really another word for 
the impulse that makes all Americans want to 
own the newest, the freshest thing ... we now 
have a tremendous and growing audience in 
that thinks fashion-wise at every 
point of selection, every point-of-sale. In re- 


\merica 


gard to women’s apparel, which 1s your par- 





Monde’, 
every manufac- 
uses beautiful, smart girls in their 


regard to ‘Beau 
look what fashion is doing 
turer 
ads. Whole their 
time to gathering fashion information and 
showing it on beautiful women ... American 
. . but basically 
the most successful ones are girls who look 
like typically American girls have 
through poise and hard work overcome aver- 
age looks, even defects, to become what we 
call glamorous and smart. It is these girls, 
the symbols of fashion and the great secret 
modern promotion, that ‘Beau 
Monde’ has used as a basis for its new line 

and because these girls are real and their 
charm lies in their loveliness, we have worked 


ticular interest in 


publishing houses devote 


models are sometimes exotic . 


who 


weapons of 


to make the figures as alive as possible, with 
glowing eyes, with fresh skins, and natural 
hair tones and hair dressing.” 
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NADI PLANS PROGRAM 
[Continued from page 39] 


venienced in covering all the exhibits. 

The board authorized the continuation of 
the smaller stores clinics in conjunction 
with universities, colleges, and_ civic 
associations. 

The board approved the application for 
membership submitted by the L. A. Goodman 
Mfg. Company, of Chicago. Resignations 
from eight members received during the past 
six months were also approved. During the 
past six months the board had already ap 
proved three new members, previously listed 
in these pages. 

The other meeting held in connection 
with the Market Week was a special one 
called for the general membership of the 
NADI to discuss the plans presented by 
the board of directors and to introduce the 
new members accepted during the past six 
months. General discussion of the financial 
report of the treasurer, the report of the 
president, the chairman of the board of 
directors, and the managing director unani- 
mously approved all activities and _ plans 
as developed. 

Employment: Plans are rapidly being de- 
veloped tor a complete referral system for 
everyone in display who wants a new job, 
a change or just information. During the 
past Market Week the New York State 
Employment Service developed procedures 
to evaluate and tabulate job requirements 
in the industry and referral objectives. In 
the meantime, the skeleton plan developed 
in the NADI ofhce is continuing and 1s 
producing results. Direct contacts for 
store personnel have been established and 
member requirements are being fulfilled as 
far and as tast as possible. 

Smaller Stores Clinics: Newest addition 
to this program is the Institute of Applied 
Arts and Sciences at Utica, N. Y. This 
school 1s a division of the State university 
of New York and will sponsor a program 
during the month of May. It 1s hoped that 
the Department of Commerce of the State of 
New York will cooperate in the presenta- 
tion of this program. [Inquiries on the loca- 
tions of these programs as a result of 
advertising in trade media have been most 
gratifying. 

General: Plans for 1953 will require con- 
siderably more time away from the office by 
the managing director. (oordination of 
the plans for smaller store clinics, speaking 
engagements at civic and retail groups, and 
a more active program of publicity and 
public relations will require more travel 
and better office planning for routine opera- 
tion. During the coming year the NADI 
will continues its efforts to establish closer 
contacts with other trade groups in the 
display field (or their divisions). The 
NRDGA, The Point-of-Purchase Advertis- 
ing Institute, city and state display clubs 
will all get more attention. It is our aim 
to consolidate the cordial relations already 
established through the efforts of individual 
members and to expand the knowledge and 
acceptance of display in every phase. We 
will welcome constructive criticism and will 
endeavor to the utmost to incorporate every 
suggestion tor improvement in the program. 

susiness, as reported previously, looks 
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Sealed-Beam Reflector Lamps, 


Traffic Signal Lamps, Incandescent La 
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BIG NEWS 





ABOUT 


SWIVELITE 


NEW STYLE IN HOODS. Now you 
have a choice of Swivelite Torpedo 
Hood or the brand new Swivelite 
Modern Swedish Hood. Both have a 
permanent deluxe satin aluminum finish 
...air-flow ventilation for longest bulb 
life. And because of Swivelite’s “adapt-a- 
unit” principle, all basic units of these 
ultra smart designs are interchangeable 
and enable you to arrange new lighting 
effects more easily and at least cost. 


A NEW FOCALITE. Now you've your 
pick of Amplex Focalites, too! Be- 
sides the amazingly popular Focalite 
B-5 for Par 38 reflector lamps, there's 
now Focalite B-7 for R-40 medium base 
reflector lamps. Each of these units is the 
display man’s handiest device for use in 
window displays, shadow boxes, show 
cases and countless other accenting jobs. 
They can be positioned instantly to any 
angle. They’re compact, attractive... 
made of one-piece aluminum .. . available 
with a permanent satin silvertone finish 
and in seven new decorator colors. 
Order Swivelite products from your 
Amplex distributor or ask us about these 
two big new Swivelite features. 


Amplex Corporation, Dept. B-1, 111 Water St., 


Brooklyn 1, N. Y. 
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Colorbeam Lamps, Spotlites and Floodlites, Industrial 
Infra-Red Heat Lamps, Vibration and Rough Service Lamps, Street Lighting Lomps, 
mps, Fluorescent Tubes, Display Accessories. 
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Triple Leg 


TABLES 





See your jobber or write us 


TLO-1— 6" high, top 21'/)x23"' ea. $11.50 

TLO-2—i2"' high, top 24x30'' ea. $14.60 HARRY C. COHEN CO. 

TLD-3—i8"' high, top 30x41"' ea. $16.50 Stylists in Wire’ 
TLD-123—Above set of three $39.50 £219 Center Ave., Pittsburgh, 


ARTIST'S PALETTE 


...in handsome, modern black! 


Artistic tables that add distinction 
to any display. Palette-shaped tops 
are removable for ease in handling 
Triple leg bases in three heights 
make various arrangements possible 
Sturdily constructed for long service 


Pa. 











very good for the first part of 1953 (up to 
June). There will probably be a let-down 
during June except for the Market Week 
and, perhaps, during July. Road trips for 
salesmen after the June Market Week 
should probably be planned for a little later 
than has been the practice in the past. 
Prior to July 15 the stores will not be ready 
to talk to salesmen with much prospect for 
more definite action than they could take at 
the Market Week. August and September 
should be the best months for the Christmas 
buying with fill-ins for fall items covering 
whatever activity is experienced in July. 

So—A Happy New Year and a pros- 
perous one, again. 


Novel Color Effects Possible 
Through "Miracle Finish" 


Unusual color effects for many different 
objects can be obtained by dipping them 
into water covered with “Water Float 
Miracle Finish,” according to Associated 
Displays, 20 Eckford street, Brooklyn. Red, 
yellow, blue, and black colors are available 
and these are floated on the liquid surface 
and allowed to intermingle, although they 
do not coalesce. The object to be colored is 
dipped under the surface and removed; the 
resulting vari-colored effect dries to a hard, 
washable finish overnight. Complete in- 
formation will be sent by the firm on re- 
quest. 


Old Poster Collection 
Available On Rental Basis 


Tom Hanlon, director of The Graphic 
Archives, 1269 Atlantic avenue, Brooklyn, 
has announced a rental plan whereby the 
firm’s collection of groups of old posters 
will be made available for display use. 
Suggested for French fashion tie-ups is a 
group of French posters dealing with 








fashions, entertainment, and other aspects 
of metropolitan life with emphasis on the 
period from 1870 through the first decades 
of this century. For anniversaries Graphic 
Archives provides a versatile collection of 
fine Americana. Other groups include sub- 
jects ranging from men’s fashions through 
opera. 


Catalogue Prepared 
By Marcus, Boston 

The new spring catalogue of Marcus 
Window Display Service, Inc., 114 Lincoln 
street, Boston 11, is now ready for dis- 
tribution. Called “one of our best.” it will 
be sent at no charge on request. 


Novak Leaves Display 


To Enter New Field 


After 22 vears in display, 14 of which 
were spent with Rosenblum’s, Inc., Cleve- 
land, Frank L. Novak is entering the auto- 
mobile sales field in the same city. Roy 
Jech, a former assistant, assumed the 
duties of display manager at Rosenblum’s 
as of January 10. 


Harris Heads Display 
For San Bernardino Store 

Formerly with Dunlap’s, San _ Pedro, 
Calif., Kenneth Harris has been appointed 
display manager tor The Harris Company, 


San Bernardino. 
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MANHATTAN CHRISTMAS 
[Continued from page 35] 


Dy] 


in the world” —each feet high, costumed as 
of 1910 and capable of moving with the stiff 
precision of a make-believe doll’s world. Each 
window depicted a different phase of the dolls’ 
wonderful holiday celebrations, such as skating 
party, hanging up stockings on Christmas Eve, 


a gala carnival, etc. Here the “play within 


the play” shows children and grandmother 
watching trom their attic vantage a dolls’ 
Christmas party complete with mistletoe, 


gracious guests, and a favor-laden table. 

McCutcheon’s truly created a window of en- 
chantment for the caption, “Fill her own 
private world with Christmas enchantment.” 
Although frankly a fashion-selling window of 
diaphanous lingerie, all in white, the Christmas 
atmosphere rose from the cut-out roof tops 
with their little chimney pots and with the 
white robe of the floating “angel” in slight 
motion from fan. Suspended 
white doves held more of the white lingerie 
and spaced through the setting white 
snowballs decorated with gold lace, 
pearls, colored jewels and prisms. 


a concealed 
were 
paper 


Robert Browning, display director, used fine 
white powder and crusty flakes of snow on 
the roof-top floor, crumpled silver-blue foil for 
the entire window frame. The backwall was 
black and the cutouts of dull gray-blue. 
Henri 
Bendel’s evening gown display through the 
formal massing of cathedral candles formed of 
cardboard tubing, sprayed white and finished 
with diamond dust. 


The spirit of Christmas glowed in 


Wired for electricity, the candles held amber 
bulbs. Display Director Cobb 
used two turquoise blue supple- 
mentary lighting in this display. 
surrounded a gown of peacock green tulle and 
taffeta, accessorized with long gloves, a jewel- 


Robert 
for 
The candles 


John 


spots 


er’s necklace, and a feather fan. 

Heavily flocked white branches grouped as 
Christmas trees against a midnight blue back- 
wall lent winter wonderland air to the 
Franklin Simon window of fireside fashions 

Display Director Winston used 
thick covering of mica flakes over the snow- 
covered floor. ‘The branches were spaced with 
twinkling bulbs flocked 
white. “Take your cue and cast to type. . 
this Christmas. . 
great drama collection of leisure and at-home 
clothes” highlighted fashions in pink corduroy 
and faille accented by pink roses. Slippers and 
perfume in the foreground suggested nice gift 
accompaniments 


a 


Jones a 


which were also in 


. choose her gift from our 


Presaging the resort windows to follow the 
Christmas concentration was an example — not 
shown — from Lord & Taylor which was cap- 
tioned, “Away down South in Chile! Vogue 
stages a summer preview of Claire McCardell’s 
resort cotton — the brillant collection 
in ever-glazed treated [-verfast prints.” Or- 
dinary objects were used to achieve extra- 
ordinary for this 
The background was of putty col- 
ored display paper, excelsior-matted and ac- 
cented with the sunbursts which were made of 
multi-colored walking sticks; a cake tin with 
forks rays; a bicycle wheel with multi- 
colored spokes and Fuller brushes with 
ored handles. 


whole 


sunbursts as theme-setters 


window. 


as 


col- 


JANUARY, 1953 


| y * erica 5 
Better Si 
‘Beller lores 


to put store character into their sign and display work. 
_ exception, 
_are made with Mitten’s Letters. 


_type of merchandise and in almost all store departments. 


Use 


Whtten’s 


elters 





The big names in retailing, stores with nation-wide reputations, employ Mitten’s Letters 
Stern Brothers, New York, no 
Window and interior sales messages such as the one shown in illustration above 
In addition, at stores such as Bullock’s, Robinson’s, Gump's, 
Macy’s — where outstanding displays are commonplace, you'll find Mitten’s Letters playing a 
featured role. Along Fifth Avenue — B. Altman, Franklin Simon, Russek’s, Peck & Peck 
constantly use Mitten’s Display Letters. They use them with all kinds of displays, with every 
Its with good reason that America’s 


Is 


| better stores choose Mitten’s Letters. 


through their modern, yet classic beauty of line and form. 


to the roughest concrete, depending on the effect you wish to achieve. 


Mitten’s Letters are designed for flexibility. The fourteen letter styles are designed to 
work together in countless combinations, serving two purposes at all times: First, to decorate 
Second, to emphasize a sales 
message by their clear, readable simplicity. 

Mitten’s Letters are adaptable for use on a variety of backgrounds from shimmering satin 
Their depth of relief 


| gives beauty and readability to the message, and by using side, direct or background illumina- 


tion, dramatic effects are easily obtainable. Mitten’s Display Letters are less expensive than 


wood or plastic cut outs, are much more attractive and are ready for instant use. 





For complete information and prices, write for Broadside No. 27D 


Manufactured by 
Mitten Display Letters, 2 West 46th St., New York City 19, or Redlands, Calif. 


Distributed by 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVE. ST. LOUIS 3, MO. 








Get Your FREE Copy Now! 


IT’S THE NEW 
1953 


“Outaul Weber" 


The biggest . . . and best 
edition yet— 










@ 40 photos of outstanding Cutaw!l 
| made designs and displays 
@ 12 original display ideas for 
special events. WRITE TODAY FOR 
. YOUR FREE COPY 
@ Feature articles by leading per 





international Register Co. 
2622 W. Washington Bivd. 
Dept. 13-W, Chgo. 12, Hil. 


sonalities in the display field. 


K10 CUTAWL 


@ 16 idea-packed pages. 
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SELF-SERVICE 
[Continued from page 77] 
and too little 


chandise, 


thinking of the ways 


the customer likes to buy. Most customers 
in most lines of merchandise like to look 
at it, to teel it, get hold of it, and do 
their own buying. I also contend that be- 
cause they do that, they themselves fre 
quently trade-up their purchase 

In comparing some of our self-service 
operations or departments with those that 
are not self-service, we find that the aver 
age transaction in a self-service organiza- 
tion or store is higher than in the depart 
ment where we have selling service. Th 
customer rationalizes She figures it out 
She meets her budget li she has some 
body beside her, urging her and nudging 
her, she cant do that. We must accept the 
fact that the woman ot today has different 
social outlets and social habits. 


If there self-selec- 


DISPLAY PARADE 


is a cost advantage in 





that 
consider 


tion, then 


When 
market 
value 


greatly 
that a 


Saving 15 
you the fact 
will give 
for 
and the 


dollar a customer 
department store gives 


evers 


average 


needed. 


super- 
about 8&3 cents consumable 
spends, 


her 


about 63 cents for every dollar she spends, 
there is quite a wide difference. There 1s 
certainly a difference in the type of mer- 
chandise and in the demand, but I submit 
that the spread is tar too wide. 

J. Perry Smith, manager of the Fabric 
Group of Marshall Field & Co.: 

The primary concern of most customers 
when shopping assuming the store has 
the right goods at the right price is to be 
able to find the wanted goods easily and 
quickly; to make intelligent selection; to 
receive prompt and courteous service; and 
to accomplish all of this in pleasant, clean, 
and attractive surroundings. I think it 1s 
as simple as that. We can get agreement 
when we are talking about this sort of 


No. 164... by Ciifpfrer—_ 














display director 








Joun 'S MARRIED AND HAS 
CHILOREN. 


down WAS 18 YEARS IN DISPLAY, STARTING WITH WARNER BROTHERS AS 

A DESIGNER AND BUILDER OF THEATRE FRONTS; ENTERED THE OEPART- 
MENT STORE FIELD WITH G. FOX & COMPANY, 

HARTFORD, AS ASSISTANT TO 


J.R.COOPER. HE HAS DONE 
MUCH FREE-LANCE WORK FOR 
AUTO SHOWS, HOME SHOWS, 
ae EXHIBITS, ETC. 


LO ae 





\ ee. \ al » 

He SPENT TWO VEARS wit 

WISE SHOE COMPANY, NEW 

,YORK CITY, BEFORE JOINING 
o INTERNATIONAL SILVER. 


\ THIS SHOULD 
BE Tone 















€ 


HOBBIES: OIL PAINTING, MODEL 


BUILDING, PHOTOGRAPHY, AND 
SOMEHOW IN ALL THIS ACTIVITY HE 
FOUND TIME TO DESION & BUILD HIS OWN HOME. 


DAQUILA 


INTERNATIONAL SILVER CO., MERIDEN, CONN. 























whenever we 
we should 


people, that 
in a retail store, 
carefully the customers and 
their habits. However, when the actual 
change is about to be made, usually some- 
thing different happens. When this “some- 
thing different” the results to both 


thing with most 
inake a change 
consider very 


happens, 


the store and the customer are usually bad. 

(hain stores, by simplifying their pre- 
sentation and selling methods to fit. their 
market, have made great strides in_ the 
retail field in the past 20 years. For this 
reason it might be well to compare the 
fundamentals of the two systems. Under 
no circumstances is it proposed that de- 
partment stores lose their identity or in- 


dividuality by adopting chain store methods 


totally. However, it is quite possible that 
some of the methods developed by chains, 
if judiciously applied, might simplify and 
enhance the profit and service possibilities 


of almost any department store. 

There are no two department stores alike. 
Keach its own personality and selling 
Kach may be strong weak to 
the degree peculiar to its own nature 

With as many systems as 
partment stores, one might 
Which is doing the right thing? 


has 
system. or 
there are de- 
logically ask: 
Which is 


doing the best job? Which one should | 
follow ? 
Unlike the department store there 1s a 


Various units 
appearance, 
methods, 

the same 

simply because 
of the 


services 


marked similarity between the 
organization. The 
presentation, selling 
degree of service are 
particular 
determined 
they wish to 
at the point of sale this market 
and, finally, they have 
operations within these 


of a chain 
method 
and the 
within a 
thev have 
market 


of 


chain, 
the 


serve, 


segment 
what 
can afford; 
keyed all of their 
bounds. 
sell 
inherent 
standards 
will their potential 
no try to imitate 
than the 
services of a 
both of these 
fundamental 
For this 
when analyz- 
careful not 
accomplish 
service 


Department stores satistaction over 


and that 
living 


merchandise, 
to in- 
market. 
the 
chains 
fine 


in 
continue 


above 
and 


das 


CTeCasSeC SO also 
They 


minimum 


should more 
Stores 
all the 
However, 
the 


existence 


service 
should try to offer 
department 


retailers 


store. 

have 
reasons their 
son it 1s extremely important, 
ing the of to 
to contuse techniques 
prompt and 
with 
delivery, 


do same 


for rea- 

be 
that 
customer 


nature 
the 
economical 
policy-determined 
credit, assortments, 
mation desks, and personal 
It is admitted that these 
the nature department store. 
maintenance these policy 
should preclude 
method regardless of its origin, if it 
accomplishes better at lower costs 
within the policies of the store. It is quite 


each, 


services as 
intor- 


service. 


such 
broad 
sales 
constitute 
The 

services, how- 
the adoption of 


services 
very ota 
ot 
ever, not 
any 
service 


possible that lower selling costs resulting 
from simplified selling might well be a 
factor in retaining and improving these 


policy services. 
Self-service 1s 
plicated, 
generic 
selling. 
an 
a customer 


new, it is not com- 
nor is it mysterious. A more 
term, however, would be simplified 
This term can be properly defined 
arrangement of goods which invites 
to select merchandise and com- 


not 


as 









DISPLAY WORLD 





















VALENTINE CORRODEK 48 in. x 25 ft. 
White CorroDEK. Continuous design. 
C-473 Corrugated face 


PAPER PRODUCTS CORPORATION : 


NEWTON UPPER FALLS 64, MASS. 


Red hearis on 


$4.40 per roll 


be " 
ff? ieee a : aalw 


HEARTS VALANCE 10 in. 


White CorroDEK. 
V-696 Corrugated face 


x 50 ft 


FB-2 


ORDER YOUR SPRING AND SUMMER DISPLAY GUIDE 


Oe 


Gentlemen: 


Guide! 
Name 


Street 


City 


SHERMAN PAPER PRODUCTS CORPORATION 
156 Oak Street, Newton Upper Falls 64, Mass. 


SPRING SELLING IDEAS! 


NEW VALENTINE PROFIT-MAKERS 


a BOOST Yous SALES: 





Red hearts with Light Blue shadow and arrows on 


$3.80 per roll 


Please rush my FREE copy of your Spring and Summer Display 


. Zone State... pam 








VALENTINE PAPER BORDER 6 in. x 100 ft. Red and Light Biue on White facing paper. 
$2. 


20 per roll 


NOW 
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plete the transaction with varving degrees lO. All operating facilities and supplies The customer is attracted to the met 
ot aid trom a salesperson, depending Ol} must tacilitate the job ot selling. chandise by the display, makes a ten 
the nature ot the goods and the policy ot 1] Sales and operating people must he tative choice but must try on lor size 


the store 


Many department stores feel that ther 
customers would not accept simplified sell 
Ing They feel that their customers de 
mand personal sales service and that any 
degree ot seli-service could contaminate or 
brand the store as second-class. This view 
seems to persist mainly because of lack ot 


knowledge about the mechanics Ol thie 
svstem and its limitations 

A tew ot the important factors involved 
in simplified selling are 

1. Total stock 1s classified 

2. The assortment 1s balanced 

3. Floor stock quantities of each item are 
balanced within each selling factor. 

4. The stock is properly arranged. 

5. Kach item within the assortment is 
given a location that is in proper relation 
to all others and its importance within the 
assortment 

6. The presentation and displays are lo 
cated to attract maximum attention and 
demonstrate the use of the items where 
possible 

7. Where necessary, pertinent selling 


points are given on signs and cards. 


8 Merchandise is housed and displaved 
in equipment that allows examination and 
comparison. 

9. Where possible, merchandise is pre- 


“takes.” 


wrapped for 
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scheduled properly throughout the day in 
relation to trafhie density. 

12. Personnel must know their jobs. 

Many people think that self-service ce 
notes the type and quality Or store I his 
fallacy is one of the reasons it has not been 
more widely adopted by department stores 
little thought is required to realize that 
even in stores where maximum selt-service 
is used there are always classifications ot 
merchandise included that require personal 
sales service. (Conversely, there are tew 
fine department stores where almost all ot 


the elements of simplified selling are not 


in use, yet total personal sales service 1s 
maintained where it 1s not required in 
many cases. Sales are lost and costs are 
higher simply because the solution would 


he some degree of so-called self-service 


There are degrees of merchandise pre 


sentation and customer service. (Omitting 
the salon or complete 
operation, [1] 
the sake of 


1. Preliminary 


sales SCTVICEe type (1 


outline four broad degvrees 


illustration. as tollows 


Selection 


for 


The customer 1s attracted to the goods 
makes a tentative selection and waits 
to be shown styles, colors, sizes, and 


influenced 
the 


The 


to purchase by the 


so forth. customer 1s 


display and 
salesperson. 


Preliminary 


N 


( hoice. 


mstructions§ of 


‘| he 


1 recelve 


Stration. customer 1s 


a demon 
influenced 


by the display, the ability to compare, 
and the salesperson 

3. Selt-Decision 
[he customer is attracted to the goods, 
selects, makes a choice, and decides to 
buy. Her decision to buy ts influenced 
bv the display, the ability to compare, 
pertinent selling information and visi 
ble price. The transaction is processed 
by a salesperson 

4 (omplete Selt-Service 
The customer is attracted to the me 


chandise, selects, makes a 
cides to buy and pays fol 
action mechanically Ol 

cashiet The transaction 


The 
is influenced hy 


prewrapped 
display, the 
sales Cf 


compare, pertinent 


price, convemience 


the 


and spec a 


Regardless (1 Ly pe Or sto 


( hou e. cle 


the trans 
through | 
is usually 


det wmion to purchase 


ability to 
ipyv, visible 
or service 
re, the de 


gree olf service that can be successtullys 
applied depends primarily upon the tollow 
ing tactors 
l. the tvpe of goods 
2. The wna of the goods 
3. The complexity of the goods 
The wide variance in the degree of serv- 


ice and the type of presentation 


within a department store can be 


appli able 
illustrated 
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dont let sloppy-looking wigs fizsle sales / 
dress-up your mannequins with. .. 


(jm St 


and they ll always be smart! 


; RES RE TEA oe a RE A ee I 
wo at 


Our 1953 line of 


WIGS is a sensation 


 Stylishly coiffured 
Perfectly made 


AND because they are made with the 
Special H/R rubber base they always 
fit perfectly. 


GET THE FACTS! 


Style , MANNEQUINS > 


Enthusiastically commended by stores 


everywhere for 


their sleek, smooth, perfect proportions, good looks and 


perfect construction. 


{Ask about our special Trade-In Plan) 


HEADQUARTERS FOR 


Mannequin Repairs (anything fixed from a broken 
hand to complete repair and refinishing of the 


mannequin). 


CHILDREN'S MANNEQUINS AND WIGS 
FEW SALES TERRITORIES OPEN 


HERZBERG-ROBBINS., Ine. 


557 WEST BROADWAY, NEW YORK 12 


ape WIGS 

















by the relative ease with which a pack ot 
from open dis 
buying a 


and 


bought 
complexities ot 


safety pins can be 


play versus the 


pair ol shoes where stvle, color, size 


factors reduce customer selection possibilt 
buying fur 


and style, or oft 


only 


ties to color 
where 


be had 
sold on fur, style, color, and fit. 


coats a general impression can 


from the customer before she 1s 
In most conversations concerning simpli- 
hed 


to retet 


there to be a tendency 
to the immediate labor saving 
Actually there 
benefits to be realized. The 


principles of stoplifed selling can improve 


SCT VICE secmns 
only 
possibilities of this system. 
are many other 
selling operations and reduce costs even 11 
personal sales service is not reduced. 

concerns today ts 


(One ot our ereatest 
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transactions to traft« 
“walk-out” dollars be re- 
walk-out dollars, it I 


how to increase the 
How 
We 
remember correctly, because of: 
l. Lack of 
individual 
stocks 


2. Lack of knowledge on item location or 


ratio. can 


duced : lose 


knowledge on sales rates for 


items leading to unbalanced 


in-stock position. 

3. Lack of knowledge regarding pertinent 
selling points 

4. Absence of visible price. 

>». Shortage of sales help (lack of flexi- 
bility), especially at peak periods. 

6. Slow Time required to 
find out if stock. (b) Lack of 
clerk wrap and prewrap. (c) Time required 
checks 


service: (a) 
item 1s in 


to write sales and process the sale. 


merchandise tor 
customer eXamination and comparison. 

8. Poor 
suggestive 
buying. 

9 Untrained or 


/ Poo! exposure ot 


classification — for 
better 


merchandise 
selling and compatative 
discourteous salespeople. 
It you that these tactors 
walk-out and that their 
is important, we must concede that at least 
simplified selling are 
borne out by the fact 
preven- 


ayree Cause 


dollars correction 
the tundamentals of 
desirable. This 1s 
that 
tion ot walk-out dollars are almost identical 
with the mentioned as 


corrections necessary for the 


factors previously 
necessary to the proper installation 
simplified 
well organized 


being 
and maintenance ot selling, or 
for that 
selling operation. 

It should be re-emphasized 
duction in the 
not the 
simplified 


matter, almost any 
that the re- 
number of salespeople is 
benefit to be trom 
selling. The bette! 
organized and balanced stock, visible stock 
ability of the 
similar 
trading 
salespeople can not be 


only derived 


benefits ot 
control, the customer to 

selling, 
training 
over-estimated. 


items, suggestive 


up, the 


compare 
natural ease of 
new 
improvements, along with properl) 


presented merchandise that will attract at 


hese 
hold the customer until he 
from a 
ample inducement to adopt some degree ot 


tention and can 


receive service salesperson, are 
simplified service. 

The most urgent problem for the depart- 
stores, in my 
simplified 


ment opinion, is to find the 
selling, rather 


thes 


right degree of 
than to 
mistall it. 


decide whether or not cal 
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[Continued from page 52] 


The Fair's toy window was evolved around 
ihe dream ot a _ porcelain doll. In her 
dream she envisioned Santa Claus enthroned 
on a red and gold throne where he surveyed 
a collection ot stuffed toys, dolls and minia- 
furniture. Reed Schlademan used a 
track from which he suspended 
(hristmas baubles that traveled through the 
display, adding animation to that of the 
bowing Santa 


ture 
ceiling 


A Christmas promotion of lingerie, also 
by Schlademan, was tramed with a border 
motifs of the season’s 
These lovely Christmas win- 
-fourth illustration — were devoid ot 
the usual glitter and sparkle and relied up- 
on a mystic illusion to imply that the gitt 
merchandise was out of this world. 

At Marshall Field & Co., John Moss, di- 
rector ot design, employed tall columns and 
entrance to express the thought 
that the featured mannequins were wearing 
and suits tor a “dramatic entrance 
as unforgettable as the last act.” <A panel 
in the theatre's foyer was covered with old 
show and a newsboy made of 
was to the 


of wallpaper with 
greetings. 


dow S 


a theatre 


dresses 


posters, 
chicken-wire 
theatre crowd. 

“Your Christmas preparations beautifully 
performed in sparkling lounging costumes 
as testive as champagne’ was another Moss 
display. The sparkling and festive features 
ot the lounging costumes were emphasized 
well stocked cellarette and a wicker 
basket. 


selling papers 


by a 
wine 
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DISPLAY CONTEST RESULTS 


[Continued from page 27] 





No. 7, lingerie: first, Bullock's, Los An- 
geles; second, Hermann  Schlipphacke; | 
third, Harold McLaren. | 

No. 8, millinery: first, Henry Callahan; 
second, Charles Lenhart, Arnold Constable 
&« Co., New York City; third, Hermann 
Schlipphacke. 

No. 9° women’s ftootwear: first, Harold 
McLaren; second, M. D. Luick, The Broad- 
way-Hollywood, Hollywood; third, Sidney 
Ring, Saks-Fifth Avenue, New York City. 

No. 10, women’s hosiery: first, Thelma 
Malloy, Neiman-Marcus Company, Dallas; 
second, Harold McLaren; third, Jim Stew- 
art, The May Company-Wilshire, Los An- 
veles. 

No. 11, handbags, umbrellas: first, Ed- 
ward von Castleberg, Bloomingdale's, New 
York City; second, B. Robinson, Myer 
imporium, Melbourne, Australia; third, 
Tom Lee, Bergdorf Goodman, New York 
City. 

No. 12, women’s gloves: first, Harold 
McLaren; second, Stephen Green; third, 
Sidney Ring. 

No. 13, jewelry: first and third, Virginia 
McCorkle. Henry Birks & Son, Toronto: 
second, Adele McAllister, Ss. Kind X Co., 
Philadelphia. 

No. 14, women’s handkerchiefs: first, P. E. 
Colson, L. Hart & Son, San Jose, Calif.; 
second, Glenn Ek. Olson, Herberger-Hart 
Company, St. Cloud, Minn.; third, Sten 
Littorin, AB Robert Ditzinger, Stockholm, 
Sweden. 

No. 15, corsets, surgical garments: first, 
Heinz Hoffmann, Alsterhaus, Hamburg, 


(germany: second, V. A. N. Tomkin, Cham 
berlin’s, Norwich, Norfolk, England: third, 
Hermann Schlipphacke. 

No. 16, women's bathing suits: first, 
Harold McLaren: second, Hans Erhardt, 
(grands Magasins Jelmoli, Zurich, Switze: 
land; third, John Foley. 

No. 17, cosmetics, perfumes, etc.: first, 
Harold McLaren; second and third, Joseph 
Schwab, Levy's, Tucson. 

No. 18, children’s apparel first, Louts 
Viella, B. Altman’s, New York City; sec 
ond, Tom Curtis, Foley’s, Houston; third, 
Walter Spiro, Gimbels, Philadelphia. 

No. 19, children’s footwear: first, B. 
(Curry, Myer Emporium, Melbourne; second, 


(;ayle A. McCoy, Hymson’s Tots & Teens, 
lexington, Ky.;: third, Clement Kieffer 
The Kleinhans Company, Buffalo. 

No. 20, children’s hosiery: first, W. R 


Murray, Cain-Sloan Company, Nashville; 


second and third, no entries. 

No. 21, infant's wear: first, Reed Schlade- 
man, The Fair, Chicago; second, Hermann 
Schlipphacke; third, Lee W. Court, Wm. 
Filene’s Sons Company, Boston 

No. 22, men’s clothing: first and third, 
Harold McLaren; second, Stephen Green. 

No. 23, men’s shirts: first, Eric Daniels, 
(sertz, Jamaica, L. 1.; second, Harold Me 
laren; third, Reed Schlademan. 

No. 24, men’s neckwear: first, I-verett 
Quintrell, Elder & Johnston Company, Day 
ton; second, Tom Lee; third, Clement 
Kieffer. 

No. 25, men’s hats: first, Harold Me- 
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More Light at Less Cost 
with Miroflector, 


the Original 
Aluminum 
Reflector 





Get Brighter, More Effective 
Light Using Ordinary Household 


Bulbs Instead of Expensive Reflector-Type Lamps 


e Mirofiector Cuts Costs, Saves You Money. 
reflector-type lamp burns out, 
With Miroflector, you use low-cost household lamps, re- 
Cooler burning incandescent lamps last 


reflector. 
plac eable for 20 cents. 


time a 
built-in 


Every 


you discard an expensive, 


longer, use less electrical current, yet give more light. 


e Mirofiector Needs No Special Installation. 
Simply place an ordinary household lamp into 


and Hi-Hat Sockets. 


the Miroflector and screw into socket. 
e Mirofiector Uses Low-Cost Household Lamps. 


Fits Open, Bullet 


Nothing to change or replace. 


For a super 


spotlight, use a Miroflector with a clear bulb; for a super floodlight, 


use it with a frosted bulb. 


e Mirofiector Gives High-Intensity White Light. 


Magnesium-im- 


pregnated Miroflector gives high-intensity white light in place of 


yellowish light produced by R-40 reflector-type lamps. 
natural flood and spotlights. 


to-life colors and textures. 
e Mirofiector Itself Is 


Permanent. 


( yrives even, 


Displays merchandise in brilliant, true- 


Never has to be changed. 


Miroflector’s patented pre-oxidized finish guarantees permanent high 


reflectance. 


e Mirofiector Is The Original Aluminum Reflector. 


Will never corrode, 


discolor or tarnish. 
Avoid substi- 


tutes. Insist on Miroflector, the finest quality aluminum reflector made. 


For Complete Information, Write for Broadside No. 27-D Today 


Garrison-Wagner Co. 


2018 Washington Ave. 


St. Louis 3, Mo. 








Write today for 





Profit by the experience of leading stores everywhere 
ACME directory board help the flow of store traffic and create impulse 
buying with its departmental listings. 
Acme’s FREE folder. 


and the latest catalog on directories and bulletin boards. 








STORE DIRECTORIES 
FOR BETTER SELLING! 


let an 


“Selling Through Suggestion”, 


There is no obligation and no salesman will call. 
£ 


37 EAST 12™ STREET 
NEW YORK 3,N. Y 


- 
BULLETIN COMPANY 
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ln an exclusive interview a nationally celebrated display man made the frank 
adnussion that often he would be handicapped without a plot or two of Nature-like 


grass for window trim. 


In the midst of crowded sidewalks of hot teeming cities, nothing lures passers- 
by like real-looking green grass that recalls the cool freshness of park or country. 


Merchandise on display is bound to benefit. On 
Nature-like 72 row grass mais, the turf is heavy 
and extra-thick, being pertectly uniform and even, 
so that no bare spots show through. Turf 1s 
securely stitched to durable burlap base. Standard 
3 ft. x 6 ft. Nature-like grass mats are $3.50 each 
and $39 a dozen. Also available in following sizes: 
12 in. width x 15 ft. length $3.75,17 in. width 
x 15 tt. length . $4.95, 5 ft. width x 6 ft. lengtn 

$7.50, 3 ft. width x 15 ft. length . . . $10.50, 
5 it. width x 10 ft. length . $12.50, 5 ft. width x 
15 tt. length $18.75, 3 ft. width x 30 ft. length 

$22.50. (Special sizes to order — any length 
x width.) Sprinklings of grass, covering approxi 
mately 40 square feet, 1 inch thick, priced $2.50 
for 3 tb. carton. Mail orders filled promptly by 
Art R. Cohen Company, 810 Penn Avenue, Pitts 
burgh 22, Pa... member NADI.—ApvertisemMENtT. 


NOTED DISPLAYMAN 
NOW REVEALS PLOT 


By a STAFF CORRESPONDENT 














3 Those new 
YCRESCENT DISPLAY BLANKS 
1 have really brightened 


up our counter 








CRESCENT 
Qual 
BOARDS 


Look for this trade mark 
ond be sure of the finest 


: CHICAGO CARDBOARD COMPANY 


CHICAGO 51, ILLINOIS 


Ask your dealer for samples 


1240 N. HOMAN AVENUE 






RIGHT... and 
they're fade resistant 
and print with clean, 
sharp edges. 








Of COWWE.. . THAT'S WHY 


DISPLAY MEN EVERYWHERE USE 


CRESCENT QUALITY DISPLAY BLANKS 


Crescent blanks are... 
e Stiffer, stronger 
e Non-bleeding 


e Available in a remarkable range 
of colors and textures 


: 
' 


| 


| 
| 
| 
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Laren; second and third, Arthur Sadler, 
Christy's, London, England. 

No. 26, men’s shoes: first, Clement Kiet 
fer; second, Harold McLaren; third, Lloyd 
Hull, Myer Emporium, Melbourne. 

No. 27, men’s socks: first, Stephen (;reen; 
second, Bob Ewers, Walker's, San Diego; 
third, R. D. Ebenezer, Bentalls,  Ltd., 
Kingston-on-Thames, England 

No. 28, men’s underwear: first, Walter 
\. Spiro; second, Tom Comertord, Lit Bro- 
thers, Philadelphia; third, Stephen Green. 

No. 29, men’s swim suits: first, Henry 
Fetter, Martin's, Louisville; second, Tom 
Comerford; third, Stephen Green. 

No. 30, men’s sportswear: first, second 
and third, Harold McLaren. 

No. 31, men’s toiletries: no entries. 

No. 32, men's robes: first, Harold Mi 
Laren; second and third, no entries. 

No. 33, men’s evening wear: first, B 
Birss, Myer Emporium, Melbourne; sec 
ond: K. C. Fredrikson, Broderna Hedberg 
AB, Eskilstuna, Sweden: third, Wallard 
Caywood, S. & Q. Clothiers, Fort Smith, 
Arkansas. 

No. 34, men’s gloves: no entries. 

No. 35, yard goods: first and = second, 
John Foley: third, Emile Alline, Maison 
Blanche, New Orleans. 

No. 36, notions: first, V. A. N. Tomkins; 
second, V. J. Palmer, William Harvey Com- 
pany, Guilford, England; third, B. G. Dye, 
Frank Mason & Son, Ltd. Ipswich, Eng 
land. 

No. 37, linens, bedding: first, Sten Lit- 
torin; second, Walter Spiro; third, Me 
Cutcheon’s, New York City. 

No. 38, furniture: first and second, Stan 
Thompson, The May Company, Los <An- 
geles: third, Sears, Roebuck & Co., San 
Francisco 

No. 39, house turnishings: first, Raymor, 
New York City; second, William C. Lam 
bert, Barker Brothers, Los Angeles: third, 
Donald Norton, Lyman’s, Portland, Ore. 

No. 40, paints: first and third, Peter A. 
Hunt, Taubman’s Paints Pty. Ltd. St. 
Peters, Australia; second, Tom Comer- 
ford. 

No. 41, china, glassware: first, Walter 
Spiro; second, Walter Hazeltine; third, 
Harold McLaren. 

No. 42, silverware: first, Harold Me- 
Laren; second, Jack Dodge, Wiss Sons, 
Newark; third, Al Gatto, Corrigan’s, Hous- 
ton. 

No. 43, toys: first, W. R. Murray; sec- 
ond, Hermann Schlipphacke; third, Tom 
(Comerford. 

No. 44, luggage: first, John Rosenberg, 
Abraham & Strauss, Brooklyn: second, 
Kilder H. M. Burton, Harris, Scarfe Ltd., 
Adelaide, Australia; third, Stewart Kintner, 
Fowler, Dick & Walker, Wilkes-Barre, Pa. 

No. 45, sporting goods: first, James R. 
Pingleton, Butler Brothers, Alhambra, 
Calif.; second, Frank J. Mussmanno, Sears, 
Roebuck & Co., Quincy, Mass.; third, A. G. 
Spalding & Brother, New York City. 

No. 46, musical instruments: first, Walter 
Spiro; second, John S. Kennedy, Savery’'s, 
ltd... Adelaide, Australia: third, C.. G. 
Bradley, Jenkin’s Music Company, Tulsa. 

No. 47, radios, television sets: first, 
Harold McLaren; second, John S. Kennedy; 
third, Tom Comerford. 
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William ¢ 
Hud 


Detroit; third, Georg Peier, 


No. 48, gift novelties: first, 
Lambert; second, Bob Kenney, J. L. 


son Company, 


Crome & Goldschmidt, Copenhagen, Den 
mark. 

No. 49. books: first, ( ampbell’s Book 
Store, Westwood Village, Los Angeles, sec 
ond, Harold McLaren: third, Bressee’s 


Oneonta Department Store, Oneonta, N. Y 

No. 50, stationery: first, Marion Canfield, 
H. Liebes & Co., San Francisco; second, 
Joan Bane, Neiman-Marcus, Dallas; third 
Herb Krofft, Bintz Brothers, Zanesville, Ohio 


No. 51, greeting cards: first and second, 
John H. Potasz, Schwabacher-Frey Com 
pany, San Francisco; third, Walter Spiro. 

No. 52, drugs: first and third, Larry’s 
Drug Store, Milwaukee: second, Howard 
Metcalf, Dunnington’s, Brockton, Mass. 


No. 53, tobacco, smoking equipment: no 
entries. 
No. 54, groceries: first, Walter Spiro; 


second and third, James Walsh, John Sex 
ton & Co., Chicago. 
No. 55, candy: 

No. 56, liquor, other bottled goods: first, 
Hermann Schlipphacke; second, R. 0. 
Ebenezer; third, B. Wirth (Strauss & Co.), 
Capetown, South Africa. 

No. refrigerators: 
Pearsall, Pennsylvania Power Company, 
New Castle, Pa.; second, J. W. Hoogerhyde, 
Ohio Edison Company, Akron; third, J. S. 
DahImann, Ohio Edison Company, Spring- 
field. 


no entries. 


Je « 


first. Otto H 


No. 58 ranges: first, J. W. Hoogerhyde;: 
second, George W. Browne, Public Service 
Electric & Gas Company, Newark; third, 
CC. M.. Griffin, Ohio Edison Company, 
Youngstown. 

No. 59, laundry equipment: first, J. W 
Hoogerhyde: second, George W. Browne; 
third, Harold Mclaren. 


No. 60, lamps: first, William ©. Lambert; 


second, Senva B. Tropp, Sach’s Quality 
Stores, New York City; third, J. W. Hoog 
erhvde. 


No. O1-A, major gas and electric applian- 
first, Otto H. Pearsall: second, J. W. 
third, C. M. Griffin. 

No. 61-B, minor gas and electric applian 


ces . 


Hoogerhyvde ; 


ces: first and third, George W. Browne: 
second, J. W. Hoogerhyde. 

No. 62, vacuum cleaners: first and sec 
ond, George W. Browne; third, Carmen 
Sutlev, Denver Dry Goods Company, Den- 
ver. 

No. 63, kitchen equipment: first, Fred 
Coleman, Luckey, Platt & Co., Poughkeep- 
sie, N. Y.: second, Harold McLaren; third. 


Carl Richards, McAusland & Wakelin Com. 
pany, Holyoke, Mass. 
No. 64, garden tools and equipment: first, 


Frank J. Mussmanno: second, Tom Com- 
erford: third, F. A. Spaulding, Jr., Long 
sell Lumber Company, Enid, Okla. 

No. 65, hardware: first, Elder H. M. 
surton: second, The Emporium, Stones- 
town, Calif.: third, Harold Bentley, T. B. 
Ravyl’s, Detroit. 

No. 66, automobile showrooms: _ first, 
Harold Hokanson, Stewart Motor Com 
pany, Phoenix; second, Donald Simon & 
Samuel Zirlin, Liccardi Motors, Manville, 
N. J.; third, no entry. 


No. 67, automobile accessories and equip 
ment: first and second, L. Cecil Gill, Hum- 
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Get Extra Display Space 
with Versatile “PEG-BO 




















































































When display 
“Peg-Board”. 


premium, 
design and 


space is at a 
Decorative in 


snow-shoes to sledge hammers — from 


minutes without tools. nails or screws. 


“Peg-Board” gives walls a smart, new modern look, and at 


4 te eee eh 


choose 
functional in 
“Peg-Board” displays almost any merchandise you sell 
sweaters to 

furthermore, you can set up or change displays in a matter of 


ee eee 





versatile 











use. 
from 
shellae. 


the same time allows for frequent changes in the merchandise 


displayed without marring the board in any way. 
Board”, you can show a wide selection of merchandise, and 
you can change your displays frequently for special sales and 


promotions. 


With “Peg- 


Look 
mark. It 


for this 


(,enuine 


Genuine “Peg-Board” is a matched design of perforated 


hardboard and over 60 different 


you can possibly install in your store. 


Take advantage of the extra display space in your store. 


l se economical, versatile “Peg-Board.” 


matched hanging 
Used together in permanent wall installations or in window or 
interior displays, this combination of board and fixtures gives 
you the most versatile and the most flexible display equipment 


fixtures. 


34-D. 


Authorized “Peg-Board" Distributor 


—Garrison-Wagner Company 


2018 Washington Avenue 





Trade- 
identifies 
Peg-Board”. 


Get the Complete Story 


on “Peg-Board” and 
“Peg-Board” Fixtures. 


W rite for Broadside No. 





St. Louis 3, Missouri 








"“PARKCRAFT" 


RUSTIC 
FURNITURE 


OMPANY, INC. 


BIRCH 


Poles —— Branches 
CEDAR 
Poles — Slabs — Bark 


Rustic and Western Displays 
Phone: WI 9-6479 Williamstown, N. J. 


























DISPLAY PHOTO SERVICE 


Your photo requirements are our specialty 
—we know our business as it relates to 
yours. Years of service to the Display field 
have taught us what you're looking for — 
and at what price. . Copy Negs 
> Quantity Prints 
> Precision 
Enlargements 
& Reductions 


ARROW PHOTO SERVICE 


21 W. 46 ST.,N. Y. C./ LU 2-0044 
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‘gs 
ot hen FLORAL EGG CART 


\ ~ design by lloyd 


splash of color and brilliance, this attractive display 

provides a lively Easter theme for window or counter. Three-dimen- 

sional cart 1s filled with hyacinth, sweet pea and forsythia sprays—all 

i them natural colors. MOLLY RABBIT is decp, half-round display. 

Finished in cheerful cggshell pastels with contrasting royal blue eyes, 

bright red nose. Complete display is 40 inches wide, overall height 30 
inches. Order by number: 




















MOLLY RABBIT 
No. 6494 


FLORAL EGG CART 
No. 6405 








$10.80 














$12.20 




















Write for informetion on 
entire 1953 line te 
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look out 
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..bewore... 











WAIT 
before you buy paper that has 
the measles!’ 














Make certain of 








uniform antique finish surface... 
just specify BUTLER PAPERS 
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Designers and Makers of Distinctive Display Materials for over 49 Years 
422 EAST GRAND, DES MOINES ?, IOWA 





———— 


ble Oil & Refining Company, Houston; 


third, Elder H. M. Burton. 
No. 68, florist display : 


first and second, 


Mrs. H. M. Owen, T. G. Owen & Co., Co- 
lumbus, Miss.; third, John Shorn, Van 
Dyne’s, Chicago. 

No. 69, photographic equipment: first, 
Hermann Schlipphacke ; second, Leo 
O’Brien, Kodak (Australasia) Pty. Ltd., 


Melbourne; third, Edward E. 
Binghamton, N. Y. 

No. 70, optical goods: first, Vernon H. 
Kohl, Weisfeld’s, Inc., Portland, Ore.; sec- 
ond and third, no entries. 

No. 71, exhibit booth: first, Mac Stern- 
berg, Nils Nessin, Ltd., Stockholm, Sweden; 
second, Christian R. Showalter, Jr., Penn- 
svyivania Power & Light Company, Allen- 
town, Pa.; third, Thomas A. Garrett, South 
Carolina Electric & Gas Company, Charles- 
a. we 

No. exhibit display: first, Donald 
Simon and Samuel Zirlin; second, Museum 
of the City of New York, New York City; 
third, Milor Display Service, London, Eng- 
land. 


()’ Donnell, 


42. 


No. 73, institutional display: first, Adrian 
Delsman, Famous-Barr Company, St. Louis; 
second, C. R. Showalter, Jr.; third, L. Cecil 
Gall 

No. 74, civic display: first, Walter Spiro; 
second, Tom Comertord; third, George 


Bengel, Jr., Parsons-Souders, Clarksburg, 


West Virginia 


No. 75, Christmas interior: first, Lee W. 
(ourt: second, Harold McLaren; third, 
Otto H. Pearsall. 

No. 76, Christmas facade and marquee: 
first, George W. Browne; second, J. S. 
DahImann; third, no entry. 

No. 77, Christmas window display: first, 


Randolph Irwin, Sears, Roebuck & Co., 


Baltimore; second, Clement Bradley, Car- 
son Pirie Scott & Co., Chicago; third, 
Harold McLaren. 

No. 78, floats: first, W. E. Ten Eyck, 
LL. S. Donaldson Company, Minneapolis; 
second, Circus Supply & Hardware Com- 
pany, Sarasota, Fla.; third, Paul Ryan, 
Crosley Division, Avco, Cincinnati. 

No. 79, pen-lettered cards: first, Jess A. 
(alogero, Penn Furniture Company, AIl- 
toona, Pa.; second and third, Wray W. 
Gilliam, John W. Thomas Company, Minne- 
apolis 

No. 80, machine-lettered cards: first and 
second, Tames (5. Scott. Sears, Roebuck & 
Co., Wilmington: third, Martin MHarras, 
Clark's, Texas City, Texas. 

No. &1l, hand-lettered cards: first, Louts 
Vollmer; second, Wray Gilliam; third, 
Angelo Gonzales, Famous Fashion Shops, 
New York City. 

No. 82, banks and other service institu- 
tions first, Samuel C. Forsythe, Franklin 
Savings Bank, New York City; second, 
John Earl Szesze, Howard Savings Insti- 
tution, Newark: third, Howard C. Nason, 


Institution for Savings, Boston. 
No. 83, travel display: first and 
New York City; 


second, 


Paragon Displays, third, 


W. Szomanski, Arthos, London, England. 
No. &4, animated display, interior: first, 
Paul Ryan: second, Everett Quuintrell; 
third, S. Atkins, Greaterman’s, Salisbury, 
South Rhodesia 
No. 85, animated display, window: first, 


DISPLAY WORLD 





Harold McLaren; second, Emile Alline; 
third, L. Cecil Gill. 

No. 86, anniversary: first, H. Aiken, 
Woodward's, Ltd., Vancouver, B. C.; sec- 
ond, John Moss; third, Walter J]. Kozicki, 
Sears, Roebuck & Co., Wilmington. 

No. 87, Valentine’s Day: first, Charles 
Merrill, S. Kann Sons Company, Washing- 
ton, D. C.; second, Everett Quintrell; third, 
J. W. Hoogerhyde. 

No. 88, Easter display: first, Sidnes 
Ring; second, Leonard M. Pons, D. H 
Holmes Company, New Orleans: third, 
Walter Spiro. 

No. 89, Mother's Day display: first, Bob 
Kenney; second, Lee W. Court; third, J. 
Boghosse, Goldblatt’s, Chicago. 

No. 90, Cotton Week display: no entries. 
No. 91, Father’s Day display: first, Tom 


Curtis, Foley’s, Houston; second, Emile | 


Alline; third, Jim Stewart. 


No. 92, Independence Day display: first, | 


Emile Alline : second, V. kK. Ramsey, IR 
Kirshbaum Company, Union City, Ind.; 
third, no entry. 

No. 93, Thanksgiving Day display: first, 
Lee W. Court; second, J. S. Dahlmann; 
third, James Walsh 

No. 94, style show setting: first, Emile 
Alline; second, Bob Kenney; third, Lee W. 
Court. 

No. 95, interior “shops”: first, Tom 
Comertord; second, J. W. Robinson Com- 
pany, Beverly Hills, Calif.; third, Mayer & 
Schmidt, Tyler, Texas. 

No. 96, national advertiser’s display: first, 
Dana ©’Clare, Cannon Mills, New York 
City: second, Arthur Burke, Remuington- 
Rand, Bridgeport, Conn.: third. Libbey 
Glass Company, Toledo. 

No. 97, national advertiser's display unit: 
first, John Ring, United-Carr Fastener Cor 
poration, Cambridge, Mass.; second, Charles 
Doepke Company, Rossmoyne, Ohio; third, 
Dow Kingsbeer Brewery, Montreal 

No. 98, miscellaneous: first, Hermann 
Schlipphacke; second, Lichtenstein’s, Corpus 
Christi, Texas; third, J. Boghosse 


Kieffer Back On Job 
After Convalescence 

Clement Kieffer, | - display director ot 
The Kleinhans Company, Buffalo, has_ re 
covered sufficiently from a_ severe tall 
suffered several weeks ago to resume work 
at the store for a few hours each day. He 
spent several weeks in the hospital with 
broken ankles and_= ribs, followed by a 
month at home. 

“If you can in any way express my sin 
cere appreciation to the many displaymen 
who were kind enough to wish me a speed) 
recovery | would consider it a big tavor,” 
he writes “It is impossible for me_ to 
acknowledge all the letters and cards. | 
am back on the job (tightly laced) for tour 
to five hours a day and just getting my sea- 


* 


legs back 


Mikkelson Heads Display 
For St. Paul Store 

Succeeding Michael Dai, resigned, Morris 
M. Mikkelson has joined The Emporium, 
St. Paul, as display director. For the past 
seven vears he had been assistant at The 
Davton Company, Minneapolis. 


JANUARY, 1953 




















Ju Memoriam 


OF 


BENJAMIN LITUCHY 


OUR 


LOVED AND ESTEEMED PRESIDENT 


Whose untimely passing on Christmas Day 


was a sad and irreparable loss. 


NOEL MANUFACTURING CO. 


NEW YORK CITY 3 


25 &. 4TH STREET 











USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 
+ 
$4.00 Per Column Inch--CASH WITH ORDER 








AMERICA’S BEST ‘“‘ONE STOP’’ SOURCE 
FOR DISPLAY MATERIALS & EQUIPMENT 
FOR DISPLAY JOBBERS, CHAIN STORES, 


EXPORTERS AND MANUFACTURERS. 
100 PAGE CATALOG ON REQUEST 


] p DENTON TUFTS & LINCOLN STS 
A » ING. = gostow 11. mass 


WE DO NOT SELL TO RETAIL STORES 
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MAKE 1953 
BANNER YEAR 


SALESMAKER 


Does just what the Name implies 


& 


adleeeeneieemene 





ener 


TULUM REET 





Electrical Revolving Turn-Tables 


“IT HAS NO EQUAL” 


—FACTS— 


e DEPENDABLE! — Increases your 
sales every day. 


@ RELIABLE! — It carries on for you 
without intermission. 


e EARNS its cost many, many times 
over. 





Patent Pending 


Iperating cost less than c a day. Motor 
\pproved No | Standard \merican Insts 
tute Electrical Engineers. Requires no oil 
ing —no maintenance. Guarantee One Year 
Tag On Every Turn-Table. MAKES PEO- 
PLE COME AND BUY WHERE THEY 
NOW GO-BY! Puts that Stop and Look 





Appeal into your Wear or Ware and 
Message and Never Stops. 
~ . ° 
9 A Year 4 
Models Guarantee Classical 


Carrying With Every Aluminum 


from Unit 
5 to 200 Ibs. - Models 


MORGAN - LAPHAM, Incorporated 
1775 Broadway, New York 19, N. Y. 


Plant— New Canaan, Conn. 








ATTENTION DISPLAYMEN: 


SPECIAL PRICES TO DEALERS AND JOBBERS: 


We fteature a new line of display materials for 
spring. Latest colors—attractively priced. Send for 
samples. Pufting foils, rayon novelty fabrics, vel 
vet papers ribbons, chevron knit,  tarletanes, 
piastin fabrics 


MANKO FABRICS CO. 


114 East 27th Street, New York City 








USE THE 


Opportunity Exchange 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 


USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$4.00 Per Column Inch — CASH WITH ORDER 
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Backer Leaves Stix, Baer: 
Joins New Era Display 


Howard R. Backer has resigned as dis- 
play director of Stix, Baer & Fuller, St. 
Louis, and on February 1 will join the 
sales staff of the New era Display lf ix- 





— Howard Backer — 


ture Company, 8O& North Seventh street, ot 
the City. lle in the 
mid-West area 


same will cover stores 


Backer 1s active in the St. Louis Display 
Guild, having served as president of that 
organization He was president of the 
Southern Display Association during 1951 


1952 


"Let's Go Hunting" Contest 
Won By Foster Jarrett 


Foster Jarrett, Rich's, Atlanta, has been 
named first prize winner in the 1952 “Let’s 
Go Hunting’ window display contest con- 


ducted for stores across the nation by The 
Sporting Goods Dealer, St. Louis trade pub- 


lication 


The Atlantan received a $250 cash award 
tor his entry, a six-toot display of an out 
door scene against a background silhouette 
of a hunter and his dog stalking game in 
the early morning haze. In the toreground, 
five guns leaned against a stump with their 
stocks directed mvitingly toward the win 
dow shoppe There was a small amount 
of ammunition at the foot of a “Let's Go 


Hunting’ staked in realistic 
that the 

The second prize of $50 went to 
Tucker, Washington 


Tacoma, orderly 


signi 2rass 


surrounded stump. 

Klovd I. 
Hardware Company, 
for an presentation of 
large shadow- 
plain background, 


foreground. 


hunting merchandise in. five 


boxes spaced along a 


with accessories in the 
third 


Bro 


Qither winners ot cash awards were: 


place, $25, Howard A. Bumba, Levy 


thers, Louisville: fourth, $10, George H 
Waener, Brandeis, Omaha. and fifth, also 
$10, Judd Kirkham, R. EF. Elliott Arms Com 


pany, Kansas City, Mo 


May Company-Wilshire 
Appoints Rose 


With The May Company, Los Angeles, 
tor the past SIX Vear®&s, Meredith Rose has 
been named display director of the firm’s 


Wilshire boulevard store. He had been as- 
sistant at the downtown store, and replaces 
James Stewart, who resigned to take a po- 
sition in San Francisco. 











CHROME METAL 
MOLDINGS and FRAMES 


for every disp.ay and 
decorative need 
199 popular designs — durable, 
nen-tormeing. 
Write for style folder. 
Jobber inquiries invited. 


IRVING BERLIN & CO. 
719 Eighth Avenue @ New York 19, N. Y. 














Yucca Poles, Cholla, Red & Black 
Manzanita, Sandblasted Manzanita & 
Grape Stumps, Selected Driftwood 


We Procure Our Own Materials 


Russel Morris of California 
990 S. Live Oak Fontana, Calif. 








Smith Succeeds Palmer 
At Kay Jewelers 
(larence A. 
play director ot 
atter 14 


ceeded by 


resigned as dis- 
Kay Jewelers, Oakland, 
with the firm. He 1s 
Kenneth Smith, who 
for, the Southern 


Palmer has 
years suc- 
been 
Cali 
now 


has 
display 
fornia stores of the company; he will 


for all Kay 


manager 
have charge of display stores 
in the state. 

Palmer resigned in order to open his own 
the Palmer “Ac- 
He specialize in me- 

for air 
line the 
mass-produce displays tor national adver- 


business under name ot 


tion’ Displays. will 


jewelry stores, 


like. and 


chanical display Ss 


othces, and will also 


tisers 
Marshal Moody Dies 


After Long Illness 
Marshal Everett Moody 


his home in Dallas after a two-year illness. 


died rece ntly at 


He was 48 years old, and tor most of his 
life had participated im display in- one 
capacity or another. 

Moody hegan his display Career aS a sign 
writer and displayman at [mory, ‘Texas, 
later joining a Fort Worth turniture store. 
Atter a time as salesman ot display ma 
terials he went with another Fort Worth 
store, remaining there until he established 
his own display business on a small scale. 


Seventeen years ago he opened the Mar 
shal I. Moody Modern Display Equipment 
Company in Dallas time it 
one of the best-known display 
in the Southwest. 


and in became 


supply firms 
Surviving are the widow, a daughter, his 


mother, three brothers, and tour sisters. 


Canadian Display Firm 
Receives Publicity 

Under the title “Papier Mache World” 
an article appeared in issues of 
17 Canadian newspapers, describing the 
work of Blaikie Morrison & Co., Ltd., ot 
Toronto. The display firm’s history was 
from the time Frank Morrison 
came interested in the field, the formation 
of the company in 1946 at the time he and 
Mrs. Morrison were married, and something 
of the work necessary in preparing display 
for Canadian stores was described. 


December 


traced be- 


items 


DISPLAY WORLD 











New Officers Take Over 
San Diego Association 


\t a recent Christmas dinner-dance, mem- 
bers and guests of the San Diego Display 
\ssociation welcomed newly elected officers 
for the coming year. They were presented 
to the group by Robert L. Davies, retiring 
president, as follows: president, S. Gallegos; 
secretary, Thomas Saw; treasurer, James 
Symons. 

Members were commended for giving theit 
time to decorate the Civie Center Christmas 
trees, an annual project of the association. 

\nother feature of the evening was. the 
presentation of cash awards by Albert A 
Gabbs on behalf of Jay Displays of San 
Diego and “Peg Board of California” to the 
following local winners in a Southern Cal 
ifornia display contest: first prize of $40 to 
GGuy Wilhams, Dohrmann’s; second prize, $20, 
to Robert lluers, Walker's: third prize ot 
S10 to S. Gallegos for Foreman & Clark: 
honorable mentions of $5 each to Richard T. 
lutringer for Stevenson’s of La Jolla; Robert 
lL... Davies for Ballard & Brockett, and Mrs 
Katherine Gallegos for Muehling’s Department 


Store 


Masonite Corporation 
Issues Booklet 

\ 20-page guide tor product designers on 
uses of Masonite “Presdwood” in the fields 
of furnishings, transportation, merchandis 
ing and display, education and recreation, 
machinery and manutacturing, power, light 
Ing and electronics has been issued by 
Masonite Corporation Covered by photo- 
graphs, text, tables and sketches are the 
uses and advantages, manutacture, types 
and sizes, working, finishing and propet 
ties. A free copy may be obtained by writ 
ing the company at Il] West Washington 


street. Chicago 2 


Complaint Dismissed 
Against Hernard 


Ihe kederal Trade Commission an 
nounced recently that it has dismissed a 
complaint against the Hernard Mig. Com 
pany, Yonkers, N. Y., which charged the 
Companys with deceptive practices. The 


alleged deception was in connection with 


the sale of three-dimensional display let 
ters and numbers. 

Phe Commission pointed out, among other 
things, that the firm has “clearly teatured 


t} 


~ 


ir name, Hernard Mig. Company, In 
in «their advertising, invoices and packing 
slips and at no time have represented that 
they were selling [the complainant's] dis- 
play letters or numbers,’ and that there 
was no injury to the public. The Com 
mission said that the case is “essentially a 
private controversy and it can not provide 
private persons an administrative remedy 
tor alleged private wrongs. 


Wendell Potter Appointed 
Float Design Chairman 

For the Fiesta San Jacinto, held in San 
Antonio each spring, Wendell Potter has 
been appointed chairman of float design. 
He 1s display director of Joske’s. 


JANUARY, 1953 


































SPRING FLOWERS... 


with that touch of originality 


New .. . eye- 
catching designs 
at lowest prices 
anywhere! Line in- 
cludes Rayonese, 
Lace, Crepe, and 
Facil numbers. 
Also 6' branches 
in all pastel colors. 


Profitable Jobber 
Opportunities 
Available 


In Many Areas 


Write for Free 
Set 8x10 Photos 


SCHEIER FLOWER CORP. 


4626 Flatlands Ave. @ Brooklyn, N. Y. 








No. 1987 Lace Spray 42''x36" 
in all spring colors $6.25 each 
F.O.B. New York ESplanade 7-7600 
























































FOODS FOR PERMANENT DISPLAYS 
ATTRACTIVE AND EFFECTIVE 
THEY REALLY LOOK GOOD ENOUGH TO EAT 


sagt 
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HUNDREDS OF ITEMS—Cooked Meats and Fish—Fresh Meats and Fish—Fresh Fruits and 
Vegetables—Dairy Products—Hors D'oeuvres and Canapes—lIce Cream—Bakery Goods—Blue 
Plates. They are sanitary, avoid waste and do not deteriorate. 


SEND FOR CATALOG No. 7 


THE IMITATION FOOD DISPLAY C0. seocxtyn' Ny. 




























































99 







































123 North Wacker Drive 





SMART INTERIORS... 





Phone: STate 2-5975 


Created by 


RCS 
PHOTOMURALS 


A Kit full of ideas for you 





— yours for the asking. 


Write Mr. Dale. 


RCS STUDIOS 


Division of Rapid Copy Service, Inc. 
Chicago 6, Ill. 
























LETTERS 
Mewhaitan 




















woo feler co. 


* 
151 WEST 18th STREET, NEW YORK 11, N. Y. 


STUDY \N 
WINDOW DISPLAY | 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Merchants, display 
men, women and beginners will 
find this course the finest of its 
kind. School founded in 1905. 


Employers: Free to you 
Names of our Graduates. 


Write for literature. 


THE KOESTER SCHOOL 


3710-12 N. Cicero Ave., Chicago 41, Ill. 
























































































































“HEARTS & FLOWERS" 
for SPRING 1953 


Rayon net—27” Maline 
Petals Multi — Two-toned - 














with small 
Solid 


Featuring 346 

Felt Hearts 

( olore 
GRAND NOVELTY ASSOCIATES 

118 E. 28th Street New York City 16 

































































USE THE 
OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
$4.00 Per Column Inch— CASH WITH ORDER 
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| Charles W. Hamiel, Dayton. 





January, 1928 


Stensgaard 


WwW. L resigned display 
director of the Stewart-Warner Speedometer 
(orporation, Chicago, and 
ot merchandise 
Ward & Co. 
formerly with 
Norfolk, Va 
Warner 


ds 


director 
displays for Montgomery 
His assistant was W. Z. Coy, 

Miller, Rhoads & 
Succeeding him at 
dan Hines, assisted by 
Balcomb, had with the 
Light Company, Davenport, Iowa. 
At a meeting in Detroit a number of dis- 


became 


Swartz, 
Stewart 
(Carl 


People’s 


Was 


who been 


playmen from Michigan discussed the pos- 
sibilities ot forming a state display associa- 
tion. Among the guest speakers W. 
LL. Stensgaard, president of the International 
Association of Display Men, L. A. Rogers, 
of the IADM, and Clement Kief- 
Buffalo, chairman of its executive com- 
mittee. 


were 


secretary, 
ler, 


Frank LD). Maxwell, formerly display man 
ager for Frederick & Nelson, Seattle, 
opened The Display Center in New York 
City. 

George M. Allen, who had been display 


for Leopold Adler Company, 
Savannah, accepted a similar position with 
Brothers, Nashville. 

Paul Hamlin became display manager for 
He had been 
in charge of display for Neustadt’s, LaSalle, 
11] 

These othcers were elected by The Toledo 
Display Club: president, William Flint, Jr.; 
vice-president, Walter Werner; secretary- 
treasurer, Art Wagner: trustees, Edward 
Devlin, William Whitcomb and E. Crabb. 


manager 


Lebeck 


January, 1943 
An appeal was filed with the War Pro- 











duction Board by artificial flower manu- 
facturers in the Fast and mid-West 1n pro- 
test against an act which would prohibit the 
making of paper flowers. 
Lloyd Powell resigned from 
staff Mabley & Carew, Cuincinnatt, 
head display at Newman’s, Joplin, Mo. 
Henry Callahan became display directo: 
for Lord & Taylor, New York City, replac- 
ing Dana O’Clare; the latter was in the 
armed Callahan had with the 
store for seven years, prior to which time 
with Bonwit Teller, Philadelphia. 
Peake, Regal Shop, was elected 
president of the Display Guild of Balti- 
Carl Ault, Hecht’s Reliable, was 
vice-president, J. E. Bonnett, Hecht Broth 
treasurer, and Frank Malehorn, May 
ers, Inc., secretary. 

Vallee Kellogg, for the past ten years with 
Weinstock, Lubin & Co., Sacramento, 
appointed display manager ot the store 


the display 


ot tO 


forces. been 


he was 


Harry 


more. 


«5 * 


Was 
to 


succeed Charles W. Morton, deceased. 
George S. Coulter retired as assistant 
display manager for Wm. Filene’s Sons 
(Company, Boston. He had been with the 
firm for 25 years. 
Display Photograph Collection 
Presented To University 
The School of Retailing, New York unt 
versity, has been presented with a collec 


tion of approximately 7,000 photographs ot 
window, interior, and exhibit displays rep 
resenting the work of in all 
parts of the United States and many foreign 
countries. Presented to the university by 
DISPLAY WORLD, the collection will be 
a permanent pictorial reterence lhbrary and 

to be truly the 
such a central dis 


displaymen 


1S 
ot 
established 


unique; it 
collection 


is believed 
first time 
play photographs has been tol 
this purpose. 

The photographs should 
value to the School of 


ence purposes, as well as offering a visual 


of much 


Retailing for refer 


prove 


cross-section of tashion and other merchan- 


dise display techniques covering a_ period 


of several 
available 


The photographs will be 
to them, 
from 


years. 
to 
upon securing permission 
Stores displays 


anyone desiring use 
the 


seen 


schoo] 
the 
trom 


whose are in 


photographs represent every tvpe 


stores and specialty shops through 
great department stores. 
DISPLAY WORLD plans to augment th: 


collection 


variety 


with several thousand additiona! 


photographs each vear. 


Winchell’'s Column Comments 
On Local Displays 
Under ‘Manhattan 
Winchell’s column 
following 


Murals” 


December 


in Walter 
for 19 is the 
“The lovely Yule displays in the windows 
of Bonwit Teller and Saks-Fifth Avenue . 
and the of lights all over Lord & 
Taylor’s The decorators located at 27th 


cascade 


and Fifth (N.E. corner) who window-feature 


(hristmas trees in the summer time and 
palm trees now.” 
Display directors for the New York City 


stores referred to are Gene Moore at Bonwit'’s, 
Sidney Ring at Saks, and Henry Callahan at 
Lord & Taylor. The “decorator” mentioned 
is Natural Creations, 233 Fifth avenue. 





DISPLAY WORLD 












Sales Staff Augmented 
By Display Originals 

Display Originals, Inc., 1515 North Cahu 
enga boulevard, Hollywood 28, has = ap- 
pointed the following men to its sales staff 

Al Halverson, covering Arizona, Texas, 
Louisiana, Memphis, Jackson, Miss., St. 
Louis, Kansas City, Salt Lake City and 
Denver. Fred L. Blank, the southern and 
eastern part of Southern Calitormia. Bert 
lL. Sharp, the remainder of Southern Calt- 
fornia to Fresno. Lawrence Fixel, North 
ern California. 


FOUR-STORES-IN-ONE 
[Continued from page 20] 


Is given prominent location, and the items 
included are a combined effort on the part 
of the three departments. Hundreds of 
events are sponsored by and planned by 


Rich's vearly—fashion shows, art shows, | 


book teas, flower shows, special demonstra 


tions, and many others. Regardless ot the | 


event, Rich’s believes in the proper setting 
and display is called upon to produce it. 
\nother striking factor is the teamwork 
within the display department. Displaymen, 
while ordinarily assigned to one particular 
manager, are available to others working 
on special projects and move easily from 


one store to another. Anne Poland, Mr. 


Pallotta’s secretary, does a fine job assisting 
in tying-in display with the other related 
departments sSetty Bargman, Mr. Pope's 
secretary, is Girl Friday to all in display, as 
is Mamie Lewis, the secretary in the work 
shop. Millard Roberts, supervisor of the 
excellent crew of porters, and a_ Rich's 
employee tor 25 years, is another valuable 
team member. Perhaps the real reason tor 
the department's exceptional work, how 
ever, is the enthusiasm with which each 
member approaches the job ahead — and 
topping it all is the know-how and “drive’™ 
ot the key men, Pallotta and Pope. 

(This is an introductory article on display 
at Rich's. Others to follow will discuss 
the various display operations 1n detail.—FEd.) 


COMING UP! 


Presidential Inauguration Jan. 20 
National Crochet Week ~ Jan. 24-31 
Youth Week Jan. 25-Feb. 1 
National Fur Care Week Jan. 26-Feb. 2 
Boy Scout Anniversary Week Feb. 6-12 
American Heart Week (tentative) Feb. 8-14 
Lincoln’s Birthday | Feb. 12 
National Defense Week Feb. 12-22 | 
St. Valentine’s Day Feb. 14 
Brotherhood Week Feb. 15-22 
National Sew and Save Week Feb. 21-28 
Washington’s Birthday Feb. 22 
National Drama Month Mar, 1-31 | 
National 4-H Club Week Mar. 7-15 
Farm Day - Mar. 8 
National Wild Life Week Mar. 15-21 
Camp Fire Girls Birthday Week Mar. 15-21 
St. Patrick’s Day Mar. 17 
Conservation Week 4 April 1-7 
Easter April 5 | 
Daughter’s Day a April 12 | 
Sunday School Week April 12-18 | 
National Boys Club Week April 13-20 | 
Pan-American Day April 14 | 
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LOW OPERATING COST----LONG LIFE 


MORE PROFIT 
TO YOU! 


The "SIGNPRESS" en- 
ables store managers to 
do a better job of mer- 
chandising. It provides 
a simple, convenient 
means for producing 
GOOD LOOKING Cards 
& Posters QUICKLY and 
at SMALL COST. 


MADE IN THREE SIZES .. . WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


DISPLAY EQUIPMENT CO. 


ADRIAN, 


BOX L-144 






















“S/GNPRESS’ 


> 
“} 
f SHOW CARD AND POSTER MA 


Featwie4 | SPEED----SIMPLICITY 


Used for over eighteen years by leading national chains. 


Many have from 50 to 500 or more in use. 




















Qheaw monde a 





Am erica db h igh cal 


fash (on lritute 


awarded to 


eaul monde 


manikins 


Call or write us today 


for illustrated brochure 


on com plete series 


ART R. COHEN COMPANY 


PITTSBURGH, PENNSYLVANIA 


810 PENN AVENUE 
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Endorsed by the country's 
foremost display directors. 

















PRICE +10 POSTPAID 


Immediate Delivery! 


PARTIAL LIST OF CONTENTS 




































































Training for Display Work Variations on a Basic Idea 
Recipe for a Displayman The Display Calendar 
Common Errors in Display Layout of Merchandise 
Working Methods Display of 19 Different Wares 
Application of Art in Display Small Windows 

Abstract Art in Display The Store Front 

Technique of Painting Interior Display 

Technique of Enlarging Expositions and Trade Fairs 
Eye-Catchers Decorations on the Store Front 
Paper Sculpture The Flower in Display 
Display Materials Color 

Papier Mache Paints, Binders and Thinners 
Balance and Symmetry in Display _ Lettering and Display Signs 
Line and Form in Display Lighting 

Principles of Contrast Animation in Display 

How to Master the Space Problem Figure Draping 

Preparatory Work Display Fixtures 

The Window Plan Economy and Good Housekeeping 
Birth of a Show Window The Workshop 

Display on a Small Budget Windows of the World 









EVERY DISPLAY DEPARTMENT 
Needs This Greatest Display Book Ever Published 





Contains Everything 


ABOUT DISPLAY 


— You Must Have A Copy 


DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 


... to make your displays sell more goods faster 
...it’s the kind of book you have been waiting for 
... it’s a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


264 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual of this kind and now, 
in DYNAMIC DISPLAY, they offer a long-needed book which 
everyone in display will be proud to own. It is a complete 
treatment of modern display technique and practice. The 
student will find it a sure guide to display techniques and a real 
help toward steady improvement and perfection in his work. 
For the experienced and professional displayman it is rich in 
display ideas and an invaluable reference work — in fact, a 
display library in itself. Retailers, both large and small, will 
find it a positive guide to good selling displays. The author 
draws freely on his wide experience to explain each facet of 
retail display and shows by photographs and sketches the 
practical application of display techniques for modern displays 
that sell. Display problems and their solutions are explained in 
detail. It gives display a scientific background to make the 
medium of display more powerful and effective. Study the 
partial list of contents and you will realize that this is a book 
you MUST have. Its value to you cannot be measured by its 
reasonable cost. 


Order Your Copy NOW! 





DISPLAY WORLD, Cincinnati 1, Ohio. 


[] Please send me postpaid a copy of DYNAMIC DISPLAY. for 
which $10.00 is enclosed. 


(] Please send me a copy of DYNAMIC DISPLAY and enter or 
extend my subscription to DISPLAY WORLD for one year, for 
which $13.00 is enclosed, a cash saving of $1.00. (All foreign 
combination orders, except Canada and Pan-American 
countries, $1.00 additional.) 
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MANNEQUINS ... FORMS... WIGS 
[Continued from page 33) 


The unusual plastic form tree is made by 
Red Wing Products, Bellerose, N. Y., and is 
called a “Multi-View 
Displayer.”’ 


Blouse and Sweater 


Six clear plastic “Beauty Forms” 
are included, plus a heavy-duty, plated, con- 
vertible stand. It is especially adapted to 
displaying a number of styles in a_ limited 
amount of space. 


At the upper left are four display heads 
with new wig styles, by Madisonia Manikins, 
Inc.. New York City. They are available 


in flocked surfaces for jewelry display as well 
as 1 more usual finishes. 

Next 1s 
“Beau Monde” mannequins by 
Displays, St 20 
figures are m this new 


one of a series of new high-style 


Korrect-Way 
LLouts ; misses and junior 
They are imdi- 


vidually styled for high-fashion merchandise 


line. 
and feature crystal glass eyes. Coiffures are 
designed to take the latest fashions in milli- 
and the figures’ skin-tone closely re 
sembles that of a beautiful woman 

A new 


nery, 


on the market 


Maspeth, N. Y., is 


shoe form placed 
by Decorative Displays, 
pictured next. 
Concluding the article is a photograph of a 
Thall Plastic 


Kngineering Company, New York City. 


new series of plastic hands by 


School Begins Course 
In Retailing 

A new, two-year day school training pro 
gram in soft goods retail merchandising 
was launched this month by the Vocational 
Institute of Southern 


Technical [Illinois 


university in cooperation with area bust- 
nessmen, according to Ernest J. Simon, di 
rector. 

The course ot study is designed to give 


students specialized courses in apparel re 


tailing and related subjects, as well as work 


experience under trained personnel in ap 
parel and variety stores. The program 1s 
to offer training for careers in retailing as 
skilled salespeople and to develop. special 


abilitics in store advertising, display, buy 


ing, and management. 

Students enrolled in the two-year train 
ing course will alternate two-months’ per 
ods ot class work with two months of tull 
time work in stores at prevailing begin 
ners’ wages during the 24 months of train 
ing. lhe program has been worked out in 
cooperation with business leaders of var 
ious communities and has met with active 


Support. 


New Point-Of-Sale Medium 
Offers Unique Applications 

A new point-of-sale medium, 
cut Continuous Tape Cartridge 


the Connecti- 
in the repetti- 


tive impact magazine, is being produced by 


The Connecticut ‘Telephone & klectric Cor- 
poration, Meriden, Conn. 
The new device attaches easily to any 


standard make tape recorder to provide over 
200 feet of continuous recording, sufficient for 
up to 10 minutes in length. 
It will repeat any recorded message without 
interruption as many times as desired. 

sy placing it 
the 


sales messages 


refrigerator, for 
with a 


next to a 


example, continuous tape, sales 
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POWER YOUR DISPLAY WITH A 











ITS SIZE 





ONE MOTOR ONLY 


a REVERSIBLE MOTOR 


HAGEN motor 


MOST POWERFUL 


SYNCHRONOUS 
MOTOR FOR 


FEATURES 


48 in. ot. starting torque at | RPM. 
40 in. oz. synchronous torque at | RPM. 


Voltages up to 550 (without resistors of acces. 


sories.) 

Frequencies 25 to 60 cycles. 

Interchangeable coils for different voltages. 
E-posed coil for greater heat radiation. 
Rig.'d metal gear case. 

PERFORMS EQUALLY WELL UPSIDE DOWN. 


NO BULKY CAPACITORS, INTERNAL OR 
EXTERNAL, ARE USED OR REQUIRED. 


Net two motors with only ene working. 


All POLES WORKING IN EITHER 


DIRECTION. 


REVERSES SO FAST IT APPEARS 


Send for Bulletin 1050 
HAGEN wmanuracturine 


COMPANY IN¢ 


INSTANTANEOUS TO THE EVE 














3055 RIVER ROAD 





FLASHERS (= 


Force Attention, Increase Advertising Value 


REZE2ERS 
® ELECTRIC COMPANY 


RIVER GROVE, ILL. 


Since 1900 











message recorded on it, sells the particular 
product by calling the customer's attention 
to various features. The recorder can be 


placed im such a position that the message 
comes right from the appliance itselt 
The new product also is highly adaptable 


to talking displays at port of-sale and track 
exhibits 
\though 


corded at 


shi r\\ 


Messages Way be erased and re 
will, the entire tape cartridge may 
wee, 5: plac 
for 


products 


be removed and filed tor tuture 


ment cartridges may be obtained record 


iY sales MICSSAaALKCS O}} other 


Trommer Joins 
Hamberger Staff 


Joseph \ ‘Trommer., son-in-law ot David 
Hamberger, has jomed the staff of David 
Hamberger, Inc., 115 West 3lst. street, New 
York City. He is a graduate engmeer and 
his duties will be devoted to production 


which he 1s 
statf ad 
this 


efthciency and administration, for 
This is another 
the 
long-established display house 


especially qualified 


dition made neecssary by growth of 


Swedish Displayman 
Visiting America 

Sten Littorin, display 
rector of AB Robert Ditzinger, Stockholm, 
is making a two-month tour of the United 


and advertising dt 


States, visiting New York City, Chicago, 
Detroit, Sacramento, San Francisco, Los 
Angeles, Dallas, Washington, and Phila 
delphia. He attended Display Market Week 


in New York City in December 


e GENERAL DISPLAY CORPORATION 


© GENERAL DISPLAY CORPORATION 


GENERAL DISPLAY CORPORATION 


For the finest in 
Mrtificial Folages 
Artificial Flowers 
Artificial Plants 
Display Accessories 


for department stores, 
shops and chain stores. 
to see or call: 


specialty 
Be sure 


NOILVUOdYOD AVIdSIG 1V¥INIO ® 
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Flowers-Foliage 


DISPLAY 
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140 WEST FOURTH ST. 


Cincinnati 2. Ohio 


HOME OFFICE - FACTORY 


Our salesmen are now on the road with 
our VALENTINE, CRUISE WEAR, SPRING 
AND EASTER lines. Drop us a line — 
we'll be sure our salesmen call on you. 


© NOLLVEUOdIOD AVIdSIG 1VUINIO © 


GENERAL DISPLAY CORPORATION 
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FLOWERS AND SET PIECES 


[Continued from page 37] 


are all by Select Flower & Display Com- 
pany, Inc., Brooklyn 

Concluding the photographs on these two 
pages is one showing three potted plants, 
by L. J. Charrot Company, Inc., New York 
( ity \t the left 1s a 4-foot rubber plant, 
realistic im appearance, with heavy linen 
leaves on natural sticks. The same con- 
struction is used tor the one on the right 
| the photograph; it 1s 6 feet in height. 

the center is a 30-inch split philoden- 

dron plant, with leaves made of heavy linen. 

From Barths Decorative Studios, Colo- 
rado Springs, Colo., comes the first illus- 
tration in this article’s continuation. This 
iS a Plant lily oi-the-valleyv set piece rest- 
ng on a locked base. The unit is 3! 
feet in height by 22 inches 

Second on this page is a wire bracket and 
cage column piece, holding wisteria in white, 
pink, vellow and lavender, with natural 
yreen leaves ‘This piece is 6 leet high by 
30 inches wide by 36 inches in depth. At 
the leit in the same photograph is a set 
piece consisting of manzanita tree on mossed 
base, with pink, yvellow or white blossoms 
and buds. It is approximately 4 teet high 
with a 42-inch spread and is to be had 
from L. J. Charrot Company, Inc., New 
York City 

\t the lower leit of the page 1s a “Cameo 
Rose’ unit from Gasthoff’s Mtg, Company, 
lampa, described as “a spectacular set piece 
consisting of giant white roses shaded very 
delicately in pink and having white quilted 
satin leaves and a white wood prop. It is 
 teet in height 

\t the upper right is a group ol three 
ornamental bird cages, available trom 
Decorative Plant Corporation, New York 
( ity The foliage consists of ftlocked 


krinkle bush interspersed with flowers and 


can be had in any desired finish. The 
Cages aft of wire 

Pictured next is a green caladium plant 
by Louis Schneider, New York City 

The final photograph shows a_ tropical 
palm tree 90 inches high by 50 inches in 
width. It 1s made by General Display Cor 
poration, Cincinnati. The green cloth palm 
head tops a special prepared trunk mounted 
on a grass-covered wooden base 12 by 27 
inches im size. The base of the tree is 
covered with tropical green cloth tolage, 
hand-brushed lime green. At the right of 
the photograph is a twin palm tree unit, 
30 inches by 22 inches in size. It has green 
foliage and a egrass-covered wooden bas« 
12 by 5 inches. Phe palm fronds oO! palm 
head can be purchased separately it desired 

Bernard Schwartz & Co., New York City, 
whose products are not pictured here, has 
announced that a handsome 16-page cata 
logue tor spring flowers and decoratives 
has heen prepared and will be sent free 


—Upper left, by Barth's Decorative Studios, 
Colorado Springs . . . Center, by L. J. 
Charrot Company, New York City. . . . Left, 
by Gasthoff's Mfg. Company, Tampa. . . 

Upper right, by Decorative Plant Corpora- 
tion, New York City. . . . Center, by Louis 
Schneider, New York City. . . . Right, by 
General Display Corporation, Cincinnoti— 
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on request. The firm manufactures arti- 
ficial flowers and leaves made of paper, 
taffeta, scrim and organdy, as well as im- 
porting small display flowers and _ leaf 
sprays made of paper. 

Florida Leaf & Fern Company, Sanford, 
Fla.. makes known that it will have oak 
foliage, both transparent and regular dved 
effect, for spring and early summer, as well 
as dyed and painted terns in large sizes 
for decorative purposes. 





Plastic Flexible Hand 
Holds Objects Firmly 

A plastic, flexible display hand that can 
be bent into practically any position and 
which will hold firmly objects inserted into 
it 1s being produced by Neice Mtg. Com- 
pany, 1052 Greene avenue, Brooklyn 21. 
Fingers and wrist can be bent at will into 
desired positions, which they retain in- 
definitely The hands are made trom a 
secret tormula, are said to be unbreakable, 
and can be cleaned with soap and water. 

New in the line is a featherweight, six- 
button glove hand. 


Booklet Tells How 
To Save On Exhibits 


A booklet describing a revolutionary new 
construction technique that makes exhibit 
panels 36.16 per cent lighter, 12.3 per cent 
stronger and 33.3 per cent thinner has just 
been prepared by Ivel Corporation, exhibit de- 
signers and builders. The booklet shows how 
exhibitors can save money on construction 
costs, handling, packing cases, shipping and 
storing 

Copies of the booklet are available from Ivel 
Corporation, 96-20 43rd avenue, Corona 68, 


New York. 


Sales Appointments 
Announced By Gasthoff 

karl W. Gasthoff Company, Danville, IIL, 
makes known the appointment of Bert 
Comstock as a sales representative to cover 
the Southwest territory. He had been with 
W. L. Stensgaard & Associates, Chicago 
Howard V. Fricke has been named _ to 
handle the St. Louis area 


Ed Bush Rejoins 
Nat Siegel 

Nat Siegel, Inc., New York City display 
firm, announces that Id J. Bush has rejoined 
the firm as sales representative. He will 
cover the Western states from Denver to the 
coast 


John Bowman To Speak 
At Hardware Conference 

John F. Bowman, Jr., managing director 
of the National Association of Display 
Industries, will be one of the speakers on 
January 29 
the Michigan Retail Hardware Association. 
It will be held at the University of Michi- 
gan. His address will include a discussion 
of display principles and results which can 
be utilized by hardware stores 


at a conterence sponsored by 
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YOU CAN MASTER DISPLAY SPACE, 
TIME and DESIGN 


with 


DECA-POLES (Pat. Pending) 
In the NEW Fibreboard Module Deca-pole 
In the Unmatched Steel Deca-pole 


MODU-AIRES 


Interchangeable frames, panels, shelves and legs! 


SELF-PAK EXHIBITS 
In Special Designs just for Your Needs. 
No Storage problem, No time-consuming unpacking 
and re-packing. The Ideal Exhibit. 











Lithographed Displays . . . Individual Displays . . . Exhibits 
Itinerant Units .. . Motion Displays .. . Point of Purchase Units 


all products of 


ADVERTISERS DISPLAYS & EXHIBITS INC. 


2028-32 Washington Ave. Central 3170 St. Louis 3, Mo. 
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; REAL/STIC SNOW TEXTURE 
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FROSTEE SNO CO. Antioch, Illinois 


“Blikkfang" Torget 8, Oslo, Norway 


MADISONTA 


America’s Largest Manikin Refinisher 








Factory-On-Wheels Now Touring the Southeast 


LL ALCL LT Les LLL 


NEW YORK: 152 W. 25th St. DALLAS: 1209 S. Industrial Blvd. 
CHICAGO: II S. Desplaines LOS ANGELES & SAN FRANCISCO 
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GENUINE and ORIGINAL 


“TURNA” 
Battery-Moved Display Turntable 


BEWARE OF IMITATIONS 
No Wirina. No Winding, No Fire Hazards 
The “TURNA"™ runs on two ordinary Flashlight 
Batteries day and night, uninterrupted, for 5 to 8 
WEEKS, with a well-centered load of 6.5 Ibs. 7!/,"' 
diameter Entirely Metal made. $8.75 Each 


Color: GOLD Postage prepaid 
Quantity discounts 





Agents wanted 


Attention display manufacturers: We can supply 
motors only for any display animation 


Hertvy Co., Inc. 


Rego-Park 74 
New York, N. Y. 
Tel.: ILlinois 7-8094 








CAN WE HELP YOU? 


We have ideas and props for 
every display use. 


REINERMANN FIXTURE COMPANY 
343-345 W. 4th Street, Cincinnati 2, Ohio 


7 


DEKADHESE 


“The cement that grips befere it sets” 
THE DECKER CORPORATION 


P. O. “ex 1603, Wilmington, Delaware 


SPINS 2y 


* In 1/2 Ib. Flat Boxes 
* Nickel-Plated 


SEND $1 for 1 lb. SAMPLE 
to cover handling (etc) costs. 




















(50 ib. Min.) 
#17- 20-924 
_ Salesmen and Jobber inquiries invited. 

S$ L KAYE €G6. INC is0 Spring ST Niw York iD NY 
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DECOR INSPIRATION 


Published six times a year in Switzerland with 
English text, now available in the United States. 
Free descriptive literature on request. Annual sub- 
scription rate, $10 


RAYELLE PUBLICATIONS 


5700 OXFORD ST PHILADELPHIA 31 











WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore 1, Md. 














Colorful New Flocking Material 
Fiock GLASS GEMS to paper, fabrics, wood, or to 
aimost any surface! Samples and literature free to 
manufacturers and displaymen. For a full line of 
flocking materials it's the — 


NATIONAL SAWDUST CO., INC. 
DISPLAY DIVISION 


65A North 6th Street Brooklyn, N. Y. 








USE THE 
OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$4.00 Per Column Inch—-CASH WITH ORDER 
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DISPLAY SPECIALTIES 


[Continued from page 45] 


25,000 each 44-inch 
called 
techniques, was or! 
Parallel Mig 
The company 
effect 
Hat, 


than silver murrors. 


square, Were used ‘The process, 


Paraftlex mirror mesh 


ginated and = pertected by 
Corporation, New York City. 
that it 


suriacs 


states Cath create any mirror 


on an curved, round, or 


glitter to rich and subdued 


finishes. A 


brilliant 
antique or 
tion of the company, not 
foot snowflake covered 
4,000 raised mirror pieces, 


trom 


tnarble new crea 
shown, 1s an & 
with more than 
The startling space suit next pictured ts 
part of a space-travel attraction developed 


by W. L. 


and 


Stensgaard & Associates, 


consisting of a. series of eight dio- 


Chicago, 


—Left, Display Equipment Company, Adrian, 
Mich. Center, 
Company, Brooklyn 


Imitation Food Display 
Below, Combination 


Products Company, New York City— 


ramas depicting different situations in space 
Black light and fluorescent 
three-di- 
revolu 


transportation. 
paint are used extensively in the 
and a number of 


employed to give the 


mensional scenes 


tionary processes are 
unworldliness. <A 
promo 


dioramas a feeling of 


number ot leading stores used the 


tion during the recent Christmas 


Display 


season, 
“Scribble” 
seen in the final 
illustration on the page. “Celastic’ is han- 
dled by Ben Walters, Inc., New York City. 
Display Company, Adrian, 
Mich., is words 
used with 
and poster 
These are complete words on one 


forms made by the 


process of “Celastic”’ are 


Kk quipment 


offering sets of logotype 


frequently in retailing, for use 


the firm’s “Signpress” card 
machine. 
hase, indexed in type trays to promote ease 
ot handling. Also the firm has placed on 
the market a special kit for adhesive “Type 
Lock-Up,” setting of type 
without the use of lock-up bars. The type 
is laid on the plastic adhesive, which 
is applied right over the lock-up 
board, is pressed down slightly and is held 


permitting the 


new 
grooved 
in place. Type can be set on a curve, at 
an angle, or in any position desired, while 
lines can be spaced closer together. 

The 
Display 


“food” produced by Imitation Food 
Company, Brooklyn, is as realistic 
thing and 1s the 
many a displayman’s wish for food replicas 
that look durable. In addi 
tion to the fruit reproductions pictured here, 
the firm produces replicas of both raw and 
cooked meats of all kinds and a tull line 


of desserts. 


as the real answer to 


real and are 


New 
change 


Products 
City, 1s the source tor the 
able letter signs in the final illustration. 
The double-track identification sign (e. 7... 
“J. Raye Company, Jewelers”) has a_ black, 
The 
recommended for special sales or to focus 
attention on particular items. A full stock 
alphabets and numerals 1s 
carried by Combination; letters and numerals 
are solid 


( ombination 


York 


Company, 


polished plastic stand Hag signs are 


of channels, 
Various sizes 
ranging from %-1inch to l-inch. Also han- 
dled are rich, ebony-background, bevelled- 


chrome units in 


edge glass slogan and identification signs. 


Displayman's Song 
On "Hit Parade” 

A spare-time hobby of song writing 1s 
paving off for King Laney, display director 
of Ernst Kern Company, Detroit. His latest 
effort, called “Why Don't You 
Me?” is on the “Hit Parade” and has been 
recorded by Patti Page, 
Whiting, June 
singers and orchestras. 


Believe 


lombardo, 
and other 


(suy 
Margaret Valle, 
Laney became interested in song-writing 
ago when he sold sheet music trom 
behind the counter of a five-and-ten. Other 
songs he has written are “Don't Call Me 
Sweetheart Any More” and , 
Oddly enough, he has no formal music edu- 
cation and works out his while 
strumming a ukelele. 


years 


“Love Lies. 


Songs 
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Rate: $4.00 per column inch. Forms close 5th of month. 
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LOS ANGELES DISPLAY JOBS 
W A N T E D WANTED by capable Man with 
WINDOW DISPLAYMAN ae cng lien: eggpetigaat Pep 


liscuss your problems 


1 t¢ (i 
Experienced window trimmer with F O R S A L EF. 
good knowledge in apparel display A. JANZIG 


wanted hy leading -apparel Store 7225 Hollywood Bivd. 
in middle Wi st as assistant 1? Hollywood 28, Calif. 
display department. Fine oppo 





One of the West coast’s largest and most 


tunity and permanent position tor 





apable person desirous of gaining 


further display knowledge. Writ reputable jobber and distributor of dis- CHRISTMAS 


mpiete mformation to 





W.G. MUDGE play materials. Representing nationally DISPLAY 
Display Director, Armstrong’s , . Papier Mache wishbones 
Cedar Rapids, lowa advertised display products. Over for “Make your Christ 
mas wish come true’ 
9,000 sq. ft. of beautiful modern show- the me 22—5’ and ee 
Wishdones rat ¢ 





DISPLAY MANAGER room and offices in a fine location. Low wine Pg oe oo 
SEEKS CHANGE urnish — ph 








. tor mtormation 
eR eRe S RNS Rae rent, with a yearly gross of $250,000. 
ground. All phases ot dis- SELBER BROS. 
play with well known) firms A real money maker. SHREVEPORT. LA. 


Acknowledged ability to cre 
ate sales-compelling and pres 


tige building windows. 32 


sears old, “future consciows Address BOX 1DE POSITION WANTED 

MOmndavnile, (p> Spl pw i ww B 

Florida are: ‘eterres dvertis : ( CiISpras re 
: : | . foe a ; Care of DISPLAY WORLD ii —— — : , «l 
Address Box 1BC ver’ 
























change. Advertising layout and 

Care of DISPLAY WORLD cops Years of experience in 
all phases of window and in 

terior display (;,00d riggel 

HELP WANTED on mens weal excellent 


rhs , - , gnc I wie ie Bo NEW ENGLAND showcards brush and = pen 


\-l reterences 
in interior and window displays 
state age, qualifications, salary SALES REPRESENTATIVE 
eX pec ted Address Box 1KL 




































GREENBERG BROTHERS To -03 ee ene Oe ee | 
ETL DERI'S STORES Full-time, aggressive ilesman, approximate age 30-35. lex Care of DISPLAY WORLD 
529 Eighth Ave., New York City 18 perienced in selling and having had five years’ or more success- 
ful sales. Exclusive territory, full credit on mail orders trom 








the New England states. Excellent cooperation from manufac 
turer selling direct to all types of retail stores and = others 


W A NTED salary and/or commission, High earnings for producer, Present CLOSE-OUT 


salesmen have been with us from 5 to 15 years. 
COMBINATION WINDOW Spring and Summer materials 
Address Box 1GH 

TRIMMER AND 


ADVERTISING MAN (are of DISPLAY We RED Sample . and prices on re 


quest 


and papers at halt actual cost. 








tor department store in com 
ey ROSEWAY DISPLAY 
sine adesnes MORE MONEY — QUICKLY 15 BROADWAY 














Address Box 1CD It's easy to earn extra money with our ter- ge ty - 
Care of DISPLAY WORLD rific 1953 line of Wigs, Mannequins and | 
Forms. No pioneering! High commis- 
Display Salesman ‘ons! ; , Lot. 
ary TED sions! Can be handled with non-confilict WANTED 


ing line or by itself. We're well advertised 
Display man with sales ability , : ‘ , Display man with experience, 
ioc cuisine ee . . . established. Choice territories are covering Women’s Apparel, 
professional talent and trade > . : capable ol producing creative 
contacts, selling a line oft open. Write immediately if you are displays, show cards. and one 


high-grade display equipment interested ! (No jobbers, please). who desires a permanent po 
to department stores and spe- sition with good future. Send 
cialty stores. We are the old- qualifications im first lettes 


— in the industry. Good Address BOX 1AB 
Address Box 1EF Care of DISPLAY WORLD Adarese Bon 1G 


(are of DISPLAY WORLD 
Care of DISPLAY WORLD 


























JANUARY, 1953 107 








WANTED 
JOBBERS 


to sell Plastic Scat- 
ter Chips. Vermin- 
proof —Fireproof. 
Beautiful 
colors. 


Spring 
Samples 
and prices on re- 
quest. 


ROSEWAY DISPLAY 
715 Broadway 
Brooklyn 6, N. Y. 
EV. 8-2340 


WINDOW TRIMMER 
WANTED 


Men’s quality clothing and furnish 
ing shop has an opening for a young 
man with experience as window 
trimmer. Must rig a good torm 
and display furnishing units, also 
ability card writer. One em 
ployed at present as assistant will 
be considered. Store located in 
Asheville, North Carolina, where 
living 1s a joy Answer by letter 
in conhdence stating experience, 
age, and starting salary desired. 


Address Box 1HJ 
of DISPLAY WORLD 


SALESMEN 
WANTED 


Southern states and Kast 


(oast open for exclusive rep- 


. - “ . Aas 
resentation of one ot the finest 
seasonal and nonseasonal items 


on the market today. 


Address Box 1JK 


(are of DISPLAY WORLD 


( are 





DISPLAY 
SALESMEN 


For new type rotating 
slack skirt racks. 
1)i- 


manutac- 


and 
it’s different! 
rect trom 


turer. Liberal com- 


missions. 


Address Box 1MN 


Care of DISPLAY WORLD 











EXCEPTIONAL OPPORTUNITY 
for salesman with ambition, ex 
perience and ability to become 
working partner of established 
Southern mfg. firm Capital not 
absolutely necessary, but may be 
helpful. Answers will be held in 


strictest confidence Address BOX 


CORRESPONDENCE INSTRUC- 
TION—In Window Display. In op- 
eration for over 40 years with over 
20,000 graduates in nearly every 
country in the world. Write for 
catalog. THE KOESTER SCHOOL, 
Koester Bldg., 3710-12 WN. Cicero 








Ave., Chicago 40, IIl. 








ILM, Care of DISPLAY WORLD 





WANTED — Combination ad- 
vertising and display man tor 
department store. Write stat- 
ing age, experience and _ sal- 
ary required. 
Cc. W. KLEMM, INC. 
Bloomington, III. 
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whether it’s CROWBARS 1: 








only original and genuine ‘‘PEG-BOARD"’ 


panels and metal fixtures give you the right 
working combination of top-quality perforated 
hardboard matched with over 60 HANGING 
FIXTURES. 


Regional warehousing assures 
you fast delivery and low ship- 
ping costs. 





Copyright 1953 B. B. BUTLER MEG. cOo., INC. 3150 Randolph Sti, Bellwood, illinois 
































GET THE WHOLE STORY 


write today to your 
nearest! distributor for 
descriptive folder and 
newest price list. 


AUTHORIZED DISTRIBUTORS 


NEW YORK 
© PEG-BOARD OF NEW YORK 
131 E. 64th St., New York 21, N.Y. 
CLEVELAND 
® DAVIS PLYWOOD CORP. 
12555 Berea Rd., Cleveland |1, Ohio 
MIAMI 
© A. H. RAMSEY & SONS, INC. 
71 N.W. lth Terrace, Miami, Fia. 
LOS ANGELES 
* PEG-BOARD OF CALIF. 
717 East Gage Ave., los Angeles |, Cal. 
MINNEAPOLIS 
et. E. HIER DISPLAY EQuiIP. CO. 
23 North Sixth St., Minneapolis, Minn. 
ST. LOUIS 
* GARRISON-WAGNER CO. 
2018 Washington Ave., St. Lowis, Mo. 
EUROPE 
© GRAETER CO., European Licensee 
se! 3, Switzerland 





SHIRT FORMS 


COAT FORMS ‘ i a oD _DisPLay FIXTURE< 


ond FORMS 








y DAR; ING OISPLays 


a free guide to 


SHORTS FORMS BETTER MEN’S WEAR DISPLAYS 


This valuable manual features the finest in functional wood 
display fixtures... plus a complete selection of quality men’s 
wear forms. You will find it a helpful display guide... full of 
large illustrations showing you what fixtures and forms to use 
and HOW TO USE THEM to yield neat and effective, 


sules producing display s. 


SPORTSWEAR FORMS Vlodern in concept and designed for versatility, this distinctive 
new line of fixtures will afford you unlimited display possibilities 
wand lasting beauty is assured by the finest solid oak con- 


struction in a natural limed_ finish. 
Write for your free copy of catalog manual No. 300 or see vour 


Darling Displays Distributor today! 


DISTRIBUTORS IN MOST PRINCIPAL CITIES 


HOSE FORMS 


L. A. DARLING COMPANY, BRONSON, MICHIGAN 
NEW YORK CHICAGO LOS ANGELES 


HAT HEADS 





